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PROFILE OF A CREATIVE MIND 


In I.C.1., creative minds are constantly searching for new products and processes, 


No. 13 Aerodynamicist Scientist and inventor, Sir George Cayley (1773-1857) 


has been described as the Father of the Modern Aeroplane 
Sor he was the first to lay down the scientific principles 
of heavier-than-air flight. 


While other men tried unsuccessfully to imitate birds 

to man’s conquest of the air in the child’s kite and the windmill. 


> reasoned that a kite, flying at < e against the wind an eae 
He re ta kit , flying at an angle gainst the d d 
alent) — held there by its string, was a potential wing. And that the windmill 
could be adapted as a propeller although an engine light and 


Bae ante nyu powerful enough had yet to be developed. In 1804, Cayley put his 
—— alg! Pr) heory in practice by building a model glider, which was 
T May theory in practice by building a model glider, which was 
an gn the first aeroplane in history. It had a five-foot pole for a fuselage, 


a wing fitted at a slight angle and, at the rear, a combined 
of elevator and rudder to balance and control the glider in flight. 
Fifty years later came his real triumph—a full-size glider 
Be which carried aloft Cayley’s reluctant coachman, 


the first man ever to fly in a heaviev-than-air machine. 


and for improvements to existing ones. 
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ALL CHANGE 


Robin Day's Form Group 

matches diversity of purpose 

with integrity of design. Its 

possibilities are infinite. 

First the pieces: three 

black-finished steel frames, 

lengths 48,7 0 and 9 4; 

chair unit framed in makore 

or teak with loose seat and 

back foam cushions; similar 

seat unit mounted on similar 

rubber-webbed frame, all 

seats and cushions zip into 

Hille fabric covers; table 
tops in either white mela- 
as a mine or mahogany or teak 
veneer; cabinet in mahogany 
veneer with ‘tift-up lids. 

= Depth and width throughout 

28 and you relax 15 from 
the ground. All Form pieces 
fit together, come apart 
and reassembie without 
a tools. Any number can be 
} arranged to fit anywhere 

| And are. Come and see 

mi why we won a C.O.1.D. 
: | award. Visit our showrooms 
| 39/40 Albemarle Street, 

London, W.1. Hyde Park, 

9576 or 24 Albert Street, 

Birmingham 4, Midland 7378 

or write for brochures. 


Internationally honoured furniture for offices and homes Seetaeas 
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THIS 
BRITISH 
ALUMINIUM 
is 
5 WONDERFUL 
STUFF! 


Whether a designer fashions a nameplate for beauty, or function, or both— aluminium gives him the single most 
important design ingredient — freedom. Aluminium is the most versatile of all modern metals. It is easily fabricated and 
ideally suited to a wide range of finishes. This naturally beautiful metal can be pressed, cast, forged, extruded or coined 
into any shape, size or dimension. The finish can be embossed, etched, brushed, buffed, bright dipped, anodized. For 
colour, lithography, anodizing, baked enamel or a combination of these can be specified. Aluminium is corrosion resist- 
ant and can't rust. This is an important factor, not only in pieces exposed to weather, but in nameplates used inside as 
well. Take all these facts into consideration and it is easy to see why aluminium is the ideal material for nearly any type 
of nameplate or decorative accessory. You can design almost anything with it! 


THE BRITISH ALUMINIUM COMPANY LTD Norfolk House, St. James's Square, London SW1 | Trafalgar 8888 
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take a new look at partitioning... 


t 


The Cunic system is a simple, and completely new approach 
to space division. This is what it brings to your office planning: 
1. Complete re-arrangement is quick and easy—and never any 
damage to floor or ceiling—a job that can be tackled in a 
week-end. 
. Floor area divides exactly as you want for efficient operation. 
. Suspended ceiling can incorporate both heating and lighting 
systems. 
. Storage wall components provide shelves, cupboards, drawer 
units and enquiry hatches where they are needed. 
. Services for lighting, power and telephones are concealed in 
the uprights. 
. Unlimited choice of modern finishes in paint, plastic, cork, 
steel, glass, paper, fabric, leathercloth, wood veneer etc. 


Costs no more than other forms of 
Cc u n ic pa rt i t io n syste m comparable demountable partitioning 
Designed by Nicholson Bros. 


Manufactured by Holland & Hannen and Cubitts Ltd. 
For illustrated brochure write to the Distributors :— 


Milne Gibson & Ferguson Limited 
258 Gray's Inn Road, London, WC1 
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monotype 


The key to good printing 
lies with this button, 

which is just one of 306 
similar key-buttons on a 
‘Monotype’ Keyboard, 
delicately poised to receive 
the nimble finger-tips of 

the skilled operator 

as he taps the author's copy 
and makes perforations 

in a paper ribbon, 

which is later transferred to 
the type-casting machine 

to produce lines of single type 
ready for printing. 


* Registered Trade Mark of The Monotype Corporation Limited Monotype House, 43 Fetter Lane, London EC4 
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Senior Executive Desk from the Executive Range. £72. 


| EXECUTIVE RANGE 
MAHOGANY RANGE 


LUCAS of LONDON 


introduce two new ranges of office furniture 
designed by Herbert Berry M.S.1.A. and 
Christopher Cattle Des. RC.A. Both 
ranges are flexible and include a wide variety 
ot pieces. This furniture is designed to 
embody the highest quality specifications 
for materials, construction and finishes to 
produce high quality standards. Careful 
detailing, exactly right dimensions, good 
proportions and the use of natural materials 
have resulted in a satisfying aesthetic 


Illustrated brochures giving full information 
about prices, specifications and dimensions 
will be gladly sent or consult your stockist 
The area Representative would be pleased to 
call on request. A visit to the showrooms 
and factory would be rewarding. 


Lucas of London, Ltd., Old Ford, London, E.3 


Medium priced 


Low in price 
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A NEW GHINTZ 
SIGNED By 
QHARLES RAYMOND 


At last it is possible for British architects and 
designers to specify ARBORITE. Unchallenged as the 
predominant decorative and industrial laminate in 
Canada, and already well known in more than sixty 
countries, ARBORITE is now available here. 

For panels, facings, fittings and furniture in build- 
ings great and small, 4RBORITE offers a versatile sur- 
facing material with a new-found range of colour and 
effect—with wood-grains of outstanding realism— 
with marble finishes as cool and classical as Carrara 
rock—with inlays and exclusive silkscreen designs 
that permit you to carry an original decorative theme 
right through your work. 


It is produced to satisfy the client’s requirements, to 
inspire the architect and designer, and to meet the 
practical needs of the builder, ARBORITE is ready to 
provide an extensive choice of laminates with which 
to ‘‘face the future’’. 

Twenty-nine sizes of sheet 

Choice of 85 patterns 

Unique edge trim and twin trim 

Leaders in post-forming and bending grades 


Special design and advisory service 


LONDON AND THE HOME COUNTIES 
George E. Gray Limited, Joinant House, 
Eastern Avenue, ILFORD, Essex 

Telephone: VAL 8844 


L.. Hill (Veneers) Limited, 

17 Great Eastern Street, LONDON, E.C.2. 
Telephone: BIS 4411 

Cc. V. Creffield & Company Limited, Leyborne 
Wharf, Horton Bridge Road, WEST DRAYTON, 
Middlesex. Telephone: WE3 4021 


EAST ANGLIA 


MIDLANDS 


SOUTH OF ENGLAND 

Modern Southern Supplies (Sussex) Limited, 
Modern Southern Buildings, Goring Street, 
GORING-BY-SEA, Sussex 

Telephone: Goring-by-Sea 44681 


THE ARBORITE COMPANY (U.K) LIMITED - BILTON HOUSE 
EALING - LONDON W5-: TEL. EALING 0116 


(a subsidiary of The Arborite Company Limited of Montreal, and Quebec, Toronto, Winnipeg and Vancouver) 


SOUTH-WEST ENGLAND 
Channel Plastics Limited, Flowers Hill, 
Brislington, BRISTOL, 4. 

Telephone: Bristol 70205 


Arthur Saul Limited, St. Helen’s Wharf, 
Bishopgate, NORWICH 
Telephone: Norwich 28241/2/3 


Rudders & Paynes Limited, Chester Street, 
ASTON, Birmingham, 6 
Telephone: Aston Cross 3071 


NORTH-WEST ENGLAND 
Heaton Tabb & Company Limited, 55 Bold Street, 
LIVERPOOL, 1. Telephone: Liverpool Royal 3457'8 


64/58 UXBRIDGE ROAD 


NORTH-EAST ENGLAND 

A. J. Wares Limited, King Street, 

SOUTH SHIELDS, Telephone: South Shields 60381 
NORTH OF ENGLANU 

Arnold Laver Wallboards (Leeds) Limited 

2 Elmwood Place, Camp Road, LEEDS 

Telephone: Leeds 28499 

SCOTLAND 

Graham & Wylie Limited, Mill Street, Bridgeton, 
GLASGOW, S.E. Telephone: Bridgeton 4831 
SOUTH WALES 

Meggitt & Jones Limited, East Tyndall Street, 
East Moors, CARDIFF. Telephone: Cardiff 22316 
NORTHERN IRELAND 

Heaton Tabb & Company Limited, Queens Road, 
BELFAST. Telephone: Belfast 58205 
Sub-stockist for Northern treiand 

John McNeill Limited, 109 Corporation Street, 
BELFAST, 1. Telephone: Belfast 24671 
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ARBORITE, by far the largest-selling 
facing material in Canada is specified 
and used by Government Depart- 
ments, Crown Corporations, Hotels, 
Hospitals, Public and Municipal 
Institutions, Banks, Restaurants, 
Departmental Stores, Supermarkets, 
Ships, Public Transport and of course 
in the home for Furniture, Doors, 
Wall Coverings and for a hundred and 
one other purposes. 


The Saracini Building in Toronto 
has walls panelled in &”"ARBORITE 
4 on plywood 


An office in the Sun Life of Canada 
Building, Montreal, with ARBORITE 
furniture, doors and wall coverings. . 
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For use singly, or any number can be 
banked together as continuous seating 
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CINTIQUE 
“CHAIRS 
G IVE. YO U 
EXCEPTIONAL 

COMFORT 


AND GOOD DESIGN 
AND RELIABILITY 


¥ AND AT REASONABLE PRICES 


1 Roomy, luxurious, head-resting armchair : 
Model No. 728-15 


2 Back and seat instantly removable for 
; cleaning or recovering: patented: No. F 74 
3 


Aluminium-legged and with 


2 zip-fastened covers: the ‘Italian’ chair: 
6 Model No. 685-19 
4 Compact, crisp in line, and very comfortable: CHAIRS & SETTEES 
Model No. E 82, designed by Ward & Austin 
S Chairs with Cintique’s patented springing, : 
known in four continents for exceptional sold by good house furnishers 
‘ comfort ; Model No. E 20 and contract furnishers 
j . 6 One of the Pirmback group of chairs: rugged construction but 
elegant : Model No, F 70 
7 Various settees, in different sizes, team-up with Cintique chairs: made by Cint ique ¢ ‘hair Co, 


this one is Model No, T 102 = 
Andrews Road, London E8 


_ and there are mang other Cintique models 


including stacking chairs! chairs with removable brochures and prices gladly sent 
7 2ip-fastened covers] sectional seating with or without on request: please mention 
corner unis DESIGN 
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IMINI LIGHTING FITTINGS BY FA 


91 Farringdon Road, London, E.C.1. HOLborn 7654. London Showrooms: 20/22 Mount Street, Park Lane, W.1. MAY fair 5671/2 
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furniture built to the 21" module 


By adopting the 21” module, 

Vanson achieves within the 21 ranges 

virtually limitless number of designs 

from a few basic components. 

Quality is high: prices low. 

Here, we show our standard range of 

| fe Ww Vanson 21 is superb furniture: 
simple, timeless and distinguished. 

: } Small wonder that Vanson 21, 

something of a triumph. 
For a full description of Vanson 21, 
please write for literature — or 
telephone ELGAR 2323. 


VANSON FURNITURE LIMITED 


as Park Royal Road London NW10 
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are talking about 


...the beautiful oak staircase with its glass panelling 
in France & Company's Bond Street showroom... the new 
Passenger Waiting Hall at Southampton Docks...the 
distinguished appearance of the Birmingham Chamber of 
Commerce...the stylish simplicity of the suite of 
offices for Johnson's Wax International London...and 
other large interior schemes too numerous to mention. 
For a fully illustrated brochure, write for 


"Interiors" by HEALS 


CONTRACTS LIMITED 


196 Tottenham Court Road London Wl Museum 1666 
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950 sq. feet of 
‘Perspex’ bring 
in the business 
for PAN AM 

in Piccadilly 


This sign, 95 ft. long x ro ft. deep, was made by Fredk. B. Hall & 
Co, Ltd., New Cross Road, London, S.E.14, from opal corrugated 
*Perspex’ acrylic sheet and blue flat sheet ‘Perspex’ for the 
Pan American World Airways, Piccadilly, London, office. 


TTRACTING attention and welcoming customers to 

the Piccadilly office of Pan American World Air- 
ways by day and by night, this 95 foot long fascia sign 
is a good example of the distinctive brilliance that can 
be given by ‘Perspex’ acrylic sheet to the simplest of 
colour schemes and letter forms. The backing is made 
from 950 sq. ft. of opal corrugated ‘Perspex’ and the 
lettering from blue ‘Perspex’ in flat sheet form. The 
whole sign is internally lit and is probably the largest 
illuminated sign ever made from this colourful I.C.I. 
material. 

‘Perspex’ is a wonderfully adaptable material for the 
sign and display designer. It is light in weight, easily 
worked or shaped, and is sold in a very wide choice of 
colours and effects. Engraving, inlaying, mounting and 
printing can all be done on ‘Perspex’. Its smooth, easily 
cleaned surface retains its brightness and colour indefi- 
nitely in all weathers. 

For signs that combine eye-appeal, ease of construc- 
tion and extreme durability, specify ‘Perspex’. 


‘Perspex’ is the registered trade mark for the 
acrylic sheet manufactured by 1.C.1. 


IMPERIAL CHEMICAL INDUSTRIES LIMITED + LONDON : S.W.1 


a 
: 
ah 
15 


Drum series. A range of 25 
pendant, wall and ceiling units, 
from 5” to 15” in diameter, 

available in 6 colours. 

Its salient feature is the translucent 
opal precision moulded louvre. 
Designed by Paul Boissevain. 


Merchant Adventurers Limited 


Feltham, Middlesex. Telephone FEL 3686 
Full information is given in publication D6 
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DANISH FURNITURE 
BY FRANCE & SON 


From the drawing boards of Finn Juhl, Hvidt and Mglgaard, Kindt-Larsen and 
others like them, furniture that is design at its Scandinavian greatest, beautifully 
realised in solid teak. See chairs of all kinds, settees, tables, in a setting worthy of 
them, at the showroom of France and Son, 18, New Bond Street, London, W.1. 
(Telephone: Hyde Park 4757.) Or be sent fully detailed catalogue and price list. 


Above, chair by Finn Juhl (model 133), in full teak 
with laminated arms. Loose foam rubber cushions on 
plastic-covered helical springs in seat and back. Retail 
price: £34.0.0. Dimensions: 29” wide, 29” deep, 31” high. 


Left to right (model numbers in brackets); table by Finn Juhi (534) £21.15.0: armchair by Finn Juhl (152) £53.10.0: settee by Hvidt and Meigaard 
(147 3) £58.0.0: chair by Arne Vodder (205) £16.15.0: chair by Klingenberg and Littell (193) £9.15.0: chair by Kindt-Larsen (189) £28.0.0. 


| 
— 
— 
= 
FS 
pesion 150 17 


EXECUTIVE... 


A new range of commercial lighting fittings, 

pendant and ceiling type, offering a wide choice 

of glasses, reflectors, skirts and suspensions, based on 
a quite small number of standard components. 

This is EXECUTIVE lighting, elegant, versatile and easy 
to maintain. Particularly suitable for offices, shops 

and stores, schools and public buildings. 


EXECUTIVE suspensions 
in ten different lengths are 
either $in. silver anodised 
aluminium tube or this 
new steel reinforced white 
flexible. (Patent applied 
for). 


New simple ‘TURN and 
LOWER’ action for 
easiest ever instalia- 
tion and maintenance. 


G.E.C’s new positive bay- 
onet fixing with ‘turn and 
lower’ action means 
EXECUTIVE glasses can 


J 
be fixed or removed in an 
instant, saving time and Internal locking screw on 
money on lampholder prevents un- 
and lamp replacement. screwing when relamping. 
(Patent applied for). ba 


LIGHTING & HEATING GROUP, THE GENERAL ELECTRIC CO LTD., MAGNET HOUSE, KINGSWAY, LONDON, W.C.2 
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AV HUMPHRIES LIMITED 


mdon E.C.4 Tel: CITy 2322. 


Farringdon House, Warwick Lane. Lx 


The Peacock Room —in Farringdon House, the 
London premises of A. V. Humphries Ltd., leading 
carpet suppliers — is the first showroom of its kind 
in Europe. Its purpose is to provide both a centre 
and a service for architects, designers, decorators and 
builders. It puts on show the widest range of colours 
in plain carpeting and paints. In the Peacock Room, 
colours may be matched, blended, contrasted. 
Professional trade visitors may browse freely, consult 
their plans and use the seating and desk facilities. 
Over 300 rolls of plain Wilton carpet, a complete 
range of qualities in British Colour Council shades 
are on show in the Peacock Room. This is only the 
beginning of the service offered by A. V. Humphries. 
If a visitor does not find the exact colour he wants, 
it will be dyed, specially for him —in 27” body 
carpet, to any length, in any quality — at no extra 
cost and delivered within three weeks. This enables 
precise colour specifications to be adhered to. Over 


AVHIROBBIALAC Colour service for Architects and Interior Designers 


the past year, about 2,500 different shades have 
been produced. Expert advice on choice of colours 
is always available from carpeting specialists in the 
Peacock Room. 


More than 999 colours selected from the Robbialac 
Colorizer Paint System of Jenson & Nicholson Ltd. 
are also to be seen in the Peacock Room. Each carpet 
is accompanied by a double sided panel of Robbialac 
colours one of which blends and the other being typical 
of the many which harmonise or contrast with the 
carpet colour. The Jenson & Nicholson Architectural 
Service Bureau, offer colour schemes for all types of 
decoration. This service is free to professional and 
trade customers, and includes site-visits to determine 
the best schemes. Alternatively, a member of the 
Bureau will attend at the Peacock Room by 
appointment to help with the choice of colours 
in relation to carpets and surfacing materials. 


You are cordially invited to visit the Peacock Room at Farringdon House, Warwick Lane (Off Newgate St.) E.C.4. 


JENSON & NICHOLSON LTD 


Jenson House, Carpenters Road. London, E.15 Tel: MARyland 4567. 
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fi RELLE Resilient webbing 


A flat, flexible spring of bonded rubber and fabric. immensely 
strong, untiringly resilient. Keynote: versatility. Fit the appropriate 
metal clip, and attach to almost any object; the applications of this 
springing medium are infinite. 

Now being used in nearly all contemporary furniture, in car and 
aircraft seating. Progressive designers with springing problems on 
their minds should write to Pirelli Limited, 

343-345 Euston Road, London NWI Telephone Euston 3/3! 
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IS ALL PART OF THE BOWATER SERVICE 


Literally —- since we make Bowater OTHER ASPECTS OF BOWATER SERVICE 


Board which will bend to a 1” radius When - you - want -it delivery — Home production means Bowater 


, : ; . Board can be delivered exactly to suit your production schedule. 
without a sign of cracking. Bending, ‘ y y I 


Right board for the right job— Bowaters Research Division is busy 
developing special grades of board and processing techniques. 
enamelling... Bowater Board can take That’s why we can offer our customers both ‘off the peg’ and ‘made 
any treatment you like and look all the to measure’ service. 

better for it. If you can’t do it, we'll At your service. Our technical represe ntatives are always at your 
service for advice on any point of board performance or treatment 

at any stage from the first sketch onwards. 


blanking, laminating, veneering, stove 


get one of our expert converters to do 
the whole job for you. It’s just part of Send now for a copy of ‘A GUIDE TO BOWATER BOARD IN INDUSTRY and 
the Bowater Service. a sample pack of Bowater Boards. They'll surely start you thinking. 


Bowater Board — 


as you like it, when you want it 


BUILDING PRODUCTS DIVISION - BOWATERS SALES COMPANY LIMITED - BOWATER HOUSE - KNIGHTSBRIDGE - LONDON SW! - TELEPHONE KNI 7070 
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Step by Step 


With appearance, installation and 
maintenance so carefully considered 
at the design stage, there is a 

triple trust in Troughton & 
Young’s fine fittings. 


TROUGHTON & YOUNG (Lighting) LTD., 


i T R 0 U G H To i & YO U \ G The Lighting Centre, 143 Knightsbridge, London, S.W.1 


3 Phone: KENsington 3444. And at Rodney Street, Liverpool | 
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status symbol seeking 


DON’T WORRY if you can’t afford a statue in your garden, Come and see Balacuir. 


a built-in radiogram, a second car, or a picture by Sidney It can be found exclusively 

Nolan. Just so long as you have one wall to call your own, you (naturally!) at all showrooms of 
can out-symbol the status brigade with BALACUIR, It is this : John Line & Sons Ltd 

year’s most successful way to upset the Joneses and make London showroom: 

“The Movement’ look like a school crocodile. BALACUIR is 213-216 Tottenham Court Rd. W1 
a completely new idea in vinyl wallcovering, and though it Branches throughout Great Britain 
gleams like burnished metal with a top-income-bracket air, 
it is just not expensive. With BALACUIR you can leave the 


‘statusticians’ miles behind—for as little as 8/- a yard. As b i ° 
long as you get there first ! LJ 


VINYL WALLCOVERING 
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Wostenholm express the 
spirit of today .... witli 


traditional craftsmanship 


This ‘Monte Carlo’ stainless steel carving set is the winner 
of a 1961 Design Centre Award. The designer of the complete 


range of Monte Carlo table cutlery is Guy Bellamy Des. R.C.A. 


GEORGE WOSTENHOLM & SON LTD... WELLINGTON STREET, SHEFFIELD | 
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Cosmocord mould: The business end of a fire extinguisher, or a penny-whistle (for a 
penny); Cases, Components. Mould for progressive manufacturers of engineering, 
electric, electro-acoustic products, domestic and office equipment. To 

do it well, Cosmocord have over 50 injection and compression machines, aes 
up to 10 oz. and 500 tons one of the largest and most up-to-date mould- 

ing plants in the country; extensive facilities for design and for making 


new moulds. Above all, skill, experience, high technical standards. Try Roe 
Cosmocord, and you, too, will blow their trumpet for speed, quality, price. Walter Ride Co Lie" 


Fireextin 


COSMOCORD 


plastics moulding at their fingertips 


Cosmocord Ltd, Waltham Cross, Herts. Tel: Waltham Cross 27331 (London subscribers please dial WS27331) 
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SERIES "7 SABLE BRUSHES 


The Kolinsky (Mustela sibirica) provides us with superb 
hair for our Series 7 sable brushes. Selecting only the 
choicest tails from the pick of the best, our brush crafts- 
men produce a brush that loads well, points well, and 
stays resilient. A brush that is always on its best be- 
haviour; a brush you can trust every moment of its long 
working life. They cost from 2 3d. to 70/- each. A gift 
set of six (0 to 5) is available for 28 3d. 


WINSOR & NEWTON LTD 
51-52 Rathbone Place London W1 


LONDON NEW YORK SYDNEY 


Distributors in all principal cities of the world 
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Functional, decorative, resistant to corrosion, colour anodised Expanded 
Aluminium is helping to solve the problems of manufacturers and 
designers throughout the world. Light in weight, colour anodised 
Expanded Aluminium is patterned in imaginative designs in colours 
that never flake or peel. Easy to fabricate and economical to use, 
colour anodised Expanded Aluminium can fit brightly into your future 


*K write for this in sO many ways... ask the people who use it. 
illustrated brochure. 


EXPANDED METAL —at the heart of more things than most people realise 


THE EXPANDED METAL COMPANY LIMITED -16 CAXTON STREET - LONDON -« 8.W.1 - TELEPHONE: ABBey 7766 
Branch Offices at: Aberdeen - Belfast - Birmingham - Bristol - Cardiff _ Exeter - Glasgow Leeds Manchester - Newcastle-on-Tyne | Nottingham 
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Helping to ‘Keep Britain Tidy’ 


ColD Diplomas, and now a DESIGN CENTRE AWARD 1961 


for Harvey Litter Bins 


TOWN Number One 

DESIGN CENTRE AWARD 1961 
A perforated steel bin, designed primarily for 
use in public squares and shopping areas. 
Cylindrical shape facilitates cleaning. Dished 
bottom adds strength and makes bin self- 
draining. Easily removed from base for empty- A large-capacity bin for open spaces, beauty spots, lay-bys, etc. Heavy steel 
ing. Size 2 ft 6 inches high 10} inches dia- frame, with infilling panels of perforated metal. Two wire baskets, designed for 
meter. “ . . . a most elegant bin that seems to easy removal of litter, also providing wind-break. Size 2 ft 6 inches high 
make a new contribution” (Judges’ comment). 3 ft 6 inches diameter. “Sound logical thinking —* (Judges’ comment). 


COUNTRY Number One ColD DIPLOMA 


Designs by Derek Goad and John Ricks of Donald 
Forrest ARIBA 


Bins can also be manufactured to customers’ own designs. 
Enquiries invited 


PPAS TERS CF METAL 


The Harvey organisation comprises a group of 
closely-integrated units producing HEAVY & LIGHT 
FABRICATIONS SHEET METALWORK PERFORATED 
Harvey office furniture is represented in METAL * WOVEN WIRE & WIREWORK ~ OFFICE Harveys fabricate plant for the Oil, Chemical 
Design Index. FURNITURE * PARTITIONING * STORAGE EQUIPMENT. and other Industries. 


G. A. HARVEY & CO. (LONDON) LTD., WOOLWICH ROAD, LONDON, S.E.7. GREenwich 3232 
Telex: 25113 Gaharvey Ldn. Sales Head Office: VILLIERS HOUSE, STRAND, LONDON, W.C.2. Telephone: WHitehal! 9931 /7 GEN/8 
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That was no lady... 


She's not guite old enough, but she has the right idea, 
What little girl could resist those beautiful bottles on her mother’s dressing table? 
Bottles, even more beautiful since high density polyethylene was introduced. 
Shell’s Carlona 600 grade of this versatile material 

lends itself admirably to blow moulding. The high gloss obtained 

and the range of colours available will satisfy any design requirement. 

It is flexible and takes print well. In addition, it is 
resistant to environmental stress cracking 

and has high impact strength, 


CARLONA 


Ask Shell Chemical Company Limited, 
Plastics & Rubbers Division, 170 Piccadilly, London, W.1. 


eed SHELL and CARLONA are registered trade marks PO.3 
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With acknowledgements to Yorke, nll, Archts. FF /FRIBA 
Architects to the SW Metropolitan Regional Hospital Board 
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Ask any architect—he will tell you that today linoleum is one of the 
most versatile weapons in his creative armoury. Its applications 
are so wide. It expresses brilliantly the mood of any decorative 
theme—contemporary or period. And a constant flow of new colours 
and styles gives scope for endless variety of ‘personalised’ and novel 
designs. In other ways, too, linoleum belongs to modern living. It is 
so easy to care for—so quick to clean. It is quiet to the tread and no 
flooring equals linoleum for long wear . .. Always plan for linoleum. 
Illustrated left: the first stage of the new Crawley Hospital makes 
extensive use of today’s finest fooring—linoleum. 

“THELMA” stands for THE LINOLEUM MANUFACTURERS’ ASSOCIATION, 127 VICTORIA STREET LONDON, Lo 


s.W.1. For further information write to the Association or to any of the following members THELMA 
BARRY OSTLERE & SHEPHERD LTD., Kirkcaldy - DUNDEE LINOLEUM CO. LTD., Dundee YW 


LINOLEUM MANUFACTURING CO. LTD., 6 Old Bailey, London, E.C.4 + MICHAEL NAIRN & CO. 
LTD., Kirkcaldy - NORTH BRITISH LINOLEUM CO. LTD., Dundee - SCOTTISH CO-OPERATIVE 


WHOLESALE SOCIETY LTD.. Falkland, Fife - JAS. WILLIAMSON & SON LTD., Lancaster. a 
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BIRMINGHAM 


DESIGNED BY RONALD BROOKES, FSIA 
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REDFYRE CENTRAMATIC 


Here is proof indeed that the new, fully automatic, oil-fired 
Centramatic 35 is the finest central heating boiler on the market. 
With elegant simplicity of line...precision efficiency of operation, 
the 35 is designed to form an integral part of the modern kitchen. 
Outstanding features of the Redfyre Centramatic 35 are: 


8 SIZE AND STYLE...specially designed to fit into the smallest kitchen. 
The front pane! is available in a wide range of two tone colours. *The 
judges preferred the anodised aluminium panel. 


@ CAPACITY... just right for full central heating and constant hot 
water for a 2-3 bedroomed house. 


B ECONOMY ...exceptional! With electric ignition, the 35 reaches full 
operating efficiency at once. 


@ HEAT CONTROL ...just how you like it. Select the temperature you 
want on the easy-to-see panel. 


@ PRICE...atonly £89, the 35 is outstanding value! 


NEWTON CHAMBERS & COMPANY LTD: REDFYRE PRODUCTS - THORNCLIFFE SHEFFIELD 
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Design Consultant Brian Asquith A.R.C.A. 


35 


. 


Cven 


was never 


like this 


A nine-room necklace of natural stones and wood 
embracing the throat of the earth it has sprung from 
islanding tall oaks and cropped turf in a sea 
of functionally-exploited living space 


an organic inevitability 
taking the reds greys and greens 
of the terrain it clings to 


throwing back sunlight in rainbows 
from glittering glass walls 
to an enchanted world 


and this time 
the damp course 
will work 


Now, since parts of even so wild a lily 
must be painted, arrange for it to be done with 


Keystone 


they look good, last long 
and complement your own skill 


You won't know this if you are too busy to clutter your mind with apparently irrelevant facts, 
but Keystone Paints are used for decoration and protection inside and out 


by imposing and important people like 
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BRITISH BROADCASTING CORPORATION, LONDON BOOTS PURE DRUG CO. LTD., NOTTINGHAM JAGUAR CARS LTD., COVENTRY 

DE MONTFORT HALL, LEICESTER Cc. & A. MOWES LTD THE METAL BOX COMPANY LTD 

BRISTOL UNIVERSITY CARRERAS LTD., BASILDON, ESSEX SARO (ANGLESEY) LTD., BEAUMARIS 

UNIVERSITY OF LONDON THE DISTILLERS COMPANY LTD , SPEKE SKEFKO BALL BFARING COMPANY LTD., LUTON 

IMPERIAL COLLEGE OF SCIENCE & TECHNOLOGY E.M.1. ELECTRONICS LTD., WELLS TURNER BROS. ASBESTOS CO. LTD., ROCHDALE 

RADIUM INSTITUTE, LIVERPOOL ELECTROLUX LTD., LUTON VICKERS-ARMSTRONGS (SOUTH MARSTON) LTD., SWINDON 


KEYSTONE PAINT & VARNISH COMPANY LTD., HINDLEY, LANCASHIRE - TEL: WIGAN 55251/6 


LONDON OFFICE: Keystona House, 15, Adeline Place, London, W.C.1. Telephone: Museum 21334. LEEDS OFFICE: Permanent House, The Headrow, Leeds, 1. Telephone: Leeds 33859 
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The trend in lighting today is towards high illumination. High 
illumination is an excellent thing in itself, but until now it has inevitably been 
accompanied by excessive glare with consequent discomfort to the eyes. This 
discomfort glare, caused not only by the light source itself, but also by the fittings, 
results in the increased light becoming instead of an aid to efficiency, the very 
reverse, an actual distraction. 

Look at the picture. The office is more than adequately lighted, yet 
the light fittings themselves are not emitting any appreciable glare. The light 
source is, in fact, unobtrusive. You have never seen lighting like this before! 

This is G.E.C. comfort in lighting—a new technique in which the 
G.E.C. has gone a long way towards removing discomfort glare by using high 
illumination in conjunction with low brightness fittings of high luminous output. 
sometimes called ‘“‘dark’’ fittings because by correct design and use of suitable 
materials, they actually appear to be dark. 


A 4o-page publication, F 4695, tells you all about “Comfort 
in Lighting”. It is free on request. 
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The limitations of this wonderful 

‘those which man himself imposes. So don't impose — 
them! Consult the North Bish Design Service and 


NITRILE HERMOPLASTIC SHEET 


design, produced in a variety of textures and pat- 
THE NORTH BRITISH RUBBER CO. LTD., Sales Office 204-208 Tottenham Court Road, London, wa. 
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The case for criticism 
Pointers 


Design Centre Awards 1961 
The 13 products that have been selected as Design Centre Awards for 1961 are illustrated in this 


feature, which includes the judges reports on the individual designs chosen and the reasons for their 
hoi« 


The Duke of Edinburgh's Prize for Elegant Design has this year been awarded to the designer of a 
transistor radio set. The independent panel of judges which met under the chairmanship of the 
Duke of Edinburgh gives its reasons for selecting this design 


Bridging the gap 
\ series of courses in design appreciation for engineers has been organised by the ColD in an 


attempt to provide common ground between engineering and industrial design 
Sailing made simple 


Design analysis 22: Radio Times john EF. Blake and Kenneth Garland 

For the first time in this series of articles, an example of graphic design is chosen for critical 
analysis. The old and new versions of the Radio Times are compared in detail and are assessed 
against the requirements of such a publication 


Overseas review 

Awards in two countries 

\ report on Italy’s Compasso d’oro and Belgium's Signe d'or awards 
Sweden: modern Swedish transport Robert Spark 


Quotes 
People 
Miscellany 


News Letters 101 


Addresses of British manufacturers in this issue are on page 103 


Editorial Circulation Advertisements Council of Industrial Design, The Design Centre, 
28 Haymarket, London sw! Tel: rrafalgar 8000 ann the Council of Industrial Design Scottish 
Committee, Scottish Design Centre, 46 West George Street, Glasgow c2 Tel: pouglas 3914 


Design may be obtained from booksellers at home and abroad or from the addresses above 
Yearly subscription rate: UK 40s post paid 
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Acollection of furniture, including Formation, Ahrend and Holzapfel,is on display... 


FORMATION 
FURNITURE 


Ryman Furnishing Contracts Limited have opened 
their new furniture showroom and design offices at 
39 Dover Street, London w1, telephone Museum 8773 


Its more than a showroom — its a complete service 


Jock Kinneir 
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COMMENT 


CRITICISM 


“Why are you so critical of this when there are hundreds of designs far 
more deserving of criticism?” said one manufacturer whose product had 
been subjected to a detailed Design Analysis. Others, too, have taken up the 
complaint. “Surely it would be better’, they say, “to explain what is good 
about the good things and what is bad about the bad”’. 

There is, of course, much good sense in these comments. But there is also 
a degree of misunderstanding of our motives which, though they have been 
stated before, need peripdic reiteration. Unless a product is outstanding in 
some way it is surely a waste of everybody’s time, and the magazine’s space, 
to discuss it in detail. A product may be outstanding because it enlarges 
on the traditional functions of that type of product, or it may take a well 
tried solution and present it in a new way (as in the Radio Times which is 
discussed in this issue), or it might accept a common household require- 
ment but embody an entirely new solution. Whatever its particular claim 
to attention, it is important that innovations in design should be tried out 
and tested under the conditions they are likely to meet during normal use. 

Perhaps more important is the need to see if an innovation in one 
direction has resulted in other problems remaining unconsidered, for, as 
we suggested in two articles last year (pEsIGN 137/28-33 and 140/26-31) 
good design is a complex amalgam of many factors. A product remarkable 
for its mechanical ingenuity is of little value if it is difficult to use, and an 
appliance which is simple to use will hardly benefit the housewife if it has 
not been designed also to fit into her kitchen. 

We believe these are valid reasons for choosing the most interesting /ook- 
ing designs for analysis, and at times for being severely critical if the test 
of use does not bear out the promise of the product’s appearance. Yet there 
are deeper motives underlying this approach to the Design Analysis series 
which we hope make it distinct from what is normally thought of as ‘con- 
sumer product testing’. Unlike such bodies as the Consumers’ Association 
Ltd, our intention is less to provide a guide to what is best on the market 
than to suggest, through a close study of individual products, what are the 
things that really matter in design, and consequently what are those areas 
of investigation and research which are of most concern to designers and 
manufacturers. 

While we are not blind to the magnitude of this task and to the not in- 
frequent failure to live up to its intention, the task is one which nevertheless 
seems well worth attempting. At the same time, the need to discuss what is 
bad and to explain what is good is a parallel requirement which Desicn 


will continue to meet. j-E.B. 
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POINTERS 


Un-fair hints for small exhibitors 

**The emphasis in specialized fairs is on business and not 
on stand design.”’ This gem of doubtful wisdom from the 
corporate pen of the Board of Trade is quoted from a 
recent booklet called Trade Fairs Help Exports; Hints for the 
Small Exhibitor.* The contradiction implicit in the remark 
could hardly have been more carefully contrived to start 
an epidemic of hair-tearing among exhibition designers. 

Design, the innocent small exhibitor must conclude, 
has nothing to do with business and clearly should be 
avoided if he wants to sell anything. **. . . a well arranged 
display of goods,”’ the booklet goes on, “‘without any 
expensive decoration can produce good results.”” A very 
proper sentiment with which we wholeheartedly agree; 
but seen in the context of the previous statement th¢ 
suggestion is clear that all the designer is able to provide 
is expensive decoration. 

As a consequence of this somewhat warped view of 
design, a worthwhile hint not mentioned is that a quali- 
fied designer might, just possibly, be able to arrange a 
better display than the small exhibitor himself. The 
omission is all the more surprising in view of the fact that 


the Board of Trade is the CoID’s parent body. 


Questions about colour research 

\nother booklet has been causing trouble among the 
design fraternity. This booklet has been put out by Market 
Investigations Ltd, a market research organisation which 
is extending its work into the field of colour research 
through its association with Faber Birren, the American 
colour consultant. Mr Birren claims that scientific study 
of colour trends can establish a firm indication of con- 
sumer preference in products and a more rational basis 
for such things as paint ranges or wallpaper colourways 
DESIGN 137/25). One phrase among several others that 
has got under the skins of British designers is that 


.. in many cases the designer tends to choose colour for 


its aesthetic value; simply to be different; or because of 


personal preference. This can be very dangerous econom- 
ically, especially where mass markets are concerned”. 

Is Mr Birren setting himself up in competition with the 
design profession? Has he new facts to offer of which the 
designer is unaware? Is colour research really scientific? 
What in fact does it involve? These are some of the 
questions that were put to Mr Birren in a special interview 
to be reported next month. 


Consultant for high places 
DESIGN has frequently argued the need for aircraft manu- 
facturers to employ industrial designers at an early stage 


in the design and development of a passenger aircraft. It 
is particularly good to hear, therefore, of Professor Misha 
Black’s appointment as consultant to BEAGLE, British 
Executive and General Aviation Ltd. Professor Black (of 
DRLU ) is already working on the firm's twin engined 
executive aircraft which will probably be on show at 
Farnborough later this year. 

This may be the first time an industrial designer has 
been used in Britain to work on an aircraft of this type, 
yet the market has been conditioned by manufacturers in 
America, as well as by some Continental firms, to expect 
a high standard of design and detailing. The appoint- 
ment is therefore timely and will, it is hoped, give a lead 
to other aircraft manufacturers in this country. 

One unusual aspect of Professor Black’s work for 
BEAGLE is that he is concerned with the exterior as well 
as the interior of the aircraft. There is a surprising amount 
of freedom in the exterior design, he explained, after the 


aerodynamic and other limits have been set. 


intercontinental trade 
The chance to compare British and American goods will 
soon entail only a short walk from The Design Centre, for 
this month the United States will open her first permanent 
trade exhibition overseas, at 58 St James Street, wl. 
Already the effect of Britain’s removal of restrictions 
on many goods from dollar areas is noticeable in the 
increasing flow of press advertisements for lush American 
kitchen equipment. The recent US recession has taught 
American economists how dangerous it can be to rely 
entirely on a prosperous home market, and subsequent 
pronouncements have made it clear that there is going to 
be a new emphasis on exporting. Britain, the second 
largest market for American goods (Canada is the first) is 
clearly to be the main objective of the new campaign. 
From a design point of view the presence in our midst 
of first rate American equipment can be of enormous 
benefit providing our designers and manufacturers 
avoid the easy temptation of slavish imitation. The first of 
the thematic displays that have been arranged will be 
devoted to kitchen and household appliances and will 
include several items illustrated in pesign 145 /52-57. 
There is little doubt that in this field we have much to 
learn. And if there are those who consider that this is just 
one more American take-over bid, the prospect is not so 
gloomy, for in the long run the challenge of inter- 
continental trade will work to the ultimate benefit of usall. 


* Obtainable free from the Board of Trade. 


<q The art editor's page 


This year’s Design Centre Awards judges at a moment of decision. Anyone who thinks panels of judges and the like are, by 
definition, affairs of monotonous agreement and foregone conclusion, should take a look at the variety of expressions and 


attitudes in this group. Photograph by Harriet Crowder. 
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The Duke of Edinburgh's Prize for 
Elegant Design is awarded this year 
for the third time. And this is the fifth 
year in which Design Centre Awards 
have been made for outstanding 
products selected from all those 
exhibited in The Design Centre 
during the previous calendar year. 
Separate panels of judges were 
invited to make these two selections, 
the former meeting under the 
chairmanship of His Royal Highness, 
the latter under the chairmanship of 
Whitney Straight. The special Prize, 
which is worth up to £100, was 
established through the initiative and 
generosity of HRH The Prince Philip, 
Duke of Edinburgh as an annual 
award to the designer of ‘‘a 
contemporary design in current 
production distinguished by its 
elegance”. Winners of the Prize may 
either design it themselves or 
commission another designer to do 
so. They receive a certificate from the 
Duke of Edinburgh on the day the 
announcement is made and the Prize 
itself is presented at a similar 
ceremony the following year. 
In 1960 the Prize was divided between 
David White and Neal French, joint 
designers of the Spode Apol/o 
tableware. On May 17 this year Prince 
Philip presented Mr White with a 
decanter and glasses designed by 
Geoffrey Baxter and made by James 
Powell & Sons (Whitefriars) Ltd, and 
Mr French with silver candlesticks 
designed and made by Robert Welch 
(see page 91). As in previous years 
the judges for the Design Centre 
Awards were asked to choose those 
designs which they felt were 
outstanding for originality, technical 
advance and value for money, but no 
fixed number of awards was 
specified. They chose 13, one of 
which was chosen independently by 
the Duke of Edinburgh's panel. 
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Gaby Schreiber, design consultant 


Robin Darwin, principal, 
Royal College of Art 


Jane Drew, architect and author 


Sir Kenneth Clark, art critic, and past 
chairman of the Arts Council 


THE 
DUKE 
OF 


EDINBURGH’S 


PRIZE 
FOR 
ELEGANT 
DESIGN 
1961 


The selection for the 1961 award of the Duke 
of Edinburgh's Prize for Elegant Design 
followed the established method of 
elimination by stages until around 30 
products were reviewed at the final meeting 
of the selection panel under HRH Prince 
Philip's chairmanship. In order to preserve 
continuity, the 1961 selection panel included 
two previous members, Gaby Schreiber and 
Robin Darwin. The two new members were 
Jane Drew and Sir Kenneth Clark. 


The panel again looked for the same two 
aspects of elegance as before - first, the 
interpretation in the sense of an elegant, 
precise, economical solution to a problem 
and, second, the more discriminatory use of 
the word which implies both a refinement of 
taste and an awareness of what is 
appropriate to the times. 


The panel considered that Eric Marshall, the 
designer of the Ultra portable radio 
transistor set, had provided a good modern 
solution to an entirely modern piece of 
equipment which well illustrated these 
characteristics of elegance. It felt that he 
had achieved a clean, trim and attractive 
effect in plastics. The contrasting shapes of 
the two tapers had been carefully 
proportioned to make them complementary 
and to produce a slim, elegant composition. 


The gauge of the metal mesh had been well 
chosen to be in scale with the other details 
of the set. The colour combination of the 
grey, black and white model was thought to 
be particularly satisfactory. The judges had 
some doubts about the colour chosen for the 
controls but they realised that it was 
necessary to have a contrasting colour here. 
They appreciated that the lettering for the 
trade name ‘Ultra’ had been carefully chosen 
and spaced. 


The function of the tuning control and 
volume control could perhaps be confused, 


but as this is a portable radio for personal 
use, the owner would soon learn to 
differentiate between them. 


The panel was glad to be able to award the 
Prize for a product from an industry which 
often appears to pay less attention to the 
exterior than it does to the interior design of 
its goods. 


‘RIO’ TRANSISTOR RADIO 

(TR70 in grey) DESIGNER Eric Marshall. MAKER Ultra 
Radio and Television Ltd. £18 7s 6d. 

A portable transistor radio with a high impact 
polystyrene cabinet and an expanded aluminium grille. 
Operated by two 6 voit batteries which have an average 
life of six months. Weight with batteries 5 Ib. The radio 
is available in two colour schemes only one of which 
(grey, black and white cabinet with silver grille) was 
chosen by the selection panel. 


Eric Marshall, T. C. Standeven, 
head of design general manager 
at Ultra and director, Ultra 
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Whitney W. Straight, a member of council, 
ColD and deputy chairman, Rolls Royce Ltd 
(chairman of the selection panel) 


Jo Pattrick, a free lance designer 


Neville Conder, architect and industrial 
designer 


J. M. Richards, editor, 
The Architectural Review 


THE 
DESIGN 
CENTRE 
AWARDS: 
COMMON 


FACTORS 
IN 


THEIR 
SELECTION 


The judges appointed by the Council of 
Industrial Design have this year chosen only 
13 products for Design Centre Awards from 
over 3,000 exhibits displayed during 1960 in 
The Design Centre or in the permanent 
outdoor exhibition of Street Furniture on the 
South Bank. Their comments on each of the 
award winning products are reported on the 
following pages. 


When looking back at products chosen for 
Design Centre Awards over the past five 
years itis clear that the different panels of 
judges have been attracted by different 
qualities in design. This year the judges 
seem to have been chiefly attracted by line 
and form and not so much by colour and 
pattern. A sound, functional engineering 
approach seems to link the different awards 
even including the furniture; and whether the 
winner is a new version of a well established 
product, such as a table mirror, a towel rail, 
a castor or a saucepan, or whether it is an 
altogether newer type of product such asa 
slide viewer or a transistor radio, the judges 
have prized simplicity, economy of means 
and a proper use of materials. 


Comparing this selection with those of 
former years it is striking that no carpets, 
fabrics or wallpapers have been chosen - in 
fact hardly anything which relies on 
decoration except as incidental to the whole 
design. This is because the judges felt that, 
compared with previous years, there had 
been no products exhibited from these 
industries which were outstanding enough. 


The judges’ selection underlines those 
logical trends in product design that take 
equal note of fitness for purpose and 
simplicity of manufacture without ignoring 
the subtler values of good appearance. 


The Design Centre Awards and the Duke of 
Edinburgh's Prize for Elegant Design will be 
on show ina special exhibition in The 
Design Centre until June 3. 


Photographs of the Duke of Edinburgh and the 


Elegance Prize selection panel are by Alfred Lammer 


Photographs of the Design Centre Awards judges are 


by Harriet Crowder. 


Photographs of the Awards are by Alfred Lammer and 


Harriet Crowder. 
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‘ORBIT’ FURNITURE CASTORS 


DESIGNERS Company's design staff in conjunction 
with R. David Carter. MAKER Joseph Gillott & Sons 
Ltd. £1 3s 6d for a set of four, including screws. 

A range of castors made of zinc base alloy and mild 
steel with stove enamelled finish. Bearings are enclosed 
and have sealed-in lubrication. 


R. David Carter, free lance designer 


The choice of something apparently so minor fora 
Design Centre Award may seem surprising, but the 
judges were emphatic that such small components are 
of importance and are often overlooked. Fresh thought a 

has been given to an accessory which is normally taken 

for granted, yet often the appearance of a chair, for 2 
example, is ruined by ugly castors. The new designs : PS 
were thought to be neatly finished and were clearly F. Leslie Felton, chairman, Joseph Gillott & Sons Ltd 
efficient in use. 
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Retail prices are approximate, and include purchase tax 
where applicable 
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‘TOWN NUMBER ONE’ 
LITTER BIN 


DESIGNERS Derek Goad and John Ricks of Donald 
Forrest. MAKER G. A. Harvey & Co (London) Ltd. 

£8 7s 6d each (orders of 1-5), with reductions for 

larger quantities. 

A cylindrical litter bin of perforated sheet steel that 
engages ina fixed heavy gauge steel base incorporating 
an optional locking device. Various finishes can be 
supplied. It is 2 ft6 inches high and 10} inches in 
diameter. 


Here is a litter bin which, the judges thought, is not only 
attractive to look at and easy to clean, but lends itself to 
use in a wide variety of situations. It is ideal for crowded 
pedestrian ways where it can also serve as a boliard; it 
can be sited alongside a lighting column without 
encroaching too much on usable pavement area; and it 
is also well suited to large scale public interiors such as 
station concourses. The fixing mechanism is neat and 
simple to operate and the perforations add a feeling of 
lightness to the design without revealing too much of 
the litter inside. 


Derek Goad 


John Ricks 


Gordon Harvey, deputy chairman, 
G. A. Harvey & Co (London) Ltd 
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‘KODASLIDE 40’ SLIDE PROJECTOR 


DESIGNERS Manufacturer's development department 
in association with Kenneth Grange. MAKER Kodak Ltd 
£13 19s 3d (including lamp) ; £12 17s 6d (excluding lamp) 
A domestic slide projector (2 inch x 2inch) taking 35 mm, 
Bantam, or Super Slide transparencies. The projector is 
fitted with a 150 watt mains voltage projection lamp and 
with aspheric condenser system. The whole illuminating 
system can be removed in one piece for dismantling and 
cleaning. Slides are fed in vertically and as each new 
slide is inserted it pushes its predecessor out to be 
stacked automatically in a chamber at the base of the 
projector. A manually operated slide magazine can be 
fitted. Elevation up to6 can be obtained and adjustment 
is by a screw knob which locks on to spring loaded front 
feet. The casing is made of polystyrene and there is a 
retractable carrying handle. Overall length is 104 inches 
and the projector weighs 3 !b 2 oz. 


This design embodies a number of refinements which 
are not normally available in a projector of this price. 


The judges liked its compact and expressive shape. They 
were impressed by the slide changing mechanism which 
made it easy to operate. The casing round the lamp 
remains cool enough to allow the projector to be steadied 
with one hand while adjusting the focus with the other, 
though the manufacturer warns users against touching 
the metal part of the carrying handle which becomes 
unpleasantly hot. 


Kenneth Grange, A.D. Page, 
consultant designer chairman, Kodak Ltd 
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Peter Cuddon Colin Beales, 
free lance designer 


TABLE MIRROR 


(model PC 180) 

DESIGNER Colin Beales. MAKER Peter Cuddon. 

£3 9s 9d. 

A pivoting table mirror on a black, stove enamelled steel 
stand. The mirror itself has a polished and lacquered 
brass frame and is backed with scarlet felt. The underside 
of the tripod is also felted to prevent scratching the table. 


This modern version of a traditional object had been 
carried out, the judges considered, with great refinement, 
Giving the mirror a craftsmanlike quality. It was found to 
be surprisingly stable, and the mirror swivels easily yet 
stays firmly in position. The price is reasonable for such 
a well detailed and well made product. 
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Geoffrey G. Bellamy, formerly a free lance 
designer, now an industrial officer, ColID 


J. B. Thomas, chairman, 
George Wostenholm & Son Ltd 


‘MONTE CARLO’ CARVING SET 


(model I.XL) 
DESIGNER G. G. Bellamy. MAKER George Wostenholm DCA 1961 
& Son Ltd. £3 17s 6d (in box) ; £5 1s 6d (in case). 


A carving set made of stainless steel and carbon steel 
with a satin finish. 


This elegant design was welcomed by the judges who 
admired the way in which the shapes had been kept 

as simple as possible and were carefully related to each 
other to form a related set. This subtlety of shaping was 
evident in both the plan and profile views and was felt 
to be particularly successful in the fork. All the pieces 
are comfortable to hold and although they are much 
lighter than their appearance would lead one to expect, 
this does not prove to be a disadvantage in use. 
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‘CORMORANT’ FOLDING 
OUTDOOR CHAIR 
eS DESIGNER Ernest Race. MAKER Race Furniture Ltd. 
£71s. 
An outdoor folding chair made of afrormosia and 
African mahogany laminates. It has a matt lacquer finish. 


The natural finish of the timber emphasises the robust 
appearance of this chair which the judges thought was 
particularly attractive. They commended the 
workmanlike use of materials and commented on the 
strength of the chair which had been achieved without 
clumsiness. It is surprisingly comfortable for a chair 
with no upholstery and is compact when folded. The 
method of foiding shows ingenuity and economy of 
means; it should give safe and trouble-free use. 


Ernest Race, J. W. Noel Jordan, 
director of design, managing director, 
Race Furniture Ltd Race Furniture Ltd 
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R. A. Chandler, chairman, Racasan Ltd 


‘PARAGON’ CHEMICAL CLOSET 


DESIGNER Martyn Rowlands. MAKER Racasan Ltd. 

£4 17s 6d. 

A chemical closet comprising a single container, a 
stainless steel carrying handle and detachable seat and 
lid. The container is moulded in high density polythene, 
the seat and lid are in medium density polythene, hinges 
are nylon and the hand grip on the handle is a pyc 
extrusion. Seat height is 15 inches and the complete 
closet weighs 44 Ib. Capacity is 5} gall. 


The judges thought this an excellent illustration of how a 
type of product which is normally considered too 
mundane to be worth bothering about, in the hands of a 
good designer, is capable of being turned into a pleasing 
and practical article. Care had clearly been taken to 
select the best plastics materials for each part. 
Functional details have been well thought out. The 
simple plug-in fixing of the seat to the container, and the 
way the handle neatly tucks out of the way, were 
particularly commended. 
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Robin Day, Leslie Julius, a director, 
consultant designer S.Hille& CoLtd 


‘FORM’ UNIT FURNITURE 


DESIGNER Robin Day. MAKER S. Hille & Co Ltd. 

£111 7s 9d (for components illustrated). 

A flexible range of seating units designed in 2 ft 4 inch 
units. The black finished steel! base frame, with plastics 
feet, is available in 4 ft 8 inch, 7 ft and 9 ft 4 inch sizes. 
Seat units in makore have foam cushions with zip-on 
covers supported on rubber webbing. Seats with or 
without back rests or end arm units can be fitted. The 
seat height is 15 inches. Table tops are makore, surfaced 
with laminated plastics or mahogany veneer. A drinks 
cabinet can be fitted instead of the table. 


The judges thought this a neat, straightforward and 
unpretentious design in which the detailing had been 
particularly well considered. It succeeds because it 

D CA 1961 becomes part of the architecture of a home rather than a 
piece of furniture which has been designed in isolation 
As such it makes a contribution to an informal approach 
to house planning that is still comparatively new in this 
country. The designer had successfully tackled the 
difficult problem of a unit that goes round a corner. The 
units have wide, generous seats, yet the design avoids 
looking bulky or heavy. It was thought to be comfortable 
enough for its purpose and would fit a wide variety of 
homes, though it would be most suitable for large living 
rooms and open plan houses. 
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Brian Asquith, P. J.C. Bovill, 

consultant designer managing director, 
Newton, Chambers 
&CoLtd 


‘REDFYRE CENTRAMATIC 35' 
OIL FIRED BOILER 


(with natural anodised aluminium panel) 

DESIGNERS The company in consultation with Brian 
Asquith. MAKER Newton, Chambers 4 Co Ltd. £89. 

A fully automatic, domestic oil fired boiler giving an 
output of 35,000 BThU hr, which will provide hot water 
and central heating. The burner unit incorporates a fan 
assisted vaporizing pot and has electric ignition. Once 
the required water temperature is set no further attention 
is necessary; the starting, running and shut down 
sequence is carried out automatically by a special sealed 
control unit. In the event of a failure of any electrical 
component or disruption in the oil supply the unit 
automatically switches itself off. The whole unit is 
pre-wired to simplify installation. Pipe connections are 
from the back or either side. The main casing is stove 
enamelled white and the top front panel is in natural 
anodised aluminium, which was chosen by the judges, 
or arange of colours. The height (36 inches) and the 
depth (21 inches) conform to British Standard 
dimensions. Width is 18 inches. 


This was thought to be a very good example of the type 
of boiler that is designed as an architectural component 
that could be related to other kitchen units, as opposed 
to a free-standing object like most boilers. The judges 
telt that its simple, box-like shape and absence of 
obvious styling expressed this architectural conception. 
There is an instrument-like precision in the design of the 
front panel, brought out most successfully in the 
anodised aluminium finish which was preferred to the 
other colour finishes available. They particularly 
admired the fact that the internal design had been as 
carefully planned as the exterior. But the judges regretted 
the tendency in the domestic appliance industry for 
trade nameplates on appliances to be so prominent. 
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Bernard Stern, chairman and managing director, 
Rotaflex (Gt Britain) Ltd 


John and Syivia Reid, consultant designers 


ADJUSTABLE SPOTLIGHTS 


models 4101 pendant; 4201 floor standard; 4501 wall 
bracket) 

DESIGNERS John and Syivia Reid. MAKER 

Rotaflex (Great Britain) Ltd. Model 4101 £4 10s; model 
4201 £8 2s 6d; model 4501 £3 15s. 

A range of lighting fittings designed to take any size of 
lamp, up to and including 150 watts, on a universal, 
swivelling bracket which is common to the ceiling, floor 
and wall mounted versions. The sliding action of the 
body allows for a variety of lamp positions, and the 
locking device also maintains the housing at any angle 
The supporting bracket will also swivel through a 
complete circle and can be locked by finger pressure to 
any position. Natural anodised aluminium is used for the 
lamp housing and other metal parts are finished in matt 
black. The floor standard has a base plate finished in 
white vitreous enamel and it incorporates a foot operated 
switch. The black braided flex contains an earth lead. 


The extreme simplicity of the design and the sensitive 
use of materials and finishes were praised by the judges 
who noted how the silvering of the spotlight matched the 
anodised finish of the lamp housing to create a unity 
between the two. They thought the spotlight was, in fact, 
such an integral part of the design that it would be less 
successful when used with an ordinary lamp. Although 
the range would be useo mostly for exhibition and 
display work, it could also be effective in domestic 
interiors. 
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TOWEL RAIL 


(mode! PC 181) 

DESIGNER and MAKER Peter Cuddon. £2 19s 9d. 

The frame is of aluminium with a natural anodised finish 
or semi-matt black finish. The rail itself is a porcelain 
sleeve fitted over a nickel-plated steel core. Nylon cleats 
are screwed to the wall and the back plate of the rail 
slides over the cleats to provide a concealed fixing (the 
rail can be taken down without removing the screws). 
Length is 21 inches. Peter Cuddon 


The judges were glad to give an award toa type of 
product which in the past had received littie serious 
attention from designers. A good deal of thought had 
obviously been given to its method of fixing as well as to 
its appearance. The slight resilience given by the nylon 
cleats is considered to be a definite advantage. The 
finish is excellent. 
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‘CHEF ROYAL’ SAUCEPANS 


(in white) 

DESIGNERS Berkeley Associates. MAKER Edward 
Curran Engineering Ltd. £2 1s (2 pt); £2 3s 3d (3 pt); 

£2 6s 6d (44 pt); £2 9s 11d (6 pt). 

A range of vitreous enamelled steel saucepans available 
in blue, turquoise and cream in addition to the white 
enamel version chosen by the judges. Both pans and lids 
have chromium plated rims. There is also a chromium 
plated collar between the pan and the black moulded 
plastics handle. The knobs also are of black plastics. 


The rims of enamelled holiow-ware have always been 
vulnerable to chipping and the traditional way of tackling 
this has been to finish the edge with a rolled bead on 
which a softer enamel is deposited. The judges felt that 
the chromium plated rim is an important step forward and 
has the additional advantage of allowing effective 
pouring. Other practical points were noted: that the 
handles are comfortable for both right and left hands, 
that the hand is well protected from the hot surface of 
the pans, that both knob and handles keep remarkably 
¢€00!l and that the radii at the bottom of the pans and on 
the lids are large enough to allow easy cleaning. The 
appearance of the pans was commended because their 
style had derived directly from the successful solution of 
these functional problems. While they welcomed the 
white versions the judges considered the other colours 
made an unsubtle, conventional range. 


Noei London, of Berkeley Associates 


Paul Curran, chairman, Edward Curran Engineering Ltd 
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with the object of 


R between 


industrial design and engineering 


the ColD has organised a series of residential 


courses in design appreciation for engineers 


“Can you find, among our own engineer-trained employees, potentially 
useful designers?’ This question was put to the CoID early in 1959 by 
Hoover Ltd, and the attempt to answer it has led to a series of courses in 
design appreciation for engineers and draughtsmen. Briefly the answer 
was yes, but not by magical powers, and only as a by-product of some- 
thing much more important — a wider understanding by engineers of the 
attitude and skills which are brought to product development by the 
industrial designer. 

The CoID agreed therefore to organise, on an experimental basis, a 
course for 10 students nominated by Hoover's and drawn mainly from 
their apprentices with Dip Tech qualifications. This course (pEsiGn 135 
69) was held at the end of 1959, and both management and students. 
many of whom were initially critical and suspicious of the whole idea, 
were enthusiastic about the results. After the course one student wrote. 
**Most people started by being actively hostile and finished being actively 
enthusiastic” 

Phe success of this first experiment encouraged the ColD to organise a 
second course for students from a number of firms, and this was held dur- 
ing November and December last year. This time there were 15 students 
from nine firms and it is this course (referred to throughout as “‘the 
second course’’) which is the prototype for the approach described in 
this article. 

The courses are continuing a third was held during March and 
\pril, and others are planned for the spring and autumn each year. 
Courses for senior personnel have also been planned, the first of which 
took place in April. 

\lthough the courses originated in Hoover's desire to select design per- 
sonnel from its staff, their objectives have far wider implications. The 
industrial designer is essentially concerned with the effect of his products 
on people (do they give aesthetic satisfaction? are they easy to use and 
handle?) whereas the engineer’s primary interest is in mechanical effici- 
ency. There should be some meeting ground between these two points of 
view, for each is important to the user. The courses are therefore primar- 
ily intended to bridge this gap and to enable the engineer to take more 
account of the aesthetic and human requirements of the products he is 


working on. The mingling of students from various firms — manufacturers 
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DESIGN APPRECIATION COURSE 1960 


THE HEATER ELEMEN 


THE SUNHOUSE ELECTRE 


ARE LLUSTRATE T THE USE OF SUPERFLUOUS 
ST TION BEING GIVEN TO SAFETY 
AND RIS COMPLETELY SAFE. ALL 
PERATIONW MES AND 
A Examples of design analysis of products chosen from The Design Centre show 
A ABOVE, an analysis of a product which the student considered an example of 


admirable design; BeELow, an analysis showing detailed criticism and projected 


EMBEDDED 


4 SILICA SHEATHED TYPE 


STEEL BAR WELDE THEN 
NICKEL AND CHROME PLATED 
THE NG HA 
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. SOSSIALE AGPECTS OF DESIGN 


redesign of a product which was thought to need improvements 


Bridging the gap 


of both capital and consumer goods — has been extraordinarily valuable 
in discussion. Just as the student’s mental image of a designer is continu- 
ally widened, so the concepts of industrial design which underlie the 
course are enlarged to cover all fields. These principles are constant, and 
apply whether one is speaking of architecture, machine tools, or domestic 
equipment — a view that was strange to some of the students, who at first 
thought they might get more immediately useful knowledge from special- 
ised courses. Specialised information on designing has, however, deliber- 
ately been excluded from the courses, since they are intended to give the 
engineer an insight into the designer’s mind and consequently an added 
ability to work with him and to see his point of view. 

But while no student has gone away without a gain in both apprecia- 
tion and tolerance, this is not enough, for his new found knowledge and 
sensitivity must be encouraged. In some cases formal design training is 
advocated, and such training can be carried out at existing art schools 

one of the students from the first course is now training at the LCC 
Central School of Arts and Crafts). For others evening classes in design 
eg, in pottery, modelling, silversmithing or graphic design) are suggested, 
although opportunities for such classes vary from place to place. The 
students are also given reading lists (which include DEsIGN 

The lessons learned by both students and staff suggest that there is 
scope for considerably more co-operation between art and technical 
colleges, and between art schools and industry. For instance, the art 
schools — and particularly those which are not too much involved in 
future Dip AD responsibilities — could develop courses especially aimed 
at engineering personnel (both in industry and under training), either as 


part-time or as evening classes. 


Arrangement of courses 

Each course is in three parts: the first and third are residential and last fo: 
four days each; the middle phase is a four week period of private study 
and consolidation. In the first phase there are lectures, discussions and 
visits to a factory and to The Design Centre. Then each student returns 
to his work and produces, in his spare time during these four weeks, a 
design analysis of two products chosen from The Design Centre, one that 
he considers admirable, the other that he thinks he could improve. These 
projects are illustrated by photographs and drawings, and their presenta- 
tion and criticism form the major part of the last phase, which also con- 
tains a further lecture by an industrial designer and visits to the industrial 
design (engineering) departments of the Royal College of Art and the 
Central School. 

Ihe residential nature of the course is one of the most important as- 
pects, particularly as the speakers, all of whom are eminent in some field 
of design, are often present at the meal nearest their lecture and thus give 
the students an opportunity for informal discussion. Sydney Foott, who 
is in charge of the Col D’s educational section and organised and devised 
the courses, lives in as ‘anchorman’, and W. H. Mayall, the industrial 
officer concerned with capital goods, who acts as chief adviser and liaison 
officer, spends his evenings at the courses (for discussion continues long 
after the formal session is over, and is no less valuable for being voiced in 
the bar rather than in the lecture room 

Lectures given to students at the second course are typical of the range 
of subjects covered: 

Focus on Design This introduction to the course was given by James Noel 


White, deputy director of the CoID, and covered a brief history of 
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Presentation and discussion of the design analyses forms the last phase of the course. Photographs by John Garner. 
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Bridging the gap 


manufactured goods from the end of the eighteenth century onwards 
Current design was illustrated largely by Design Centre Award slides 
Design in Transport George Williams, design officer of the British Trans- 
port Commission, covered the BTC’s changing attitude to its design 
responsibilities and illustrated the wide range of equipment on land and 
sea relating to both functional and aesthetic needs. 

Human Factors in Design Brian Shackel, engineering psychologist, 
EMI Electronics Ltd, examined the physical and mental needs and 
reactions of people in a machine-made environment and showed how 
the scientist can help to create products which serve better the require- 
ments of the user. 

The Analysis of Design L.. Bruce Archer, lately of the Central School and at 
present at the Hochschule fiir Gestaltung, Ulm, discussed the practical 
points to be looked for when judging a design. Mr Archer also gave a 
check list for the students’ design analyses. 

Form and Composition F. C. Ashford, design consultant, gave a statement of 
the principles regarding shape, colour and composition and examples of 
practice in relation to machines and products. 

How a Designer Works John Reid, architect and consultant designer. 
examined the principles which govern the work of a designer with prac- 
tical examples of how he builds on these bases. 

The Training of Designers Professor Misha Black, consultant designer, out- 
lined the training given at the RCA to potential industrial designers, 
with examples of their practical and theoretical work and instances of 
some of the difficulties which they must overcome. 


impact 
Students are asked to comment in detail on the organisation, content, 
and influence of the courses they have attended. Though there might still 
linger in some minds a feeling of a split between the engineer and the in- 
dustrial designer, a new recognition of and respect for the latter’s work 
and a sense of the need for continuing the design appreciation started in 
the courses were clearly evident in these general comments made by 
students who attended the second course : 

**Very successful inasmuch as it gave me, as an engineer, an insight into 
the necessity for a separate approach to industrial design as against 
engineering design. It also inspired me to think that the world of ‘fine 
art’ need not be a closed book to the engineer and gave confidence 
enough for me to decide to pursue at least some proficiency in it.” 

*“A very good idea and well carried out. Good design should be the 
concern of everybody and it is particularly important in my own line of 
business. I think the course could usefully have been longer and that 
some kind of follow up for those interested enough would be valuable. I 
don’t agree with the view that designers with engineering backgrounds 
will not make good industrial designers. In cases where engineering 
designers are already concerned with many aspects of this course, further 
study, particularly on the aesthetic side, could be very fruitful’. 

**A very good course to attend. Helps the engineer to understand the 
industrial designer’s aims and hence improves the engineer’’. 

“The course, although very condensed, seemed to put over the CoID 
case, ie, that the industrial designer should be in at the very beginning of 
a design or that the engineer should bear in mind the aesthetics and other 
points and not add them on as an afterthought.” 

“I find myself leaving at the end of the course with a far greater apprecia- 
tion of the need for improvement in industrial design than when the 
course commenced.” 
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The MiniSail idea (virtually a surfboat with a sail) is 


new to this country, although this ‘trouble free’ sail- 
ing is popular in the States. In fact it was after 
studying American sailing habits that Richmond 
Marine Ltd asked break 


ground by designing the .MiniSail/, illustrated here. 


lan Proctor to new 


The most notable feature about the new boat is 


its lightness. It can be slung from the garage roof, 


and is easy to transport on the roof rack of a car (it 
the 
the 


weighs 80 Ib, and the mast telescopes to 13 ft 


length of the boat). Rigging is child’s play: 


mast fits in a socket in the deck; the sail, which is 


rolled round the mast (itis Terylene and, it isclaimed, 
will not rot), is unfurled and slotted on to the outer 
end of the boom. 

lan Proctor has replaced the conventional goose 
neck fitting to connect boom and mast by a fork at 
the boom’s inner end. The kicking strap holds the 
boom against the mast, prevents it from lifting, and 
taughtens the sail. 


The manufacturer claims “she is unsinkable as a 


duck” 


the water, and can be easily righted. The hull is in 


if the boat does capsize it floats high out of 


plywood on spruce and mahogany ; the dagger plate 


and rudder are in mahogany and the spurs are 
aluminium alloy. The MiniSail sells at 99 gns. 
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JOHN E. BLAKE & KENNETH GARLAND 


Radio Times 


DESIGN ANALYSIS 21 


: EDITOR D. Graeme Williams. art epitor R. D, Usherwood until October 1960, then Peter Harle. Restyled October 1960 


in consultation with Abram Games. 


cleaners and cookers. This month it takes a step in an entirely new direction by choosing — for critical analysis 


PUBLISHER British Broadcasting Corporation. 


ae Design Analysis in the past has been concerned almost entirely with consumer goods 


design: the recently restyled Radio Times. 


Old version 
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RADIO TIMES 
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MAY 


5.0 CHILDREN’S HOUR 
For Listeners of All Ayes 
Jack Watson in 
le Two Fishy Stories 
: from the book 
a Biggles Presses 
ie by Captain W. E. Johns 
adapied as radio plays 
by Bertha Lonsdale 
1—' The Case of 
the Ambitious Fishmonger ’ 


Storyteller Fred Fairclough 
Bigeles Jack Watson 
Algy David Scase 
Gingef....... Norman Somers 
Bertie fan Keill 


Air Commodore Raymond 
Graham Tennant 


Restyled version 


60 


evening 


7.30 National Student 
DEBATING 
TOURNAMENT 


FINAL ROUND 
The Motion 
That this house 
will not go into Industry 
Speakers for the Motion 
(joorrey AGRIM 


The Home Service 


330 m. (908 ke/s) VHE: Wrothem 93.5 Me's 


9.45 THE 
FRIDAY RECITAL 
Fou Ts'ong (piano) 
Bruy?res: Les fées sont 
dexquises danseuses Hommage a 
S Pickwick Esq. (Préjudes 
Debussy 
Four Mazurkas Chopin 
A tat. Op 17, No 3 
A minor. Op. 17 No. 4 
( minor, Op. 56 No. % 
A miner, Op. 59 No. 1 


10.15 WHO KNOWS? 

A question and answer pro- 
gramme in which four scientists 
answer listeners’ questions about 


RADIO TIMES 


MARCH 3 


VHF and Wavelengths: page 10 


5.0 
CHILDREN’S HOUR 


TIMP 


A programme for the fives to ety 
Alexander Armstrong 
A serial dia story 
written by John Stewar 
18 Taps and Kites 
Introduced ieely Mathew 
BE cord 


SASTRKRNOW WHAT LIKE 
Well-known personalities are 
interviewed and choose some of 
their favourite records 

This week: Geoffrey Trease 


5.15 DEADLINE POR DANGER 
A four-part radio adventure 
by Kevin MeGarry 


Hide and Seek 


ORCHESTRAL CONCERT 


Rohan de Saram 
City of Belfast Orchestra 
ONDUCTOR 


Maurice Miles 


AT 8.0 


Home Service 


9.0 app. 
MEMORIES OF CHINA 
Th 
Dowager Viscountess Bangor 
gives her recollections 
of living in China 
more than half a century ago 
ecorded broadcast of Novem 
196 in the Northern Ireland 


9. 1 5 app. 


CONCERT 
Part 2 
Soliloquy for cello and orchestra 
Op. 57 Rubbra 
Symphony No. 39. in E flat (K 
Morart 


10.0 


PRINTER Waterlow G Sons Ltd. 


such things as washing machines, cars, 


May 1, 1959 


Network 
Three 


464 m. (647 he's) 194 m. (1.546 ke's) 
VHF: Wrotham 91.3 Mele 


6.30 A Listen and Learn Serics 
STARTING SPANISH 
In a Spanish Post Office 
(Monday's recorded broadcast 


6.45 SCIENCE SURVEY 
A weekly programme about 
work in the world of science 

The Quest for Power 
by R. Latham, Ph.p 

bh Temperature 

at Imperial College, Londor 


Last autumn at the Geneva Conference 
scientists presented the latest results im 
their attempts to solve the world’s fuc! 
problems by the production of energy 
by nuclear fusion They also talked 
about their new pieces of apparatus 
Ogra, Stellarator, DCX, and so on 


February 23. 


Network 
Three 


6.30 


THE NIGHT SKY 
in March 


by J. G. Porter, Ph.D., F.R.AS. 


talks about the 
arly spring 

The diagram si part of the March 
sky, looking cast at 8.0 p.m. 
BBC record 


6.40 
ITALIAN FOR 


This month Dr 
stars and planets 


a prece of graph 


3 
| 
3 we 
{ 
4 
ok 
| 
it 
— 


The graphic designer is capable of applying as much logic in his work 
as is the designer of products. But serious criticism has always been 
bedevilled by the fact that it is less possible to measure the result. A washing 
machine is effective if it removes so much dirt from a given quantity of 
clothes, if it is mechanically and electrically safe, if it can be cleaned and 
operated easily, etc. These are factors which can be tested, and when all 
the results are added up an assessment of the product can be made based 
on established facts. With graphic design this cannot be done so easily and 
assessments must for the time being be based on personal reactions. 

The reactions of the layman may well be different from those of the 
informed or ‘design conscious’ spectator. The layman will react instinct- 
ively and will either accept the message or reject it and will seldom 
consider whether the ease with which he accepts it, or his memory of it, 
has anything to do with its design. The informed spectator may well be 
more interested in the way the message is put over, in its formal qualities, 
than in the message itself. Magazines interested in graphic design, 
including this one, promote those types of graphic design which are out- 
standing for their formal qualities. While graphic designers have argued 
that it is just these formal qualities which have been developed to allow 
more rapid communication of the message, do they really know? And are 
we really sure that they are right? 

The trouble is that there is little feedback to the designer. Tests are 
seldom used to enable the designer to say “this poster took 20 secs to con- 
vey a message compared with that one which took only 10 secs’’. So the 
answers must be ‘no’ in each case — at any rate for the present. 

In choosing the Radio Times for analysis we are conscious of this 
fundamental shortcoming. No research or laboratory experiments have 
been carried out to help this analysis, not because we do not think that 
they would be valuable, but simply because the facilities and time 
necessary for such work were not available. Also the validity of laboratory 
experiments must first be established — there are no simple precedents, and 
no standard tests, all of which must first be devised and proved to be 


acceptable. 


Two types of graphic design 

What the Radio Times does do, however, is to demonstrate at one go 
two types of graphic design ~ that intended to communicate information and 
that intended to persuade the reader to take some action. These amount to 
a fundamental division in graphic work, and it is significant that designers 
have tended to devote far more attention to persuasive graphics than to 
informative graphics. 

The designer concerned with informative graphics has clearly defined 
functional problems to solve — such practical matters as legibility and the 
ease of finding what one wants to know. It should therefore be possible to 
bring a more objective approach to design criticism when discussing this 
type of work than is likely to be achieved with persuasive graphics which 
depend more on aesthetic judgments. The programme pages of the Radio 
Times provide an excellent opportunity for this type of objective analysis. 

The Radio Times is one of the most important weekly journals produced 
in this country. Its circulation of over 6,700,000 makes it possibly the most 
widely read regular publication. That careful attention should be 
paid to these practical design and layout matters is therefore vital 
since they will affect a great number of people. By making a point by 
point comparison of the new and the old versions, and by discussing the 
objectives and limitations with which the designer was faced we hope to 
open the way to a more constructive approach to graphic design criticism 
in the future, when research may well be able to fill the gaps in our 
knowledge now decided by guesswork. 

The Radio Times is a weekly publication of 64 pages published in seven 
regional editions. It is printed by rotary press at 20,000 impressions an 


hour and consumes newsprint at the rate of 900 tons a week. 
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Each issue takes about a fortnight to prepare and goes to press a week 
preceding publication. It consists partly of programme pages and partly 
of editorial pages containing articles and snippets of news of general 
interest. The editor plans the general make up and dummy, taking into 
account regional variations in programmes. Information is fed to him by 
the programme planners, initially in a rather generalised form. The 
dummy is then passed to the art editor and editorial staff for detailed 
preparation. 

Frequent changes of programme (to all seven editions) are made during 
preparation (up to and including press day) and cause about 3,000 proof 
corrections to each issue. A highly organised routine is necessary to cope 
with the many complex problems. The changes are such that advanced 
preparation is not possible, with the result that the Radio Times resembles 
a newspaper rather than a magazine. All this is dealt with by an editorial 
staff of 25 including the art editor, his assistant, one layout man, two 
pictorial men and a production man. 

Advertising is an important element. Apart from radio and television 
licences the Radio Times is the BBC’s main moneymaker. Because of the 
large circulation, advertising rates are high — £4,000 for a full page facing 
a TV programme page, £4,200 for the back cover, or, at the other end of 


the scale, £212 10s for one sixteenth of a page on the inside back cover. 


Why was the layout changed ? 

Until the new design in October last year the Radio Times had not been 
radically altered in layout in the last 10 years. During that time commer- 
cial television had arrived causing a great change in listening and viewing 
habits and sales of the Radio Times began to drop. In 1960 the Director- 
General of the BBC appointed a working party ““To consider what 
improvements would be desirable in Radio Times in order to satisfy as fully 
as possible, within the limits of a single programme periodical, the present 
and foreseeable future promotion requirements of the BBC television and 
sound services’. Information on such matters as the readership of the 
editorial pages was supplied by the BBC’s Audience Research Depart- 
ment. In essence the working party’s recommendations were: 

(1) That the BBC should present an integrated magazine to the public. 
This integration should group editorial, television and sound pages into a 
day by day pattern. 

2) For each day there would be two pages ccrrying editorial features, two 
pages for television programmes, and four pages for sound programmes. 
(3) The editorial pages would cater for the interest of specialised groups 
from serious music to popular music, jazz and disc gossip; and from 
women’s interests to children’s interests. 

+) The present arrangement of carrying programmes from Sunday to 
Saturday was considered out-of-date and inconvenient. Out-of-date 
because the majority of people work a five-day week and the weekend 
had become a unit of time; inconvenient because this unit was broken up 
by having to change issues on Saturday night. Running from Saturday to 
Friday would make it possible to start Radio Times with completely 
integrated television and sound pages for the weekend. 

5) Additionally, the working party agreed that: 

(a) at the beginning of the magazine Radio Times should draw attention 
to a considered selection of programmes of the week and specifically pro- 
grammes for viewing and listening at the weekend. 

b) at the end of the magazine there should be a preview of the following 
week’s programmes. 


c) the magazine should extend the publication of readers’ letters. 


The brief 
These recommendations can be taken as the brief for all those concerned 
in the new Radio Times and as such it gives rise to two questions: Was it a 
good brief? How well was it carried out? 

There is little to find fault with in the actual content of the brief, 
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though we are not convinced that the day by day pattern of the pro- 
gramme pages was a desirable change. The fault lies more in what is left 
out rather than what is included. There is nothing to suggest, for example, 
that the primary aim of the Radio Times is to provide information and that 
the first task must therefore be to find out how the type of information 
contained in the Radio Times can be presented in the most effective way. 
In other words the brief seems to be concerned with pepping up a rather 
tired publication and has avoided a proper examination and diagnosis. 


It cannot be said, therefore, that it was a good brief. 


How well was it carried out? However thoroughly an inadequate brief 


is carried out the result is almost bound to be a failure. In the analytical 


table, whigh begins BeLow, the requirements are consequently based on 


Analysis of requirements for ‘Radio Times’, comparison between old and new solutions, with comments on these. The final column discusses 


General requirements Old solution 


Format: large enough to contain say, an evening's 12} inchesdeep = 9} inches 


programmes on one spread without cramping, 
but not so large as to be inconvenient to handle and 
put down somewhere. 


Printing process: flexible in operation, so as toallow —_ Rotary letterpress 
for frequent corrections, and speedy so as to meet 

an inexorable weekly deadline. In view of the all 

important factor of speed, quality of reproduction, 

though important, must be a secondary 

consideration. 


Paper: since high quality of reproduction is not the Newsprint 
prime requirement, and since paper cost is a vital 

factor in such a large print run, a cheap paper is 

necessary. 


Number of pages: should be kept to a reasonable 
minimum, pressure from advertisers notwithstand- 
ing. The would-be listener or viewer should be able 
to find the programme page he wants by knowing 
first of all whereabouts it is likely to be. 


Sequence: the primary purpose is to answer as 
quickly as possible any of the following types of 
query: 
What programmes are being broadcast on T\ 

or sound) tonight, at what times, and what sorts of 
programme are they? each day, less ads). 
What programmes are there to choose from at any 
one time? 
At what time and on which service is a particular 
programme being broadcast? 


And lastly: What further general information is 


available about this week’s programmes? 


Number of pages 52-64 including cover, with the 


equivalent of up to 15 pages of advertising. 


Sequence two-colour front cover, addy ertisement on Sequence: two-colour front cover. ady ertisement on 
inside cover, then about seven pages of editorial ; inside cover, then one page giving Pick of the Week : 
one page giving Highlights of the Week ; the 


what seem to be the most important issues at stake rather than being 
based on the terms of the brief itself. 


But there are other matters which affect the quality of design that must 


be mentioned here. Abram Games, who had previously worked for the 
BBC on the successful television symbol, was appointed to advise on the 
new Radio Times. He was not commissioned in the capacity of an overall 
consultant but was asked only to indicate the general lines of a new ap- 
proach. Having submitted his dummies, report and working drawings 
for design details (including the first cover design) he was not called in to 
advise during the settling down period after the publication of the first 


issue. Altogether Mr Games was given only about three months to pro- 
duce his designs. 


New solution 


Unchanged 


Unchanged 


Newsprint of a slightly different colour (more blue 


which gives a little added richness to the blacks 


Number of pages 64 including cover with the 


equivalent of up to 18 pages of advertising. 


from then on, editorial and programme pages are 


programme pages are in two groups, first television grouped by days, each in the following sequence: 


two pages each day, less ads) then radio (four pages _ two pages of editorial, two pages television 


programmes (less ads), two pages morning and 
afternoon sound programmes, two pages evening 
sound programmes (also less ads). 
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From the user’s point of view the Radio Times must fulfil one simple 
function —to tell him what is on radio or television — but it must do it in a 
variety of ways. 

The user may, for example, be interested in all programmes and want 
to know what is on at the beginning of each day or each evening; or may 


be interested in only one service and turn to the appropriate page at the 


beginning of each day or evening; or he may be interested in one type of 


programme, plays for example, during the whole week — and so on. 

To meet this variety of requirements in the best possible way is the 
primary objective that the designer must have in mind through all stages 
of the job. But he must begin with a step by step analysis of the detailed 


factors affecting the user, starting with the broader questions of page size, 


number of pages, sequence of pages, sequence of items and so on down to 


the more specialised questions of page layout and choice of type faces. At 
the same time these matters must be reconciled with requirements of 
production, printing and distribution, which, with a periodical such as the 
Radio Times, can impose severe limitations on the flexibility allowed. 

In the following table these factors are set out under the heading 
“General Requirements’, which are later broken down into “Specific 
Requirements”. Against these requirements the solutions offered in the 
old and new versions of the Radio Times are described. In the final 
column of the table we have listed those factors which we believe had to 
be taken into account (some of which need further investigation) if the 


requirements set out in column | are to be met in the best way possible. 


those aspects of the design which must be considered if the requirements set out in column 1 are to be met. 


Comments on these solutions 


None 


None 


Ne mic 


Phe number of non-essential pages (advertising and editorial) is now regularly 


nearly 50 per cent of the essential programme pages. 


Sequence: it seems unlikely that people alternate much between T V and 
sound within one evening, and the decision to change from grouping all TV 
together and all sound together into T V and sound in day sequences, is a 
doubtful one in view of the initial confusion which the change was bound to 
create. But other elements in the design of the pages contribute more to the 
confused presentation than the actual sequence of pages chosen. These are 
discussed under “Specific Requirements” beginning on pages 72 and 73. 


pesion 150 


Design considerations 


The present format is reasonably handy, and is certainly large enough to show 
an evening’s programmes on one spread. If printing conditions allowed, a 
narrower format might assist legibility (the eye would not have to cover so much 
area) and would be more handy. This could be tested. 


Rotary letterpress, the method by which newspapers are printed, is the obvious 
choice. 


The cheapest type of paper for use on rotary machines is newsprint. 


The pages (including cover) would most economically run in multiples of 16, 

or possibly 8, because of the method of imposition. Assuming two pages (or the 
equivalent) for each day’s TV programmes, and four pages (or the equivalent 
for each day's sound programmes, this means that there are 42 absolutely 
essential pages, 44 with the front and back cover. An addition of more than 

30 per cent of this in non-essential pages would probably interfere too much with 
the ease of finding any particular programme page. This could be tested. 


Sequence: the following combinations are among those possible: 

a) General editorial, TV programme pages from Saturday to Friday, sound 
programmes from Saturday to Friday (as in the old solution 

b) TV programmes from Saturday to Friday, sound programmes from 
Saturday to Friday, general editorial; 

c) Editorial for TV programmes from Saturday to Friday, then TV 
programmes from Saturday to Friday, editorial for sound programmes from 
Saturday to Friday, then sound programmes from Saturday to Friday; 

d) Editorial for TV programmes for Saturday, then TV programmes for 
Saturday, editorial for sound programmes for Saturday, then sound programmes 
for Saturday, and so on through the week. 

¢) Editorial for TV and sound programmes for Saturday, TV programmes for 
Saturday, then sound programmes for Saturday, and so on through the week 

as in the present solution). 

Any one of these alternatives could work, for the editor must decide how he 
wishes to present the information to the reader, but the groupings of pages and 
presentation of matter must be quite unambiguous, so that the reader acquires 
the habit of referring to them in the almost unconscious knowledge that they 
will be where he expects them to be. 
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: modern drills Marat Mora PHI StL VERS SHOW 
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TELE VISION 10.95 NI ws 
Tre THE INFAMOUS THURSDAYS 
Thee 
4 es Is YOUR LIFE’ 90.50 
4 j The Wortd 92 
SLACK DECKER LIMITED ove The Artemis fering — 
oe A typical spread of programme pages before restyling 
j Specific requirements: programme pages Old solution New solution 
Text type: the need for speed of production means Text type: Intertype Ideal mixed with Intertype Pext type unchanged 
: that the text type must be slug set (that is, a whole Plantin (for short notes and credits). 
line set and cast as one piece of metal). 
Programme titles: these should be as compact as Programme titles: Intertype Caslon Bold Programme tutles unchanged (though Ideal Bold 
i possible, so that long titles do not take up an will be introduced eventually 
inordinate amount of space. 
Programme times: the same requirements apply Programme times: Intertype Grotesque Programme times: Intertype Grotesque (a 
as for programme titles. There should also be a Condensed (a bold sans serif). different sans serif 
means of relating times to titles. 
Style: this should assist the reader to find time of day Style: four columns within type area 65 ems deep Style: four columns within type area 65 ems deep 
- and title of programme quickly, and also to run 50 ems wide ; type centred within each column, 51 ems wide (ie, an increase in width of | em 
down the list of the day’s transmissions without except for programme times which range with left type ranged left in each column, with programme 
distraction. hand side of each column. times standing proud to the left. 
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PIVAX-PLUS'. 
‘Leptovax-plus’ » 


Comments on these solutions 


Text type: 


BBC 


O.5 


( | she 


1S 
NEW ANDM ARES 


POR SIATH FORMS 
Framyain 


TRADITION 


= 


unpleasant and unnecessary and almost accidental 


Programme titles: ¢ 


30 
WATCH WITH MOTHER 
Book 


2.45 
LAURA BRAND 


AND HER FRIENDS 


and 


the combination of smal! amounts of Plantin with Ideal seems 


taslon Bold is very uneven looking when not letterspaced, 


yet letterspacing is not feasible in these circumstances (for reasons of speed 


Also, 


Programme times: the existing Grotesque was more condensed and took up less 
width, 


it is not very compact. 


times with titles at all satisfactorily. 


Style: the ranging left of the type in each column probably assists legibility, and 
is a more convenient form of typesetting. But the programme times sticking out 


though it was equally legible. Neither old nor new type styles related 


beyond the ranging line, and just above the titles, look awkward. The titles 


double up into two lines often, and this makes them less easy to read. In the 


descriptive matter also there is no set way for the sub-editor or the compositor to 


decide when to start another line, resulting in odd line breaks. The justified 


line of the continuous copy results in gappy word spacing within the line, and 


detracts from the simplicity of the left ranging line. 
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WORKSHOP 
on 


Tht News 


ad AND 
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vite 


FLYING TEARS 


7.29 
THe NEWS 


Design considerations 


Text type: there are many text types available for machine composition 
including seriffed and sans serif faces. When those which are clearly unsuitable 
have been eliminated, there probably remain some five or six alternatives. 
Specimen pages can be set up in these types and legibility tests conducted. 
Opinions based on taste and other subjective factors should also be taken into 


account, since it is possible to change reader habits despite initial resistance. 


Programme titles: a bold sans serif or slab serif tithe would be suitable, as letter- 
spacing would not be vital. Compactness would be achieved by using the 
condensed forms which are available in these type families. 


Programme times: for simplicity of production and visual neatness, it is clear 
that the type used for times and titles should be closely related both in style and 
size. For example, times could be in a bold condensed sans serif, with titles in the 


bold condensed sans serif italic of the same face, thus ensuring automatic 


aren, 24 


by 


A comparable spread of programme pages after restyling 


6.45 
ARSON AD 


45 
THE NEWS 


10.0 
COME DANCING 


4 


0.45 
THE AT 


~ 


LATE Nicart News 


PRATHER AND OF 


alignment if the two items are used on the same line. 


Style: because of the nature of the information, a columnar style is the most 
suitable. In four columns, there are many inconvenient sentence breaks and 
title breaks, even in the smallest type size 
the greatest possible economy of space compatible with clarity, « 
and convenience of typesetting. Consistently unjustified setting with a left 
ranging line would simplify typesetting problems and throw emphasis on to the 
programme times, so that they could be smaller yet have the same prominence, 
especially if they were placed within the column channels, beside the titles, for 


example: 


7.30 Science Review 


A weekly programme of news and comment on 


recent events in the field of science and technology 
Introduced by Archie Clow 


BBC recording 


Three columns would probably give 


Specific requirements : programme pages (continued 


Page headings: when glancing through the 
programme pages, the reader must be able to 
decide instantly the following: 

Which day of the week; 

Whether TV or sound; 

Whether morning or afternoon, or evening; 
Also, not so vital but as a check: 


‘ Which month and which day of the month. 
ji Pictorial relief: there should be photographs and 
drawings to stimulate the would-be listener or 
; viewer and to give relief from the possible 
i monotony of too much type. 
- Advertising: obviously many advertisers like to see 


their advertisements within the programme pages 
and this must probably be accepted as an 


economic requirement. 


Specific requirements: editorial pages 


Text type: as in the programme pages, production 
conditions require slug set type. 


Headings: there is more freedom possible here than 
in the programme pages, and more chance for 
persuasive typographic elements. 


Style: there is not the same need of speedy reference 
here as there is in the programme pages, and more 
elaborate and ingenious layout devices are possible ; 
however, the fact that the reader may be referring 

. back to the editorial as the result of a note in the 
programme page means that he should have no 
trouble in identifying the relevant article. IT \ 
and radio are discussed on the same page there 


should be a means of showing which is which. 


Old solution 


Page headings: Intertype Caslon Bold and lining 
numerals, enclosed by rule box; words “MONDAY 
TELEVISION PROGRAMMES” “MONDAY 
EVENING” and so on, in white reversed out of 
almost black block, in order to distinguish evening 
pages from day pages; television set symbol used to 
distinguish television pages from sound radio pages; 
each heading requires four mitred rule corners. 


Pictorial relief: photographs of celebrities; drawings 
to illustrate such sound features as plays and 
historical reconstructions ; stock blocks to symbolise 
“music’’, “motor racing”, and so on; banner 
headings for special days like Bank Holidays. 


Feature boxes: several different types for headings 
and text, with tendency towards seriffed types. 
Photographs or drawings, usually enclosed by a 
rule box. 


Advertising is distributed throughout the 
programme pages with more apparent regard to the 
wishes of advertisers than the readers. 


Old solution 


Text type: Intertype Plantin. 


Headings: Ludlow Goudy Bold (No 11), Ludlow 
Square Gothic. 


Style: three columns within type area 65 ems deep 

50 ems wide; block sizes conform in the main to 
column widths and are squared up; each item has 
TV or radio symbol in drop cap position. 


Two editorial spreads before restyling: orderly but rather dull 


New solution 


Page headings: typeset Tempo Medium and Tempo 
Bold for date, typeset Ludlow Heavy Grotesque for 
programmes, with blocks using Venus Expanded 
and drawn letter forms (all different sorts of sans 
serifs). Matching up of date rule box to blocks 


requires four difficult joins. 


Pictorial relief: unchanged, though there are 
slightly fewer drawings and slightly more 
photographs. 


Feature boxes: several different types for headings 
and text ,with sans seriffed types used in the main. 
Photographs or drawings (though less drawings 
than previously) sometimes enclosed by a rule box. 
Sometimes, photos are inserted under the relevant 
programme title, rather than placing them 
elsewhere on the page. 


Unchanged. 


New solution 


type: unchanged. 


Headings: Venus Expanded, Ludlow Square 
Gothic, Wide Latin, and others. 


Style: two equal columns, or two unequal columns, 
or a make-up without a grid basis except for type 
area of 65ems deep » 51 ems wide; block sizes vary 
considerably, with type frequently running round 
the block, and with portions of them cut out; each 


item hasa TV or radio symbol standing out to the 


left of the colunm, with the timing under it, 
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Comments on these solutions 


Page headings: the T V symbol was a most useful recognition factor for which no 
adequate substitute has been found. There is now a tendency to confuse T\ 

and radio programmes. In the sound radio pages of the old solution, the white 
lettering on a dark ground was a useful way of suggesting ‘night’, and there is 
now confusion between daytime programmes and evening programmes. There 
is no real justification for using one style of lettering for “*morning and 
afternoon” and another one for “evening” except a weakness of the boxy design 
of the heading block which does not allow for the difference between the lengths 
of these two items. Altogether, the design of the heading block is fussy and hard 
to sort out. The joins between type rules and blocks are harder to make accurate 
than are mitred rule joints 


Pictorial relief: photographs of celebrities are almost without exception 
monotonous repetitions of one basic pose and lighting arrangement. Drawings 


tend to be reduced far too much in blockmaking, so that the detail loses meaning 


Feature boxes: these often interfere with the flow of programme information 
Any relief that feature boxes may provide must be set against this interference 
If, as sometimes happens, there is also a mention of a programme in an 
editorial page as well as in a box, the reader is expected to glean his information 
from three separate sources: surely an inefficient way of communicating 


relatively simple data 


Advertising: there are frequent clashes between advertisements and page 
headings, and sometimes page headings lose top-left-hand position to 
advertisement. Appearance and clarity suffer greatly as a result, and there is 


the feeling that the advertiser is being favoured to the detriment of the reader. 


Comments on these solutions 


Text type: the local advantages (if any) of using Plantin instead of Ideal which 
is used in the programme pages, must be set against the lack of consistency 


apparent between programme and editorial pages. 


Headings: often have a clumsy, ill-considered relationship with one another and 
with the text; the permanent headings dominate the page so much that they 
hamper any attempts at variety 

Style: the layout of the editorial pages in the new solution is usually messy and 
uncontrolled. The lack of a basic layout grid results in hasty, improvised designs 
\ttempts at lively layout — the use of large cut out illustrations, for example — 
only increase the messiness. The old solution had at least the virtues of orderli- 


ness and simplicity, even though it was rather dull, 


Two editorial spreads after restyling : messy and uncontrolled 


WINSTON CHURCHILL 
tours 


Design considerations 


Page headings: information which the reader should grasp instantly must be 
grouped in the most prominent position on the page. Because of our reading 
habits this is the top left hand corner. It should always be in the same position, 
and the items in the group should always be in the same order, so that an 
unconscious habit can be formed. There is no possible justification for advertis- 
ing to interfere with this rule, which is the single most important one in the 
whole publication. There should be space around this group, so that items of 
secondary importance do not distract the glance. Use of an eye movement 
recorder of the type described in pesiGn 124, 24-31 could help considerably in 
this sort of problem, not by prescribing the design but by testing a series of 
alternatives. At the very least, a stop watch test should be conducted to find 


the approximate effectiveness of the designs in supplying quick information 


Pictorial relief: as well as supplying a change of texture (halftone against type 
illustrations should also be used to give change of pace and scale (large photo 
against small one, heavy line drawing against fine line drawing). The photos 
themselves should be, of course, intrinsically interesting and not merely a foil 


to the type. 


Feature boxes: these are not listed as requirements, and in general it is much 
better to insert a drawing or photograph under the programme title to which 


it reters 


Advertising should be kept to certain positions which interfere least with 
programme information, for example the bottom quarter of the page. It 
should never detract from the page heading. 


Design considerations 


Text types: the same comments apply here as for the programme pages. 
It would be a convenience from the typesetting point of view if the same text 
type could be used for both programme and editorial pages. 


Headings: the choice and disposition of these cannot be laid down by style rule, 
and their successful use depends on the experience and sensitivity of the art 
editor. 


Style: a weekly publication must operate within a clearly defined system if it is 
to avoid confusion, since there is no time to consider each problem afresh. 

In layout style particularly, it means that there must be devised a firm and 
consistent lavout grid. This need not result in monotony or lack of distinction; 
using a simple two- or three-column grid, the layout man can evolve any 
number of interesting solutions, and has more time to work them out if the main 
structure of the page is already defined. 
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Specific requirements : front cover 


Masthead: this should identify the publication 
prominently and distinctively and differentiate one 
issue from another. Its placing should be related to 
the way in which it is stacked for display on book 
stalls; there are usually two methods of doing this: 


or 


Photograph: a strong selling factor, the cover photo 
should have immediate impact. 


Colour: if possible, a second colour should be used 
on the front cover to increase its impact, and its 
ability to compete with other cover designs on a 
bookstall. 


A typical cover before restyling 
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RADIO TIME 


Old solution 


Masthead: “RADIO TIMES” hand drawn 
condensed slab serif caps, reversed out of black 
surround ; “BBC” in quartic shape above ; 
“TELEVISION AND SOUND” and “PRICE 
FOURPENCE” 
below the title; all lettering centred for width. 


reversed out in white above and 


Photograph: usually made up with black surround 
of masthead to form area of 63 ems deep = 50 ems 
wide, with a box saved out for type to be dropped in 


(this not centred). 


Colour: always a strong yellow, running over the 
white lettering of the title. 


New solution 


hand drawn condensed 
caps, one letter on top of the other; “tv” 


Masthead: “Radio Times” 


sans serif upper and lower case; in italic 
in italic sans 
serif lower case, with bar of ‘t’ joined to ‘v’, reversed 


“and SOUND” in 


italic sans, lower case and caps; ‘ 


out of small black rectangle: 
5p’ in sans serif 

figure and cap; all lettering hand drawn; the date is 
typeset sans serif, placed in the top right hand corner. 


Photograph: rectangle 49 ems deep » 51 ems wide, 
with chequer design of small rectangles saved out 
for caption (though recent issues have returned to 


the single caption rectangle 


Colour: a different second colour each week, 
forming the background to the masthead; also used 
to embellish the photograph. 


The first restyled cover, designed by Abram Games 
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Comments on these solutions 


Masthead: a change was necessary, in order to give greater prominence to the 
BBC’s TV service. The new solution, however, loses the simplicity of the old 
one without gaining much in the way of information; the “tv’’ fights for 
prominence with “Radio Times” and the letters “BBC” are so dispersed and 
divided that they lose unity; the ‘5p’ looks like an afterthought. The date is not 
prominent enough in either the old or new solution. 


Photograph: there is little different in treatment between the old and new cover 
designs. Usually of broadcasting personalities, the photos lack impact because 
of the unimaginative poses and flat lighting. Attempts at montage are confusing 
and too hastily conceived. Printing is grey and lacks contrast. 


Colour: it is an improvement to use a different second colour each week. Not 
only does it allow the art editor to choose a colour to suit the subject of the cover 
photograph, but it also helps the reader to distinguish one week's issue from 
another. Register is a serious problem in rotary letterpress, and the fact that the 
colour has to run round the title results in some unpleasant misalignments of the 
two colour printings. 


Design considerations 


Masthead: the area of the cover which will get a bookstall showing whatever the 
stacking method is the top left-hand corner: 


and this is the best possible place for the title, or at least an easily recognisable 
part of it, if it sells mainly at bookstalls. The title itself should dominate the 
masthead, with all other information subordinated in size and prominence. 


Photograph : owing to the deadening effect of newsprint on photographic 
illustrations, very contrasting originals should be used, to obtain the necessary 
impact. Apart from this, everything depends on really good photography. 
No layout tricks or montage can improve a dull photograph. 

Colour: the most dramatic way of using second colour is to have a 
concentration of it in one position only, preferably to strengthen the masthead. 
It soon loses effect if it is distributed too freely. The difficulties of getting good 
colour register should be borne in mind. 


CONCLUSION 


From the detailed breakdown it is possible to draw some general con- 
clusions which are summarised as follows: 

1) The existing page sequences, advertising positions, and page headings 
are not as clear as they could be and often obscure rather than assist the 
task of finding information. 

2) The choice of type faces could in some cases be improved to give a 
greater consistency of appearance. 

3) The ranging of programme columns on the left is a definite improve- 
ment on the old version but is inconsistently carried out. 

+) The spacing of type matter could be improved to give a greater 
clarity to the programme pages. 

5) The restyling of the editorial pages has unfortunately substituted a 
garish and confused layout for one which was at least reasonably 
orderly and efficient. 

These shortcomings in the design of the Radio Times seem to stem from: 
(1) An inadequate brief which did not allow for a systematic examination 
by all concerned) of the main problem: to provide information. 

2) An inadequate arrangement between designer and client to allow 
proper supervision of the design through all stages. It is surely dangerous 
to employ a designer merely to produce suggestions and not retain his 
services throughout the supervisory stages. It is equally dangerous for a 
designer to accept a job on these terms. Several of the designer’s sugges- 
tions were altered (the page headings for example) or ignored (he stressed 
to his client the importance of always having the page headings in the 


same place regardless of advertising). 
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3) An inadequate period for the design process. The detailed breakdown 
given in the chart indicates the highly complex nature of the job and sug- 
gests that the three months given to the designer were not enough to en- 
sure the careful checking, proofing and revisions that would be necessary. 

Much of the information concerning such matters as the best page 
sequences or the emphasis given in the page headings could be settled by 
careful user research — the requirements put forward in the analysis are 
based on what seemed to be the priorities. The ability to find information 
at the greatest possible speed is important in a publication such as this. 
Experiments with eye movement recorders would establish the effect of 
distracting elements (advertisements for example) and could show if the 
priorities in the task sequence (the day, service required, morning or 
afternoon, time, programme required) had been expressed visually. The 
use of experimental devices in the laboratory to check on the effectiveness 
of a design solution may seem far fetched. But if one accepts user or 
readership research as a method of establishing requirements on a factual 
basis, then there seems no reason why relevant laboratory experiments 
should not be used to ensure that the requirements are being satisfied in 
the design. For a publication with such a vast readership, which provides 
essentially an information service, and which makes an important contri- 
bution to the listening and viewing habits of millions of people, the type of 
analysis suggested would by no means be out of place. 

On the whole a rare opportunity, in a publication that for years has 
been crying out for thorough redesign, has been missed. The result is a 


face lift, a restyling rather than a redesigning of the Radio Times. 
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Overseas review 


Italy : Compasso d'oro 
La Rinascente, the Italian department store which 
presents the Compasso d’oro awards, recently put on a 
display of the sixth annual prize winners. As last 
year, that section of the awards devoted to product 
design, Premio Compasso d’oro per I’ Estetica del Pro- 
dotto, was organised by the Associazione per il 
Disegno Industriale. The awards are organised in a 
different manner from our own Design Centre 
Awards, with a number of “honourable mentions” 
being awarded to designs which do not quite reach 
the standards demanded by the Premio Compasso 
d’oro awards. No reference was made in the jury’s 
remarks to the ‘crisis in Italian design’ which was 
mentioned at the time of last year’s awards (DESIGN 
138 58) and discussed at greater length in DESIGN 
144 56-59, yet again only 10 out of the available 20 
Premio prizes were awarded. 

The scope of the awards is continually widening, 


and as the organisers point out “the first years of the 
I 


AWARDS IN TWO COUNTRIES 


A selection from the designs chosen for Compasso d’oro and Le Signe d'or awards provides 


award centred on the most pressing needs of the 
Italian consumer and were particularly effective in 
the sector of the most widely consumed products 
Subsequent awards tended to integrate more and 
three 
functional and aesthetic 


more successfully the aspects technical, 
that industrial design is 
called on to reconcile”. 

This last sentence is a statement of the brief to 
which the jury works. When the criteria of good 
design are to be measured against the requirements 
of the product, then the nub of the problem when 
assessing good industrial design is to determine those 
requirements accurately. The more complex the 
design, the greater the problem. 

Take, for example, the Arbarth 1000 which re- 
ceived a Compasso d’oro award. While its perform- 
ance and reliability are hardly to be queried, the 
photograph indicates that the rearward visibility is 
extremely limited, both by the air scoop for the 


F&L Falco light aeroplane. The jury comments: 
“The F&L Falco shows considerable progress in the 
aesthetic improvement of the touring plane. In his 
concern for the technical-aesthetic factor, the 
designer has contrived to introduce elements of 
good taste and style — conditioned also by the 
particular market for which it caters — with such 
restraint that this plane is an outstanding example 
of a well balanced design utilising to best 
advantage those elements of a traditional shape; it 
sets the pace in a gradually developing industry.” 
DESIGNER Stelio Frati. MAKER Aviamilano. 


rear-mounted engine and the angle of incidence of 
vision through the rear window glass ~- and visibility 
is but one of many user requirements in a vehicle. 
For its use as a sports car, wing murrors of some sort 
would presumably be needed, and one wonders 
why these have not been integrated with the body. 

Phere is, then, a need to know how the require- 
ments of a product are assessed if the results of this 
type of competition are to be considered valid. It 
would be defeatist to suggest that any design award 
jury should limit its selections to products whose 
full merits can be most easily assessed — for if this 
occurred then the scope of industrial design itself 
would appear limited. What would be of more use is 
a bold statement of the jury’s assessments and opin- 
ions in detail to indicate that the “technical and 
functional” aspects have been properly considered 
Otherwise the commendable objectives of the jury 


have a hollow ring 
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an interesting comparison with the Design Centre Awards on pages 46 ~ 62 of this issue 


Sports car. The jury comments: “The Abarth 1000 
sports and racing model has been awarded a 
Compasso d’ore in consideration of its excellent 
semi-industrial design. The way in which aesthetic 
and technical features have been adapted to specific 
functions strikes an original note in the 
interpretation of the more general functions of the 
motor car. The thoroughness of the details in the 
light of the market for which this car was designed: 
the design (including the mechanical parts) of an 
inevitable aesthetic pattern; the characteristics of 


the design which, for certain parts like the wheels, 
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go as far as renovating their aesthetic features by 


adhering to the precise functions of details; and the 
simple dignity of the passenger space — all make this 
product an outstanding example of Italian design 
in the motor industry.”’ pesiGner Ugo Zagato 


MAKER Carrozzeria La Zagato srl 


Flying Dutchman sailing dinghy in glass fibre. The 
jury comments: “The exacting requirements of a 
sailing vessel! for competitions have been met despite 
the unusual materials used for its construction. This 
has been done by taking full advantage of the 
specific features of the materials, among which are 
lightness, impermeability, weldability, and 
elasticity. Yet this vessel shows such necessary 
relationship between the form of the parts and the 
single functions they have been called on to 
exercise, such a thorough integration of the parts 
and the complex of functions, that one can 
unhesitatingly call this an example of outstanding 
quality in design.” pesiGner Danilo Cattadori 

MAKER Alpa. 


VAR M3 radiator in aluminium. The jury 
comments: “The notable technical-aesthetic 
contribution made by this firm to housing problems 
is the principal reason for the award of a Compasso 
d’oro. The design is based on a new use of the 
technical characteristics of a material, and is a cross 
between a radiator and a radiating panel . . . These 
features make it an outstanding example of the kind 
of design which rightly tends to solve aesthetic 
problems through a definite change in the technical 
system on which it is based.”’ pestcner Giovanni 
Varlonga. MAKER FEAL sas. 
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Air extractor. The jury comments: ““This fan 
ventilator is seen as another significant contribution 
to the beauty of small equipment for houses. The 
severely geometrical design of the form, and 
functioning of the fan have been achieved without 
"MAKER Marelli 
Aerotecnica, Sezione Ercole Marelli & C spa. 


mannerism or imitation. . . . 


Compasso d’oro jury 

Lodovico Belgioioso, architect and designer 
Vico Magistretti, architect and designer 
Augusto Magnaghi, architect and designer 
Augusto Morello, art critic 

Marco Zanuso, architect and designer 


Julia tent. The jury comments: “The speed and 
ease with which it can be assembled is the result of 
the intelligent simplicity of the structure of 
connecting rods and the precise manufacturing. 
The comfort achieved both through technical 
invention and quality of materials, the compactness 
and therefore the ease with which the unit is 


transported when disassembled, make this 


temporary architecture an important step in 
technical-aesthetic development in this particular 


field, where the producer may now be counted 


among the leaders.”’ Designer Germani Mario. 
MAKER Ettore Moretti srl. 


Washing machine. The jury comments: “An 
example of an aesthetic concept of a product carried 
out in the framework of a sound technical 

tradition. Without introducing any technical 
innovations but exemplifying the best Italian pro- 
duction, this machine is notable for its avoidance of 
superfluous and ostentatious graphic and formal 
play, and with quiet restraint adheres to the 
requirements of instrumental dignity. In short, a 
product showing conceptual moderation in a field 
too often dominated by aesthetic preconceptions 
and false elegance.” MAKER Compagnia Generale 
Elettricita. 


Static battery operated clock. The jury comments: 
“The simplicity and severity of the design (from the 
form to the material), the pleasant appearance of the 


object, and the fineness of the lettering, have all 
contributed to the award of a Compasso d’oro for this 


Lorenz clock. The design shows a successful and 


commendable attempt at freeing clock production 


especially the smaller table top models) from the 
dominating tendency and the questionable taste of 
luxurious designs now to be seen in this industry 
DESIGNER Richard Sapper. MAKER Lorenz spa. 
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Bunk beds. The jury comments: “Received a 
special mention for their good workmanship, their 
extremely reasonable price and their well balanced 
form. This creation meets a present-day necessity 
saving space in our homes; the two beds are 
superposable and perfectly steady. They may also 


be used as twin beds by simply adding an extra 


board. The use of square rather than round tubes 

and the immaculate finish create a very favourable 

impression.”’ MAKER VV Diks & Coenen. 

Belgium: Le Signe d'or 

In organising their annual design awards the Signe 


d’or Industriel has three aims in mind: to encourage 


Belgian industry to produce well designed products, 
2 particularly in view of the country’s position in the 
Common Market; to publicise more widely, both at 
home and abroad, the value of industrial design; 
and to provide the consumer with a guide to higher 
design standards. 

Each year an international jury makes the selec- 


tion from products made in the Benelux countries. 


It is claimed that all objects presented to the jury 


have been subjected to technical tests and have been 


examined from the point of view of marketing con- 
siderations. The jury can award either a Signe d’or on 
a ‘mention’, and in the case of products not yet in 
produc tion, the designer or inventor may receive a 
diploma. 

There is no limit to the type of product which can 
be selected, and even those products which have 
previously received an award are still eligible. 
Among those chosen for 1960, three designs had 
already received Signe d'or awards: a draughting 
table (pesicn 114 56) and a chair (pesiGn 112/55), 
both designed by Friso Kramer for NV De Cirkel, 
and a set of tableware by G. Beran for NV Gerrit- 
The Gallic 16 
lathe, designed by Roger Tallon for Société Mon- 
diale (pesiGN 133,59 and 142, 70-72 


cluded in this year’s winners. 


sen & Van Kempen (pesicn 137/56). 


was also in- 


Signe d'or jury 

Count Sigvard Bernadotte (Sweden 
Friso kramer ( Holland 

Raymond Loewy (USA 

Paul Reilly (Gt. Britain 

Nanny Still (Finland 

P. Blijweert ( Belgium 

A. Constant ( Belgium 

A. de Poerck ( Belgium 


M. Mabille ( Belgium 
J. Wabbes ( Belgium 


Electric iron. For the second year running one of 


- Che jury comments: “Of very sober design, 

; perfectly adapted to practical use. It is gratifying to 
see on the market a household appliance as simple 
as it is logical, and free from all the exaggerated 
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this company’s products received a Signe d’or award. 


affectation which leads to ever more complicated 
shapes. The handle, of a direct design, is easy to 
hold and provides a good insulation from the iron 
itself. The iron is light, steady on its base and heats 
very quickly.” pesticner Compagnie de I’ Esthétique 
Industrielle. MakeER SA Nova. 
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hy Tableware for children. Signe d’or award. The jury 

7 comments: “This set is ideal for small children’s 

: hands; it is light, all its edges are rounded off; the 
spoon and the fork serve many purposes and the 
knife may be used as a food pusher. The overall 
design is dense and well integrated. The designer Fruit juice and apéritif glasses. The jury comments: 


has managed to create a perfect balance between “Selected for a special mention for their simple and 
its shape, use and price.” pesiGNeR Dick Simonis. beautiful form and their reasonable price.” 
MAKER NV Gerofabriek. DESIGNER &. Busine. MAKER Manufacture de Boussu. 


Convertible bed settee. Signe d’or award. The jury 
comments: “‘It offers an elegant solution to a 
difficult problem. The transformable divan bed is 
frequently hybrid. In this case, the designer has 
succeeded in creating a settee, aesthetically 
faultless and perfectly comfortable, which can very 
easily be transformed into a double bed. High 

; quality materials are used and the price is 
reasonable.” pEsiGNER Martin Visser. MAKER 

Spectrum. 
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Davoronde convector oil heater. The jury comments: 

“Received a special mention for its simple and clean 

lines and its intelligent technical design. The 

outside shape, entirely made of sheet steel, was 

designed to produce a maximum calorific output 
9,500 cal per hour).”’ DESIGNER Friso Kramer. 

MAKER VV Davo Maardenfabriek. 


Agora furnishing fabric. The jury comments: 
“Awarded a 1960 Signe d’or for its original beauty, 
proof of its designer’s mastery. With very few 
means (simple design, pure and honest colours) the 
designer has given this printed material an 
amazing depth and relief.” pesiIGNER Frans 
Dijkmeyer. MAKER NV Internationale Textiel 
Organisatie Kendix. 


Desk telephone. This design makes an interesting 
comparison with those recently introduced by the 
GPO (pesien 115/38-41). The jury comments: 
“Awarded a special mention. This telephone 
embodies numerous technical improvements; the 
user can regulate the bell’s loudness by means of a 
button placed under the telephone itself; the sound 
remains remarkably even, whatever the length of 
the line, thanks to an automatic internal volume 


regulator; and correction of local effects makes 
listening even more pleasant. The intelligent 
grouping of the electric and mechanical parts made 
it possible to produce a logically shaped body of 
greatly reduced size. The receiver looks an integral 
part of the instrument, and is well unified with the 
body. The light weight of this telephone, its pleasant 
colour and pleasing exterior happily complete the 
technical improvements.” MAKER Bell Telephone Cy. 
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MODERN SWEDISH TRANSPORT 


In general, European railway systems project a 
more favourable image to their customers than do 
their British counterpart. One of the reasons for this 
may lie in the superiority of design of the passenger 
train equipment. The Swedish State Railways, for 
example, has recently introduced a new series of 
electric trains intended to attract passengers away 
from other forms of transport by presenting high 
standards of design and convenience. 

The trains are used for intermediate services in the 
200-300 mile range, and are in no way de luxe equip- 
ment as is British Railways’ Pullman Express service 
(pesion 140, 36-41). Nevertheless, the designers’ aim 
has been to provide a comfortable, convenient and 
practical train service capable of operation under the 
severe weather conditions found in Sweden. 

Construction of the all-welded, lightweight steel 
coach bodies follows earlier practice with railcars. 
The overall concept stems from the development of 
railcars and train sets built over a number of years. 
To ensure quiet and smooth running the bogies have 
resilient wheels; each one has 16 rubber elements 
and there are hydraulic stabilising devices between 


Exterior appearance of the Swedish electric trains 
is commendably clean, the frontal treatment being 
particularly simple and effective apart from the 
applied decoration. Use of an automatic coupler 
which embodies all brake pipes and electrical 
connectors eliminates the usual failing of modern 
diese] and electric units and removes the need for 
side buffers — but a form of bumper bar is provided. 
Ribbed side panels improve structural strength and 
are common to all recent Swedish rolling stock. 
Even the pantograph mounting is superior in 
appearance to most examples of this kind. Colour 
scheme is red with white striping, light blue-grey 
roof and dark grey ‘skirt’ with underbody and 
bogies in pale grey. 


cars. These reduce lateral and vertical movements. 
Multi-connection automatic couplers eliminate the 
need for the usual forest of pipes and connectors on 
the front of each end car. 

To meet varied traffic and route requirements, 
trains can be rapidly made up into two, three or four 
car sets, with or without first class accommodation. 
There are four different types of car: A-type end car 
with cab, luggage compartment, pantry and 24 
second class seats; B-type end car with cab and 
46 second class seats; second class intermediate car 
with 54 seats; and first class intermediate car with 30 
seats. 

The interior finishes of walls and ceilings are stand- 
ard throughout, first and second class being identi- 
cal. Many other items are common to both classes 
toilets, lighting and fixtures such as baggage racks. 
Seating is unusual in that it consists of individual 
chairs adapted from the Dux Siesta design. The first 
class type have wood frames and are adjustable to 
four positions, the seating being in a two by one 
arrangement; and the second class type are fixed and 
have tubular metal frames and a two by two seating 


configuration. In both first and second class cars the 
seats on one side of the aisle face one way and those 
on the opposite side face the other way. This avoids 
monotony, which is characteristic of aircraft inter- 
iors, and makes provision for those who do not like 
travelling with their ‘backs to the engine’. It also 
avoids the need for seat turning mechanisms or 
throw-over backs. 

Design of the trains has largely been the respons- 
ibility of a team of three engineers from the railcar 
group of the Swedish State Railways rolling stock 
department. One of the three concentrated on the 
electrical equipment and the other two looked after 
the mechanical aspect and interior and exterior 
design. During development there was close co- 
operation with the builder, Hilding Carlssons Mek 
Verkstad, improvements and amendments often 
arising in discussion at the factory. This somewhat 
fluid arrangement emphasises the freedom given to 
the rolling stock department and the success of the 
collaboration is clearly indicated in the illustrations. 
Electrical equipment was made by ASEA. 


ROBERT SPARK 
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Second class coach interior. Laminated plastics, 
used to surface walls and partitions, is in thre« 
different timber finishes, and the ceiling is also of 
laminated plastics. Floor covering is linoleum with a 
black and white carpet runner. Curtains, which are 
of grey and white cotton fabric, are fixed in the 
between window spaces and are merely decorative, 
providing a change of texture. Plastics blinds are 
provided for the double-glazed windows. 


The principal differences between first and second 
class accommodation are in the seating design and 
configuration, and the floor covering. The good 
spacing between seats can be seen in this illustration 
of a first class interior. Carpeting is grey-green 

while the decorative curtains are cotton with stripes 
of pale yellow, white and four shades of grey. 
Provision of the row of coat hooks (on the bulkhead) 
and accommodation for large pieces of luggage 
(near the bulkhead on the right) is sensible. 


Second class seating. The chair is a strengthened 
version of the Dux Siesta design, and has a tubular 
metal frame. It is fixed, and upholstery is a wool 
fabric. Adaptation of a standard item of furniture for 
rail transport use is unusual. The pull down flap 
table is a special design in glass fibre and the 

waste paper container is of stainless steel. Note also 
the foot rest. Heating is by electricity — partly with 
convection heaters and partly by warmed air. 
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QUOTES 


Book for the space age 

Raymond Loewy, the American designer, speaking to the 
American Institute of Graphic Arts Trade Book Clinic, on 
An Industrial Designer views the Book as Tech- 
nology: 

“_.. Asdesign consultant to over 200 corporations 
in all fields here and abroad, I may safely say that 
there exist common denominators among most 
manufactured products: 1, lightness; 2, compact- 
ness, sometimes called miniaturization; 3, efficient 
use of space and materials; 4, low cost of manufac- 
turing and shipment; 5, ease of handling; 6, free- 
dom from fatigue ; 7, ease of display. 

“Let's see how they apply to our product: the 
Book. First, we must consider both lightness and 
compactness, as they go together. Is the hard, card- 
board cover book necessary? I don’t think so, per- 
haps because I was born in France where paper 
covered books were the rule. They were 
straightforward, with good typography or interest- 
ing ‘graphisms’. If you eliminate cardboard covers, 
you can store approximately five additional books, 
average type, on a three foot shelf. 

*... In the process, weight would be slightly re- 
duced, too. In the matter of weight, book making is 
entirely out of step with current technological 
trends — excepting the steamroller industry. Every- 
where the cry is “Weight is the enemy”. But look at 
the book. Time and again, I have bought interesting 
anthologies, volumes of collected verses or short 
stories, that I could not finish reading on account of 
sheer physical fatigue. . . . Some of these Babylonian 
called with 
justification. They seem to weigh about as much as 
a Fifth Avenue bus. 


“ 


book-structures are Omnibus some 


... What about another source of both physical 
fatigue and nervous irritation common to nearly all 
books? 


stubborn refusal of a book to remain open flat as you 


. . | am now referring to the apparent 


read it. Why does a book persistently insist on clos- 
ing by itself? It is a warning that the reader is wast- 
ing his time? Is it trying to protect you against 
futility and the author from losing his reputation? 
I like to open my book and have it stay open. 
The refusal of a page to just lie down and stay 
down is one of the great examples of misguided 
will power. Often, an impulsive gesture of revolt 
makes me grab the rebellious thing, furiously bend 
it back and crack it open. The agonized crash of its 
fractured spine may sound shocking to a book lover, 
but to me it is okay. 

RESEARCH TO THE RESCUE 
“Research should do 
about this. Perhaps it is the type of binding that is at 


something constructive 


fault, and new ways are bound (no pun) to be 
found. But could it be that the pages themselves are 
at fault? Is the page itself, as a component, as an 
entity, well adapted to its functions? I think not. 
After all, a page is just a rectangle of paper cut from 
a large sheet, with physical characteristics that are 
identical from top to bottom and right to left as well 
as in depth; and this seems obsolete to me. In 
reality, a page is nothing other, functionally, than a 
virginal area passively offered to the passing pres- 
sure of ink-loaded characters. 

“As I see it, the page, like the flexible wing in an 


airplane, the serrated grip handle of a revolver, the 
inner tube in a tyre, has definite functions to accom- 
plish. Therefore, definite built-in characteristics, 
both physical and chemical, are incorporated into 
these components. Their form, their thickness, 
their resilience, their weight, their locked stresses 
vary to accommodate the functional requirements. 
But not so the page. It is just a dull mass of pulp 
activated by the one-track desire to get on your 
nerves by closing itself at the wrong moment. 

“... If | were to give a visual description of the 
book of tomorrow, I would say that it is thin; its 
cover is semi-gloss, thin, too, and ftexible. It is 
lighter in weight; it stays open flat; type face may 
be a bit larger for better legibility; it costs less be- 
cause it is cheaper to fabricate, to ship and to store. 
Above all, it is a more pleasant, easier book to handle 
and to read. 

“... The book industry ought to be prepared for 
fast changing conditions. For instance, consumer’s 
laziness may create a demand for low priced taped 
or disc-recorded literature or informative text. New 
miniaturized, electronic play-back gadgets the size 
of a small book may be with us soon. Excellent 
long-playing cardboard records are already 
available. 

“All these devices (easy to ship, low-priced, light, 
compact, effort free) may become tough competi- 
tion to segments of the book industry. So I suggest 
getting prepared and facing the future realistically.” 


Below the belt 


Gordon Wilkins, writing on Motoring: Two mysteries 
for thoughtful drivers in The Tatler: 

“... There is another mystery to study. It con- 
cerns safety belts, whose manufacturers show signs 
of convincing themselves too easily that their private 
interests coincide with the public good . . . Now 
comes an international association, formed with a 
membership of one British belt manufacturer, which 
immediately sends telegrams to public authorities 
throughout Europe demanding that safety harness 
be made compulsory forthwith. Fast work! Too 
fast. 

“There is plenty of evidence to show that some 
kinds of safety harness reduce the risk of injury in an 
accident, but there are also wildly exaggerated 
estimates of the possible reduction in casualties 
concocted by one of the safety organisations. The 
figures quoted could not be achieved even if every- 
one used a safety harness tomorrow, and what 
makes it worse is that Mr Marples has uncritically 
repeated them. 

“Why all this hurry to persuade the public that 
they must put up with another compulsory inflic- 
tion? The facts are by no means so one-sided as the 
propagandists make out. There was an investigation 
carried out by the Consumers’ Advisory Council of 
the British Standards Institution and published in 
Shopper's Guide.* They tested a dozen devices: six 
harnesses, four hip belts, one diagonal cross strap 
and ‘a curious assembly of elastic cord and a dress 
hook’. Four out of 12 failed the vital tests in the 
British Standard (devised to ensure that the assem- 
bly will withstand a force of 4,000 lb and that the 


buckles and other metal parts will not rust). The 
buckle of one belt fractured under a load of only 
300 Ib. One harness and one belt failed the strength 
test at 3,100 and 2,600 Ib ‘though both had been 
approved by the British Safety Council’. 

“Yeteven the independent and objective analysts 
of Shopper's Guide fell for the phoney estimates on the 
casualties that might be saved by using safety belts. 

“I have recently heard of two fatal accidents in- 
volving women wearing the diagonal type of 
safety harness. One, in Germany, died instantly 
from internal injuries. The other, in England, was 
at first thought to be uninjured, but died four days 
later following a major operation. It may be that 
they would have been killed if they had not been 
wearing safety belts. But in the present state of the 
art it is the business of the harness manufacturers to 
develop the product, see that it complies with exist- 
ing BSI specifications on strength and durability, 
get the price down and make available accurate 
data on which we can judge their effectiveness. 
Meanwhile, let there be no more nonsense about 
having the law on us to make them compulsory.” 


* BS 3254: 1960, Seat Belt Assemblies for Motor Vehicles (reviewed 
pesiGn 145/43). 


Adverse communication 
William Capitman, president of the Center for Research in 
Marketing Inc, speaking on The Home Furnishings In- 
dustry — the Failure to Communicate at New York's 
National Design Center : 

“When I talk of a ‘failure of communication’ . . . 
am referring to the fact that: 
(a) The home furnishing industry, as an industry, 
has failed adequately to communicate to the consu- 
mer in a convincing fashion those things which will 
induce the consumer to make decisions in their fav- 
our; and (b) The individual producers in the indus- 
try have not, in any real sense, communicated the 
kinds of product differentiations and superiorities 
which will enable the consumer to make differentiat- 
ing decisions. 

“ ... In general, one might describe the way in 
which the public views what the home furnishing in- 
dustry stands for as follows: 


1 It believes that the industry is contemptuous of 
its potential customers, and in reality knows nothing 
of the needs, desires, and problems involved in the 
purchase or use of home furnishings as the average 
housewife encounters them. 


2 The public considers the ads, for the most part, to 
be an affront rather than an invitation, silly rather 
than beautiful and simply having no relationship to 
the consumer’s desires or needs. 
3 Except for ideas on home decorating, people feel 
that the ads tell them nothing of value that will help 
them in making a decision. 


4 People neither know, recall, nor are very interested 
in the brands of furniture which the ads portray, 
mainly because the advertisements themselves are 
simply not related to the meaning of the product. 
5 The ads totally lack vitality, or any relationship to 
being alive. 
6 Consumers feel that most of the ads ‘just look 


alike’. 
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CENTRE Symbol for Western Signcraft. 
BELOW Ford and Maher’s own symbol. 


tor Symbol for the Bristol Building Centre. 


Anthony Maher, \ett, and Ron Ford 


Bristol fashion 

Anthony Maher and Ron Ford, who designed the 
house style and symbol for the Bristol Building 
Centre, have been working in Bristol for the past 
two years. That a firm of designers should be 
successfully practising in this part of the world is 
rather surprising; that it should be consistently 
producing work of a high standard is quite un- 
expected. Other symbols they have designed to- 
gether are extremely practical and satisfying 
particularly their own with its superimposed F and 
M), and are certainly among the best pieces of work 
they have produced. 

Mr Maher and Mr Ford are both married, under 
30, and ex-servicemen. Mr Ford is a Bristol man 
and spent three years at the art school there; 
Mr Maher comes from Liverpool, spent three years 
at the local art school, and worked in various 
studios before going to Bristol some four years ago 
to take up an appointment with a firm of display 
contractors. Mr Ford and Mr Maher worked to- 
gether for some time and gradually found that 
mutual consideration of design problems produced 
far more satisfying results than they might have 
achieved individually. Their combined opposing 
natures (Mr Maher describes himself as impulsive, 
Mr Ford deliberate) cover most aspects of the design 
problems they are faced with. This team-work has 
now become so perfect that they depend upon each 
other’s opinion to a large extent. 

They set up in business with a loan from the bank, 
in one room, with one commission to design an 


exhibition stand, and offered their design service to 
anyone in Bristol they thought might be interested, 
At that time their main experience had been in dis- 
play and exhibition work, although Mr Maher had 
some experience of packaging working with the 
Metal Box Co Ltd in Liverpool. 

With plenty of work now, they are very much 
Bristol's established designers. As far as possible they 
impose their own standards and are not readily 
prepared to come to terms with any customer who 
wishes to impose his. For this reason they prefer 
working with a client rather than for printers and 
contractors. The future worries them a little for 
while they can impose their standards on Bristol 
they fee] that Bristol will impose its limits upon them. 
In other words they are conscious of being outside 
the design world and they are both very much 
aware of the absence of competition (although in 
this case it cuts both ways). They require a yard- 
stick to help them assess their own place among 
other designers and feel that they must broaden 
their outlook by moving away or by increasing their 
scope and the area they serve. 

For two young designers they have certainly 
done very well, and it is doubtful if they would have 
achieved so much in the face of the competition 
they now seek. What they must ensure in future is 
that in imposing their own standards, coupled with 
their preference for particular type-faces, they do 
not create a Ford-Maher style which dominates 
that of their clients. EDWARD POND 


Derek Balmer 
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MISCELLANY 


Alarm note 

Standard Telephones and Cables Ltd has designed 
and installed an elaborate fire alarm system in the 
BBC’s new Television Centre. The focal point of 
the system is the indicator board, riGurT, in the fire 
control room. The mimic panel shows a sectional 
plan of the Television Centre; the lamps indicate 
the location of the various alarms. 

The essential requirement of this mimic panel is 
to transmit information to the duty officer, as quickly 
and accurately as possible, about the presence and 
whereabouts of a fire risk or fire, and about the 
human or automatic action so far taken. The 
division of the mimic into clear blocks is satisfactory. 
However, the numbers within the vertical blocks of 
lights, indicating the floor levels, are not very clear, 
and could possibly lead to confusion in an emerg- 
ency, particularly in the middle of the tall blocks. 
Numbers beside, rather than between, the rows of 
lights, or even colour coding in the form of a thin 
strip joining all the lights of one floor within one 
block, would have been helpful. 

One aspect of the design and dimensions of the 
work-space appears to make the whole less perfect 
than it might have been. The desk is the traditional 
30 inches high, which has, of course, been shown to 
be too high for office desks.* Indeed, with the size of 
display involved, it would have been preferable to 
have a desk that was lower than the 28 inches re- 
commended by BSI. The mid-point of the display 
appears to be only just at eye level, and considerably 
more than half the indicators are well above eye 
level. Perhaps the panel slopes backward so that it 
can be seen from a standing position; if this is the 
case, the operator will have to stretch awkwardly to 
reach the telephones. 

The layout of the display panel is well considered, 
but the design of the unit as a whole might have 
been improved if ergonomic advice had been taken 
at the design stage. B. SHACKEL 


*BS 3079: 1959, Anthropometric Recommendations for Dimensions of 
Non- Adjustable Office Chairs, Desks and Tables. 


Improving the ‘Index’ 
‘Design Index’, the ColID’s photographic and 
sample record of current well designed British 
goods, which has formed part of The Design Centre 
since the Haymarket exhibition opened in April 
1956, has recently undergone fairly extensive alter- 
ations which will improve the clarity and ease of 
access of its records, as well as the comfort of its users. 
The room housing the ‘Index’ has been re- 
arranged, redecorated and rebuilt. The illuminated 
ceiling has been replaced by a glare-free ceiling, 
partly in white fibrous plaster with recessed spot- 
lights, and partly in matt black louvres with 
fluorescent tubes above. A better use of space now 
makes inspection and circulation more comfortable. 
The centre cabinets hold tile, linoleum and wall- 
paper samples; and the carpet section is now treated 
as a display in itself. The new scheme was designed 
by John and Sylvia Reid and executed by Catesbys 
Contracts & Export Ltd; and the electrical installa- 
tion was by the Ministry of Works. 
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56 Farringdon Street 
London EC4 
Fleet Street 2020 


Rank and style 

This year C. & E. Layton Ltd decided to put its 
house style in order and commissioned Henrion 
Design Associates to produce and co-ordinate all 
the graphic material for the Layton Annual and 
Student Awards. This included posters, booklets on 
rules and conditions, compliment slips, letterheads, 
catalogues, etc, which all carry the new symbol, 4, 
in one form or another. Mr Henrion also designed 
the travelling exhibition, 2, which will tour this and 
several European countries, including Germany, 
Norway, Sweden and Holland. 

As to the exhibits (which will be discussed in more 
detail in a review of the Layton Annual next month), 
the highest award, The Layton Trophy, went to 
Mather & Crowther Ltd for one of its advertise- 
ments for the National Milk Publicity Council, 3. 

According to the judges, the most disappointing 
entries were those in the export advertising cate- 
gory, where no black and white award was made. 
Countries overseas may still have a “‘warm senti- 
mental feeling for Britain’, but as Sir William 
MacFadzean then pointed out in his talk about the 
awards, a tradition of cosiness is not enough if we 
are to promote modern Britain abroad. 


Pinta-powe? She woos perfection. Disciplined, determined 
absorbed, ballet is shaping ber exquisite body, traming 
her mind. But why the glass of milk as well as music and the 
shoes? Is milk, then, part of a dancer's routine? ‘Yes 
she says seriously, ‘I really think it is.” We asked her 
why. She said she thought it was the way it helped her 
go on and on. And also because it's the only drink that ix 
cool as cool all the way down 


Photograph by courtesy of Rambert School of Balie 
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THE SYMBOL OF A MILLION MOULDINGS 


Fibreform mouldings are pre-eminent among fibre 
mouldings and no indifferent moulding must be passed 
off as a Fibre Form product. 


For this reason the Company has adopted the i 
hallmark for the convenience that it will afford both 
the Company and its customers. 


Fibreform mouldings may well improve your product 
and effect worthwhile economies. Please erplore the 
possibilities with our technical representative. 


Over! million large mouldings produced last year 


Over 250 complex shapes—from bottle 
tops to table tops 


Complex shapes and large areas no problem 
Coloured and decorative finishes no problem 


High impact resistance—excellent 
strength/weight ratio 


The cheapest moulding for mass production 


FIBREFORM 


FORM LIMITED 


FIBROUS PLASTICS MOULDINGS 


Garratt Mills Trewint Street Earisfield London SW18 Telephone: Wimbledon 2386-7 


MIDLAND WORKS 
Lower Gornal Near Dudley Worcestershire Telephone: Sedgley 2766-7 
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RESEARCH 


Testing time 
Research into furniture design in this country has 
achieved a new status with the formation recently of 
the Furniture Industry Research Association. This 
organisation has been founded under the auspices of 
the DSIR, and has the full backing of the industry 
it is sponsored by the British Furniture Manufact- 
urers’ Federated Associations, the Furniture Devel- 
opment Council and National Federation of Furni- 
ture Trade Unions). 

FIRA will carry on the work initiated by the 
FDC ’s research and information committee (it is, 
in fact, the achievement of this department that has 
convinced Government and industry alike that tech- 
nical research in furniture design can be practical, as 
well as profitable). Projects that are already under 
way include investigations into the structure of chair 
frames, work on factors affecting the strength of 
dowel joints, tests on various forms of knock down 
fittings for legs, as well as research into anthropo- 
metrics, 

FIRA will be financed for the time being by a 
grant from the FDC, voluntary subscriptions from 
industry, and by the DSIR. All furniture firms that 
pay a levy to the FDC are eligible for membership. 
Scientific workers, designers, teachers and others 
who are interested in the work of FLRA can become 
associate members. Sir Lawrence Merriam will be 
chairman of the new association, and J. C. Pritchard 
will be director and secretary. Further information 
is available from the Secretary, FDC, 11 Adelphi 
Terrace, London, we?2. 


BRITAIN ABROAD 
Selling to Sweden 


The Federation of British Industries announces that 
its chief target for increasing British exports in 
Europe next year will be Sweden. With the co- 
operation of the Board of Trade, the Export Council 
for Europe and the Swedish government, the F B1 is 
making a British Trade Fair in Stockholm the focal 
point of its activities. This will be Britain’s biggest 
ever European trade promotion and the products 
shown will, it is claimed, be drawn from all fields of 
British industry. In 1960, the Nordic market as a 
whole accounted for almost 10 per cent of British 
exports ; Britain’s share of the Swedish market, on the 
other hand, has fallen steadily since 1950, and with 
the current Swedish two-year plan to increase sales 
to this country (pesiGn 145 67), the FBI’s move isa 
timely one. Moreover, as Sir Norman Kipping, 
director general of the FBI, remarked at the inaug- 
ural press conference in London recently, “This 
British Trade Fair, in a country which has earned a 
high reputation for contemporary design, will be a 
challenge to our own designers.” 

The fair will be held at the St Erik’s Fairground, 
Stockholm, from May 18 - June 3; John Lansdell 
will be in charge of design for British Overseas Fairs 
Ltd (the F BI subsidiary co-ordinating the fair). 
ColD in Canada 
Design Centre exhibitions, linked with stocks for 
sale, will be held at stores of the Hudson’s Bay Co of 
Canada in Edmonton (from September 16-23), 


Prizes for elegance 

Last year The Duke of Edinburgh's Prize for Elegant 
Design was divided between David White and Neal French, 

joint designers of the Spode Apollo tableware (DESIGN 
138 /34-35). At the presentation ceremony last month Prince 
Philip awarded them the Prizes they had chosen, which were 


Vancouver and Victoria (both from October 6-14) 
and Calgary (from October 13-21). 

Canadian businessmen who attended a reception 
in The Design Centre recently confirmed that there 
are now excellent opportunities for the British 
exporter to Canada. 


CONFERENCES 


Technologists for France 
The London and Home Counties Regional Advisory 
Council for Technological Education will hold its 


made to their requirements. 

Mr French chose the silver candlesticks, which were de- 
signed and made by Robert Welch. Mr White's Prize, the 
decanter and glass set, was designed by Geoffrey Baxter, and 
made by James Powell & Sons (Whitefriars) Ltd. 


annual conference in France from October 16-21. 
The council believes that a study visit to France 
will provide valuable opportunities to see something 
of the new developments in technical and tech- 
nological education in that country. Further inform- 
ation is available from R. D. Jamieson, Tavistock 
House, South Tavistock Square, London wel. 


Packaged consumers 

The Institute of Packaging, in association with the 

Western Hemisphere Exports Council and the 
continued on page 93 
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Timeless trend 
DESIGN 
QUALITY 
VALUE 


offers every advantage to you. If you give usa 


clear thought and bright ideas. Write or phone for 


us to call or better, come and see us at work. 


THE CONTRACT DIVISION OF 


26-27 Sloane Street, Knightsbridge, London, S.W.1 
Phone: BELgravia 7541 


In the land of Furnishing this new Contract Service 


tight brief, or a free hand, you may be sure of some 
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NEWS continued 


Exports Council for Europe, will hold a Packaging 
Convention on September 6. It will coincide with the 
International Packaging Exhibition (Olympia, Septem- 
ber 5-15) and its theme will be Consumer Packaging for 
Export; leading industrialists from Europe, the 


Commonwealth and North and South America will 
be invited to speak. Further details are available 
from Engineering in Britain, 9 Malcolm Road, London 
swl9. 

The symbol for the International Packaging Exhibi- 
tion, ABOVE, was designed by John Beadle, of Package 
Design Associates. It will be used on all the graphic 
material, handouts and stationery connected with 
the exhibition. 


EXHIBITIONS & COMPETITIONS 
Athome... 

Business Efficiency Exhibition, Olympia, October 2-11. 
Electronic Computer Exhibition and Business Symposium, 
Olympia, October 3-12 

Engineering Display, Royal Horticultural Society's 
New Hall, October 17-19. 

International Motor Exhibition, Earls Court, October 
18-28. 

Engineering Materials and Design Exhibition, Earls 
Court, November 13-18. 

Building Exhibition, Olympia, November 15-29. 


... and abroad 
British Equipment for Mexican Industry, Mexico City, 
September 29 - October 15 (apply British Overseas 


Packaging the west 

A recommendation by the ColD’s Record of Designers led to 
these designs by J. Edward Sander Associates for Western 
Gold, a new brand of tobacco and cigarettes introduced 


Fairs Ltd, 21 Tothill Street, London sw] ). 
International Trade Fair, Montreal, October 5-14 
The Organiser, Montreal International Trade 
Fair, 227-228 Show Mart Building, Montreal). 
International Mechanical Handling Exhibition, Paris, 
October 13-22 (Salon de la Manutention, 40 rue du 
Colisée, Paris, 8). 

International Trade Fair, Tunis, October 13-29 (Foire 
Internationale de Tunis, Palais de la Foire, Avenue 
Gambetta, Tunis). 

International Motor Show, Turin, October 28 - Novem- 
ber 8 (Associazione Nazionale fra Industrie Auto- 
mobilistiche e Affini, Corse Galileo Ferraris 61, 
Turin). 

British Equipment for Mexican Development, Mexico 
City, November 3-19 (British Overseas Fairs Ltd, 
21 Tothill Street, London sw1). 


Furniture for the other ranks 
Last month the War Office staged an exhibition of 
new furniture and furnishings designed for other 
ranks’ married quarters in the UK. These designs 
represent the first step in a new programme which 
will encompass the furnishing and equipment of all 
types of permanent buildings for the Army at home 
and abroad 

The War Office invited the ColD to assist in this 
work and the Council's advice is being made available 
through representatives on the various committees 
concerned. The preparation of the new designs 
shown in the exhibition has been carried out by the 
Ministry of Works’ Supplies Division (pesicn 141 
40-75 


dining rooms and bedrooms, as well as selected 


and includes furniture for living rooms, 


ranges for curtains, chair covers and carpets. 

This exhibition will be reviewed in a future issue, 
and further results of the programme will be illus- 
trated from time to time. 


Cantu international 
he 1961 exhibition of the Canti International Furni- 
ture Design Competition will be held in Canti: from 


recently by the Imperial Tobacco Co (of Great Britain and 
Ireland) Ltd. A simple line drawing of cowboys and stage 
coach in John Ford country sets the atmosphere. 


pesion 10 


Magic mosaic 
Francis Carr designed this three dimensional mosaic, 
Magic Garden, for the Holman Hunt Infants’ School, 
New King’s Road, Fulham. The mosaic, commissioned by 
the LCC, occupies a \3 « 8 ft recess at one end of the school 
hall ; as well as the traditional tiles and mosaics, Mr Carr 
has used marble and granite, various aggregates, printed 
matter, brass, cork and sea shells. 


October 14-31 
sored by the Italian Ministry of Foreign Commerce, 


This competition, which is spon- 


is held biennially and is concerned with craftsman 
built rather than mass produced furniture. 

This year’s jury includes Sir Gordon Russell, Arne 
Jacobsen, Ignazio Gardella, Carlo de Carli, and 
Norberto Marchi. Sir Gordon is the first Englishman 


to have been invited to serve on the panel at Cantu: 


Craftsmen's competition 
The Goldsmiths’, Silversmiths’ and Jewellers’ Art 
Council of London has announced details of its 1961 
This is 
open to designers in the home counties, and prizes of 
£20, £10 and £5 will be awarded in each section 
All entries will be exhibited at the Goldsmiths’ Hall 
on November 28 

The last date for receipt of entries is October WO: 
full the honorary 
secretary, W. G. Yates, Goldsmiths’ Hall, Fetter 


Competition and Exhibition of Craftsmanship. 


information is available from 


Lane, London ec2. 


APPOINTMENTS 


Teaching professionals 
William Allen, head of the architect's division at the 
Building Research Station, has been appointed 


continued on page 95 
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chairmanship... 


... is the art of choosing not only the right chair 
for the right man but also the correct contract 
furnishing service for your offices. That's why 
good chairmen pick ESAVIAN furniture! They know 
how cleverly it's designed—how well it’s made— 
how ESAVIAN furniture is always in fashion! 
Call in ESAVIAN today! Our contract service will 
furnish your office from floor to ceiling, including 
any special fitments you may require. 


Have your secretary phone or write for 
full details of the Executive Desk illustrated, 
and other desks in the ESAVIAN range 


Esavian Limited 

Esavian Works, Stevenage, Herts. Stevenage 500. 

London Showroom, |85 Tottenham Court Road, W.!. LANgham 3436. 
Birmingham Showroom, Charles Street, West Bromwich. Tipton 1631. 
Glasgow Showroom, !0! Wellington Street, Glasgow, C.2. Central 2369. 
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NEWS continued 


head of the Architectural Association’s School of 
Architecture. Edward J. Carter is to be director of 
the Association. 


SIA changes 

F. H. K. Henrion was recently elected president of 
the SIA. He succeeds James Holland, and will hold 
the appointment for one year. Jack Howe was elect- 
ed vice-president, and Peter Ray is the new honorary 
secretary. 

The SIA has recently formed a Scottish regional 
group under the chairmanship of Alexander Hay. 
Ihe group’s 45 members will meet monthly for dis- 
The SIA now has four 
regional groups (Northern, Staffordshire, Midlands 
and Scotland). 


cussions, lec tures, etc. 


LETTERS 


The furniture industry 

DESIGN invited several manufacturers in the furniture in- 
dustry to comment on a variety of questions raised by two 
articles in the March issue: Furniture by Nigel Walters 
pages 54-61), and Hotels: Recommendations for 
Furniture (pages 62-65). Extracts from their replies are 
printed below. 


Sir: The feature by Nigel Walters is excellent... 1 
must say it is one of the very few articles written 
about this industry by someone who has the right 
knowledge and qualifications to write such a report. 

HOWARD B. KEITH 

Director 

H. K. Furniture Ltd 

Omega Works 

Hermitage Road 

London n4 


Consumer research 

Sir: There is one field of activity in which I think 
we, as an industry, are much too inactive, and that 
is in getting together more information on how 
people live, and what they really want as a back- 
ground for their daily living. I suppose what I am 


Award winner 

Michael Crook, of the Central School of Arts and Crafts, 
won a 1961 RSA Industrial Art Bursary for this solid 
fuel openable stove. The annual Industrial Art Bursaries 
Competition is open to young designers, mainly between 
the ages of 17 and 30, and includes 17 sections covering 
many branches of industrial design. 


Breakfast in Bristol 
Part of the Bristol Building Centre’s recent Breakfast to 
Bedtime exhibition, a special display intended primarily 


really getting at here is the need for more market 
research on an industry wide basis, and I believe 
that we in the industry could increase by two and 
three times the amount of furniture at present sold 
annually if we paid far more attention to market 
research and marketing generally. 

When one looks at the sales figures for such items 
as record players, tape recorders, motor cars, and 
even drip-dry shirts and Continental holidays, I 
feel that the industry should be very dissatisfied 
with the current rather low annual sales figures for 
domestic furniture £120 
million). 

L. LITTLE 

Director 

Guy Rogers Ltd 

Edwards Lane 

Speke 

Liverpool 24 
Sir: As an industry we pay a lot of attention to 
technical development, and not nearly enough to 
consumer research. The ColD could perhaps en- 
courage this type of research, if only by acknowledg- 
ing that it is necessary. 

The report on hotel furniture was useful. Such 


estimated at about 


for young couples setting up a home for the first time. Bed- 
room and dining room furniture predominated. 


information is most helpful to the manufacturer; it 
gives him an opportunity to ensure that the furni- 
ture he is making fulfils the need of the user. | hope 
further reports of this nature will be issued. 

P. V. RADFORD 

Joint Managing Director 

The Stag Cabinet Co Lid 

Haydn Road 

Nottingham 


The fashion el t 
Sir: Buying furniture, as opposed to buying house- 
hold appliances, is an important emotional ex- 
perience. Furniture designers must realise that the 
satisfaction of these emotions has more influence on 
the saleability of a design than either function or 
utility. 

MALCOLM LAZARUS 

Director 

L. Lazarus and Sons Ltd 

Majority Works 

London n18 


Sir: The critical feature of the industry in my 
opinion is that we have been able to raise turnover 
continued on page 97 
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Sculptured 
design 
blossoms 
with new 


pring Valley 


Luxurious sculptured carpet, enticing colour— 
yet budget-priced. That’s the latest inspiration 
of the Rivington Design Panel, Spring Valley. 
And the magic of this inspiration has been 
passed on—to stockists, architects, interior 
decorators, home-proud customers. Already 
demand has enforced a special high-production 
schedule at the Rivington mills. 
Early enquiries are advised. 


Living Colour by 


Mothproof Spring 
Valley, in seven Living 
Colours, is made of 
100°,, fine wool pile, on 
the erclusive 

Whitfield machine. 


Ivington 


CARPETS 


RIVINGTON CARPETS LIMITED 


London Office and Showrooms: | Clifford St., Savile Row, W.1 
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LETTERS continued 


from 93-5 million to 113-9 million in the 
eight years from 1950 to 1958, and as you well know 


no great advance has been made since then. Mr 


only 


Walters, however, states in his last paragraph that 
“the public has yet to be convinced that function 
and utility have prior claims on design, for fashion, 
unfortunately, has more appeal on the retail floor 
than any amount of reason and logic’’. It is my 
belief that if we are to expand the sales of the in- 
dustry we must endeavour to increase the re-furnish- 
ing market, and this surely can only be done over a 
long term by inducing our customers to discard their 
unfashionable furniture and buy the 1961 model. 

R. B. C. WARING 

Director 

Gimson and Slater Lid 

Edgar Rise 

Nottingham 
Sir: I understand what Nigel Walters means when 
he says furniture should not be styled so that it will 
rapidly go out of fashion. Nevertheless the hard fact 
remains that the public is not sufficiently interested 
in furniture; the industry is not holding its own vis 
4 vis other consumer durables industries, and a great 
many people believe that the right way to correct 
this state of affairs is to make furniture a fashion 
product. 

GEOFFREY GREAVES 

Managing Director 

Greaves & Thomas Ltd 

103 Northwold Road 


London 


Too selective 
Sir: The article is relevant to only a small propor- 
tion of the industry. It may be that this is the only 


proportion which is interesting but nevertheless, the 


Newsmen in excelsis 

This is the news room of the recently completed Daily 
Mirror building in Fetter Lane, Holborn; the chief 
architects were Sir Owen Williams @& Partners and 
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remainder is so large that it must have its influence 
on the general public even if it is of no interest to the 
pundits of design 
The report on Furnishings for Hotels, 1 think is 

good. I am all in favour of more work of this type 
being done because in this country I feel there is all 
too little fundamental knowledge of the facts to 
which a designer should work. 

J. F. HARD 

Managing Director 

D. Meredew Lid 

Letchworth 

Herts 
Sir: In general, this was a selective survey con- 
cerned with a section of the more forward looking 
firms in the industry rather than with the trade as a 
whole. I feel that the article would have been more 
valuable, if, even at the cost of much greater 
length, it had more to say and to show of the 90 per 
cent of the trade’s output that would not conform to 
the ColD’s standards of design. In other words, it 
should have been a factual and critical survey of the 
whole trade. 

JUSTIN RICHARDSON 

Managing Director 

Beaver & Tapley Lid 

Scotts Road 

Southall 

Middlesex 


Export 
Sir: Some of the difficulties experienced in the past 
in the export of furniture from this country are, as 
indicated in the article, being lessened by 
methods 


new 
of construction involving ‘knock-down’ 
principles. I think, however, we have a long way to 


go before all surfaces can be veneered, sanded and 


Anderson, Forster & Wilcox. Some of the interiors were 
designed by Hulme Chadwick and these will be discussed in 
more detail in a forthcoming feature on office interiors, 


Round the table 


A corner of the council chamber in Birmingham’ recently 


completed Chamber of Commerce. These tables, 
structed of steel frames with rosewood 
veneers, were designed by John H. D. Madin, and made 
by Heal’s Contracts Ltd. 


con- 


satin chrome 


lacquered semi-automatically. Considerable ad- 
vances have been made but we are putting a finish 
on a basic material which is easily damaged. 

A. GODFREY 

Director 

F. Austin (Leyton) Lid 

Argall Avenue 

London £10 


Hotel furniture 

Sir: One of the vice-presidents of a famous inter- 
national group of hotels once said to me that hotel 
keeping was 30 per cent food and 70 per cent show- 
manship. This attitude is one which I think is very 
understandable, but it means that the standards set 
out by the hoteliers in the ColD report are often 
meaningless. 

A first class modern hotel is not a home; it 
should provide a sense of well being, luxury, and 
even excitement. Alternatively, the motel should 
give a sense of freedom and economy. Obviously 
furniture for these hotels requires a very different 
set of dimensions from those set out in the article. I 
feel that better results would have been obtained if 
the requirements were analysed according to the 
type of hotel for which the furniture is intended. 
Nevertheless, | welcome the information as a step 
in the right direction, and my criticism is meant to 
be constructive. 

I agree wholeheartedly with the committee’s 
attitude towards quality. Unfortunately, this atti- 
tude is not shared by most hoteliers in this country, 


continued on page 99 
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FOR IMPRESSIVE OFFICE WALLS— 
THE LASTING DISTINCTION OF MURAL ‘VYNIDE’ 


THIS IS MURAL ‘VYNIDE’ as the Chairman of the 
Winthrop Group of Companies sees it on the walls of his office 
at the newly completed Winthrop House near London. Rich, 
yet never distracting, the colours, as in all the directors’ offices 
in this modern ten storey building, were chosen by the 
occupant himself. The Mural ‘Vynide’ range of designs gave 
him a very wide choice not only of colours but of textures and 
patterns as well. And every one of them is very hard wearing, 
won’t stain and wipes clean. 

In this case the wall covering contractors Compactom Ltd., 
mounted the Mural ‘Vynide’ on panels to simplify main- 
tenance. Mural ‘Vynide’ was used in this way throughout 
Winthrop House not only for offices, but for conference rooms, 
reception rooms and even for the small theatre used by Bayer 
Products Ltd—one of the Winthrop Group—for training 
sales staff. 

If you are interested in better, more distinguished interior 
design for offices, you will find Mural ‘Vynide’ a great advance 
on conventional wall coverings. 


Mural ‘Vynide’ ~Q 


Trainee’s-eye-view of Mural ‘Vynide’ on the walls of the SEE IT AT THE INTERPLAS EXHIBITION 


training room at Winthrop House. (The chairs are covered 


with ‘Vynide’, too.) Stand C21 Grand Hall Olympia June 21st- July 1st 
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LETTERS continued 


with the result that most British hotels compare un- 
favourably with overseas competitors. 

LESLIE JULIUS 

S. Hille & Co Ltd 

134 St Albans Road 

Watford 

Herts 


Pottery choice 

Sir: The fact that the CoID, as Sir John Wedgwood 
explains in his letter (pestIGN 147 87), has chosen 
many of his best sellers for ‘Design Index’ does not 
necessarily mean that the Col D considers the major- 
ity of them good design, any more than the many 
patterns selected from us or from other pottery 
manufacturers. The ColD is constantly telling us of 
advanced designers from other countries who visit 
Phe Design Centre and remark how poor the pottery 
section is compared with all other goods on exhibi- 
tion there, a view with which the Col D has expressed 
its agreement. 

While manufacturers and their customers claim 
to know what is good bone china design for present 
day conditions for the various markets of the world, 
the CoID implies that ‘Design Index’ contains only 
the best of a bad bunch. This much publicised 
attitude cannot be anything but harmful to an 
industry whose export record is something to be 
proud of. 

J. E. HARTILI 
Managing Director 
Mintons Ltd 
Stoke-on-Trent 


Editor's note :**Acceptance for ‘Design Index’ clearly 
means that a product has been liked by the ColD’s 
selectors and is thus considered by the Council to be 
of good design. If an industry is rich in good modern 
designs, it will be well represented in ‘Design Index.’ 


Craftsmanship plus 

This garden seat, hand carved in red pedauk, was one of a 
range of designs by David Gilbert on show at Primavera, 
Sloane Street, recently. Although Mr Gilbert hopes that his 
work might appeal to those who are tired of **the cold, un- 
sympathetic quality of most plastics things’’, his carvings, 
with their combination of sophistication and abstraction 
might attract a wider audience, including those who feel 
that there is little hope for the craftsman in the space age. 


If it is not, fewer of its products will be chosen, but 
to point that out is certainly not to disparage those 
that have been accepted, even though they them- 
selves may not all be of the same high standard.” 


Tearing off a strip 
Sir: We note with great interest the following state- 
ment in the article Aboard the Oriana (pestGn 147 


40-51 


most cabins is welcome, although their design falls 


: “The addition of bathrooms, or showers, to 
somewhat short of perfection with too many 
cover strips — always a sign that a design has not 
been fully thought out in advance.” 

We, as suppliers of partition material, are con- 
stantly being asked by designers how it is possible to 
get away from the cover strip motif. All kinds of 
suggestions have been made, but none apparently to 
satisfy any designer. Is it not time, therefore, that a 
designer himself set out to solve this problem? Any- 
one doing so would earn gratitude fron# this com- 
pany and probably from many another. 

It is suggested that the stage has now been 
reached when designs could emanate spontaneously 
from designers, without their leaning quite so 
heavily on ‘ideas men’ within industry. It would 
also be helpful if designers were to cease tempor- 
arily their denigration of people who have not had 
the advantage of a design training, but who support 
nevertheless the concepts of good design. 

Concerning the specific problem raised by the 
article on the Oriana, this company is quite serious 
in asking your journal and its contributors for prac- 
tical ideas which would help to eliminate the cover 
strip and facilitate the flush finish which most 
designers seem to favour. 

GEORGE HUTCHESON 
Sales Director 
Marinite Ltd 
25-27 North Row 


London wl 


The architect spoiled the school 

Sir: Under the title The Gynaecologist Chose the Cur- 
tains (DESIGN 147,37) you print an attack on the lay- 
man’s interfering in architecture, interior design and 
presumably furniture and fittings. 

In the design of the art room at my present school 
there was no collaboration between architect and 
the head of the art department with the results: 

a) equipment was provided for pottery sessions, but 

all the wooden fittings in the room are of an oiled 
solid hardwood which is extremely unsuitable and 
also very difficult to clean; (6) no draining boards, or 
grooves in the wooden surface to act as a draining 
area, were provided; (c) the display board on the 
wall was only big enough for four imperial size 
paintings; (d) three shelves in the storeroom on L- 
shaped angle brackets collapsed when some tins of 
powder colour were put on them. 

After a long period of complaining we got addi- 
tional display boards fixed to the wall, but still no 
draining boards; and instead of stronger brackets in 
the art room store we got an extra shelf with the 
same type of bracket. 

On this occasion at least, the architects showed an 
amateurishness which you imply belongs only to the 


an 
jak Robert My Holter Albert Perr ( Contact Ger 


The solution 
This poster was designed by Carl Regehr to advertise this 


year’s Aspen conference (DESIGN 149/85). 


chairman’s wife, the company accountant, “the 
matron and manageress, the bursar and the school- 
master, the dean and the publican, the skipper and 
the guv’nor’”’. Sir, it is not absolutely true. 

WILLIAM WHITTAM 

Head of the Art Department 

Stand Grammar School for Girls 

Whitefield 


Lancashire 


Hi-fi controls 
str: I have read with interest Peter E. M. Sharp's 
article on Hi-fi High Style 144/54-55). I 


only wish we could impress his main proposition 


DESIGN 


more on manufacturers. 

The last paragraph, however, embarks on tech- 
nical matters and is wrong both in principle and in 
fact. It is highly desirable that the balance control 
should be on the face of a control unit for use when 
needed. This is more important even than any filter 
control (which can often be pre-set; in fact I rarely 
touch mine). But the balance control does need ad- 
justment from time to time. Further, it is not true 
that to adjust it a special record or tape is needed. 
That is an aid in the first instance. But with a little 
gumption the control can be properly set even on 
any ordinary record; moreover, it is often the case 
that after adjustment by the special record a fine 
adjustment is needed for different ordinary records. 
You see, Mr Sharp assumed that all ordinary 
records from all recording companies are standard 
in this matter of balance; and this is far from being 
the case. What is true is that users should be en- 


couraged not to fiddle with the controls — even the 


volume control, which would probably be the most 
continued on page 101 
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FOR IMPRESSIVE OFFICE WALLS— 
THE LASTING DISTINCTION OF MURAL ‘VYNIDE’ 


Y THis 1s MURAL ‘VYNIDE? as the Chairman of the 
Winthrop Group of Companies sees it on the walls of his office 
at the newly completed Winthrop House near London. Rich, 
yet never distracting, the colours, as in all the directors’ offices 
in this modern ten storey building, were chosen by the 
occupant himself. The Mural ‘Vynide’ range of designs gave 
him a very wide choice not only of colours but of textures and 
patterns as well. And every one of them is very hard wearing, 
won’t stain and wipes clean. 

In this case the wall covering contractors Compactom Ltd., 
mounted the Mural ‘Vynide’ on panels to simplify main- 
tenance. Mural ‘Vynide’ was used in this way throughout 
Winthrop House not only for offices, but for conference rooms, 
reception rooms and even for the small theatre used by Bayer 
Products Ltd—one of the Winthrop Group—for training 
sales staff. 

If you are interested in better, more distinguished interior 
design for offices, you will find Mural ‘Vynide’ a great advance 
on conventional wall coverings. 


Trainee’s-eye-view of Mural ‘Vynide’ on the walls of the SEE IT AT THE INTERPLAS EXHIBITION 


training room at Winthrop House. (The chairs are covered 


with ‘Vynide’, too.) Stand C21 Grand Hall Olympia June 21st- July ist 
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LETTERS continued 


with the result that most British hotels compare un- 
favourably with overseas competitors. 

LESLIE JULIUS 

S. Hille & Co Ltd 

134 St Albans Road 

Watford 

Herts 


Pottery choice 
Sir: The fact that the ColD, as Sir John Wedgwood 
explains in his letter (pesiGn 147 87), has chosen 
many of his best sellers for ‘Design Index’ does not 
necessarily mean that the Col D considers the major- 
ity of them good design, any more than the many 
patterns selected from us or from other pottery 
manufacturers. The ColD is constantly telling us of 
advanced designers from other countries who visit 
Phe Design Centre and remark how poor the pottery 
section is compared with all other goods on exhibi- 
tion there, a view with which the Col D has expressed 
its agreement 
While manufacturers and their customers claim 

to know what is good bone china design for present 
day conditions for the various markets of the world, 
the ColD implies that ‘Design Index’ contains only 
the best of a bad bunch. This much publicised 
attitude cannot be anything but harmful to an 
industry whose export record is something to be 
proud of. 

J. E. MARTILI 

Managing Director 

Mintons Ltd 

Stoke-on-Trent 


Editor’s note :**Acceptance for ‘Design Index’ clearly 
means that a product has been liked by the ColD's 
selectors and is thus considered by the Council to be 
of good design. If an industry is rich in good modern 
designs, it will be well represented in ‘Design Index.’ 


Craftsmanship plus 

This garden seat, hand carved in red pedauk, was one of a 
range of designs by David Gilbert on show at Primavera, 
Sloane Street, recently. Although Mr Gilbert hopes that his 
work might appeal to those who are tired of **the cold, un- 
sympathetic quality of most plastics things”, his carvings, 
with their combination of sophistication and abstraction 
might attract a wider audience, including those who feel 
that there is little hope for the craftsman in the space age. 
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If it is not, fewer of its products will be chosen, but 
to point that out is certainly not to disparage those 
that have been accepted, even though they them- 
selves may not all be of the same high standard.” 


Tearing off a strip 

Sir: We note with great interest the following state- 
ment in the article Aboard the Oriana 
40-51 


most cabins is welcome, although their design falls 


DESIGN 147 

: “The addition of bathrooms, or showers, to 
somewhat short of perfection with too many 
cover strips ~ always a sign that a design has not 
been fully thought out in advance.’ 

We, as suppliers of partition material, are con- 
stantly being asked by designers how it is possible to 
get away from the cover strip motif. All kinds of 
suggestions have been made, but none apparently to 
satisfy any designer. Is it not time, therefore, that a 
designer himself set out to solve this problem? Any- 
one doing so would earn gratitude fron? this com- 
pany and probably from many another. 

It is suggested that the 


stage has been 


reached when designs could emanate spontaneously 


now 


from designers, without their leaning quite so 
heavily on ‘ideas men’ within industry. It would 
also be helpful if designers were to cease tempor- 
arily their denigration of people who have not had 
the advantage of a design training, but who support 
nevertheless the concepts of good design. 
Concerning the specific problem raised by the 

article on the Oriana, this company is quite serious 
in asking your journal and its contributors for prac- 
tical ideas which would help to eliminate the cover 
strip and facilitate the flush finish which most 
designers seem to favour. 

GEORGE HUTCHESON 

Sales Director 

Marinite Ltd 

25-27 North Row 


London w! 


The architect spoiled the school 

Sir: Under the title The Gynaecologist Chose the Cur- 
tains (DESIGN 147,37) you print an attack on the lay- 
man’s interfering in architecture, interior design and 
presumably furniture and fittings. 

In the design of the art room at my present school 
there was no collaboration between architect and 
the head of the art department with the results: 

a) equipment was provided for pottery sessions, but 
all the wooden fittings in the room are of an oiled 
solid hardwood which is extremely unsuitable and 
also very difficult to clean; (6) no draining boards, or 
grooves in the wooden surface to act as a draining 
area, were provided; (c) the display board on the 
wall was only big enough for four imperial size 
paintings; (d) three shelves in the storeroom on L- 
shaped angle brackets collapsed when some tins of 
powder colour were put on them. 

After a long period of complaining we got addi- 
tional display boards fixed to the wall, but still no 
draining boards; and instead of stronger brackets in 
the art room store we got an extra shelf with the 
same type of bracket. 

On this occasion at least, the architects showed an 
amateurishness which you imply belongs only to the 


The solution 
This poster was designed by Carl Regehr to advertise this 


year’s Aspen conference 149/85). 


chairman's wife, the company accountant, “‘the 
matron and manageress, the bursar and the school- 
master, the dean and the publican, the skipper and 
the guv'nor”’. Sir, it is not absolutely true. 

WILLIAM WHITTAM 

Head of the Art Department 

Stand Grammar School for Girls 

Whitefield 


Lancashire 


Hi-fi controls 

str: I have read with interest Peter E. M. Sharp's 
article on Hi-fi High Style (pesian 144/54-55). I 
only wish we could impress his main proposition 
more on manufacturers. 

The last paragraph, however, embarks on tech- 
nical matters and is wrong both in principle and in 
fact. It is highly desirable that the balance control 
should be on the face of a control unit for use when 
needed. This is more important even than any filter 
control (which can often be pre-set; in fact I rarely 
touch mine). But the balance control does need ad- 
justment from time to time. Further, it is not true 
that to adjust it a special record or tape is needed. 
That is an aid in the first instance. But with a little 
gumption the control can be properly set even on 
any ordinary record; moreover, it is often the case 
that after adjustment by the special record a fine 
adjustment is needed for different ordinary records. 
You see, Mr Sharp assumed that all ordinary 
records from all recording companies are standard 
in this matter of balance: and this is far from being 
the case. What is true is that users should be en- 


couraged not to fiddle with the controls — even the 


volume control, which would probably be the most 


continued on page 101 
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LETTERS continued 


often used. 

I have indeed a good deal of sympathy with the 
suggestion that the only controls on the front of the 
control unit should be function, volume and 
balance. 

PERCY WILSON 
Technical Editor 
The Gramophone 

49 Ebrington Road 
Kenton 


Middlesex 


Peter E. M. Sharp replies: “To answer Percy 
Wilson’s letter, it is necessary to explain what the 
balance control does. Stereo consists of two separate 
channels of sound on a disc (or tape) separately 
amplified and reproduced. Providing the recording 
engineers have done their job properly, the balance 
should not need altering. Unfortunately bad re- 
cordings do exist, and no amount of ““gumption” or 
expertise can correct them, ie, the balance changes 
during the run of the recording. As very few balance 
controls have a scale, resetting to the ideal position 
is no task for the average listener. To add emphasis 


to Mr Wilson’s words, users should be dis- 


couraged from fiddling with the controls”. 


The bride stripped bare by her bachelors, 
even 

Richard Hamilton and George Heard Hamilton, Lund 
Humphries, £ 2 2s 

The Bride Stripped Bare by her Bachelors, Even, known 
as the Bride or the Large Glass, is an enigmatic 


masterpiece. It occupied Marcel Duchamp for 
about 10 years: in 1912 he made a pencil sketch 


called The Bride, etc, 1915 to 1923 he 


worked on the project, dropping the idea of painting 


and from 


on canvas, and constructing instead a work on glass 
by means of a battery of newly invented techniques. 
The work grew tortuously, leading to all kinds of 
possibilities, iconographical and technical, which 
Duchamp found and charted in note form, verbal 
and graphic, on scraps of paper, which he published 
in facsimile in random order as the Green Box, 1934. 
Now George Heard Hamilton (who made a short 
anthology From the Green Box, Readymade Press, 
New Haven, 1957 
Richard Hamilton 


has translated all the notes, and 

no relation, though the two 
men are united by bonds of friendship and scholar- 
ship) have worked out an order for the bits and 
devised typographical equivalents for the casual, 
cryptic, handwritten originals. Richard Hamilton 
has turned an oracle’s out tray into a lucid manual. 
His typeset version is elegant and subtle past belief. 
His systematic coding of handwritten jottings is 
responsive to the autographic nuance of the origin- 
als, and legible as the original never was. 

The subject of this manual is not really the Bride 
as such, but the creative act: process, not an end- 
state, is its message. The fact is that the Bride, as she 
stands in the Philadelphia Museum of Art, offers an 
experience less rich, less seminal, than the notes. It 
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Srom the typographic interpretation. 


is, of course, unfinished; partly, maybe, because of 
could Du- 


because it 


its highly-wrought complexity (what 


champ have done next?), also, 


shrinks besides the notes to a flawed artefact, even. 


but, 


The Bride seems to me to have the status of pretext 
for the notes, and the notes needed the Bride to 
circle around, to take off from, to pertain to, 
negligently. The notes are memos on aesthetics, 
probability, art history, poetry, action. We are 
accustomed today to the creative act being as in- 
teresting as its outcome. The Green Box, now that 
Mr Hamilton and Mr Hamilton have demytho- 


logised it, ie, reduced it to usefulness, takes its place 
with, for one, John Livingston Lowes’ Road to 
Xanadu, 1927. This was a reconstruction, through 
Coleridge's library, of how his creative process 
worked, connecting separate bits of information 
into new clusters. The English Green Box is a Road 
to the Bride written by its maker. 

So far Duchamp in English has been treated with 
rather less enthusiasm than Winnie the Pooh in Latin. 
If I am right about the relation of the notes to the 
Bride, however, this is a book of interest to more 
people than students of Dadaism. The book is about 
the production experience of the creative act. Now 
that creativity is no longer the sole property of 
your fine artists, but extends to design teams, 
advertising agencies, commercial artists, TV pro- 
ducers, and all, one recommends the book in the 
way that Sylvester L. Weaver, former president of 
the National Broadcasting Company, recommended 
another. He ordered “‘a dozen copies of The Creative 
Process, edited by Brewster Chiselin, so that they 
may be given to our key thinking élite at NBC”, 
Key thinking élites the world over have a new book 
for their shelves 


LAWRENCE ALLOWAY 


Zodiac 

Executive editor Bruno Alfieri, Olivetti @ Co, £2 10s 
Motif 

Editor Ruari Maclean, The Shenval Press, £1 2s 6d 


Uppercase 

Editor Theo Crosby, Whitefriars Press, 5s 

Zodiac, an Italian publication which is subtitled 
“an international magazine of contemporary archi- 
tecture”, is concerned more with plastic values in 
design than with technical, social or economic con- 
At the 
same time it implicitly supports the current rat race 


siderations, and so tends to be academic. 


which demands obsolescence, originality for its own 


sake and new (plastic) ideas. But it could, for ex- 
ample, deal with the social implications of building 
in the broadest possible sense, or the lessons to be 
learnt from the human sciences; it could study the 
impact of new technology; it could even take a look 
at buildings 10 years after completion and find out 
if they work. Architectural gossip, such as Henry 
Russell Hitchcock's Notes of a Traveller, which con- 
stitute a regular feature, is a disappointing sub- 
stitute for serious criticism. Although Zodiac occa- 
sionally provides interesting comment, as in Allon 
T. Schoener’s Art without Pedestals (Zodiac 6), an 
attack against formalism in painting and sculpture, 


and Architect and Technical Environment ( Zodiac 7), one 
has the impression that it has all been said before or 

is currently being flogged to death 
Motif is the elegant magazine par excellence and is 
very English. Its hallmark is good taste and it rarely 
digs deep. The latest issue, Motif 6, contains interest- 
ing articles by Robert Melville, P. M. Handover and 
Reyner Banham; generally, however, there is little 
or no polemic in its pages; it is nice to look at, but 
its superficiality can be irritating. In Motif 5, for 
example, there is a series of friendly notes and some 
rather bad drawings of six artists, including Ardi- 
zzone, Henrion and Bawden; a slender critique of the 
Guggenheim Museum; and a couple of articles of 
continued on page 103 
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For long-running mass-production plastics mouldings and 
extrusions it certainly pays to see the Lively Lads at Lorival. 
They work in the newest materials on the most modern machines, 


and offer a most lively technical and design consultation service. 
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BOOKS continued 


merit, one by Nicolette Gray on Sans Serif and an- 
other by P. M. Handover on Univers. As Professor 
Misha Black said in an article in Motif 4, ‘*Taste is, 
however, only concerned with the relative super- 
ficiality of the form of expression (and) does not affect 
the essential quality of art”. Amen. 

Uppercase is by far the best of the three magazines 
although it is not strictly comparable. It devotes it- 
self to the laudable ambition of integrating the 
visual arts, and in Uppercase 3 the emphasis was on 
architecture — a personal set of ideas on architecture 
and planning and environment written down by 
Alison and Peter Smithson as an open ended story. 
Uppercase 4 discusses William Turnbull, surely one 
of the most important painters of the present time. 
The magazine always has a theme within its theme - 
there is the promise of an issue on Ulm ~ and it pro- 
vokes thought rather than euphoria. Whatever the 
qualities of the other two magazines a little of the 
Uppercase approach would not do any harm. 


ARCHIE MCNAB 


Letter design in the graphic arts 
Mortimer Leach, Reinhold Publishing Co, New York ; 
Alec Tiranti Lid, 12s 
The material in this “reference book so complete 
that it should be must reading” could have been 
assembled by anyone with a subscription to either 
Life or The Saturday Evening Post. 

I hardly think that American consumer maga- 
zines are rich enough in typographic and lettering 
excellence or in experiment for a work of this kind: 


Green fingers in Glasgow 

This year’s special Spring Display at The Scottish 
Design Centre in Glasgow features garden tools and 
equipment. Last month the new extension to the Centre was 
opened (DESIGN 148.41), and the ColD Scottish Com- 
mittee now aims to provide one of the most comprehensive 
permanent displays of good design outside London. 
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Ten years on 

Design for a Decade, a recent Design Centre exhibition 
of products that were exhibited at the Festival of Britain 
and which are still both in production and in demand. 
The display was designed by Lucy Wynne. 


everything in these publications conspires against 
excellence because the giant clients are afraid to 
deviate from the lowest common denominator, 
and because a vast, impersonal, mediocre agency 
‘team’ (including such typographic titans as account 
executives) prepares the advertisements. 

Perhaps I exaggerate. After all, the lettering 
illustrated represents more or less the slightly better 
than average commercial artist's bag of tricks. 

My quarrel with this book is that the format is 
dated, the reproduction poor, the illustrations pre- 
dictable — and that the latest significant develop- 
ment in this field is omitted. 

Designers such as Rand, Dorfsman, Lubalin, 
Bass, Palladino, Brownjohn, Chermayeff, Geismar, 
Lois, Federico, etc, have in the past 10 years tried 
to make letterforms do more than spell words. They 
have succeeded in solving visual problems with 
typography as if it were illustration. 

It is amusing to speculate how these gentlemen 
would have designed the jacket of this book. The 
title implores one to give it more imaginative form. 


BOB GILI 


Art and design 

Choice of careers series 103, Youth Employment Executive, 
HMSO, 2s 

Although it concentrates entirely on design, and 
omits facts or figures on fine art as a career, this 
booklet covers a wide range of employment. Even so, 
a more accurate title might be /ndustrial Design. 

To what audience this book is directed is not, 
however, clear. If it is intended for the prospective 
art student, then there should have been rather more 
emphasis on intellectual and academic requirements, 
which are not mentioned except where teaching as a 
career is concerned. As soon as the recommendations 
of the National Advisory Council on Art Education 
are implemented, at least five GCE ‘O’ level 
subjects will be required, and it is a disservice to 
many of the boys and girls who will read Art and 
Design to suggest that they can undertake such a 
career without these qualifications. 

The booklet has evidently been prepared with 


expert consultation, and partly as a result of this 
there is undue emphasis on some sections, eg, lace, 
which takes up a whole page. ‘Entertainment’ 
design gets almost twice the coverage of product 
design (sic it is unfortunate that this term is used, 
since the ColID, the FBI and five of the seven 
schools teaching the subject have all agreed on 


industrial design (engineering) as the more appro- 


priate title. (Incidentally, the list of schools teaching 
this subject is not up to date, as Leeds College of 
Art and Peel Park, Salford, are both offering full 
time courses. 

There are one or two minor queries: are the 
majority of artists left-handed? do interior designers 
carry out their own painting jobs? 

However, it is a useful guide to be used to supple- 
ment the ColD booklet Careers in Industrial Design. 


Addendum 
DESIGN 148 83: D. W. Morphy is now part time 
technical director of Morphy-Richards Ltd. 


This month's cover 

This month’s cover was designed by James Main, 
consultant designer to Massey's Burnley Brewery 
Ltd and Durazone Ltd. In addition to graphic work 
he is also concerned with packaging design for 
Walker & Hall Ltd, the Metal Box Co Ltd and 
Charles H. Phillips Chemical Co Ltd. 


DESIGNERS in this issue 


Brian Asquith, arca; Geoffrey Baxter, pesrca, msia; John 
Beadle, usta; Colin Beales; G. G. Bellamy, pesrca; Berkeley 
Associates; Professor Misha Black, xpi, minstra, 
Francis Carr; R. David Carter, wsta; Hulme Chadwick, 
ARIBA, ARCA FSIA; Michael Crook; Robin Day, epi, 
rsta; Ron Ford; Neal French; Abram Games, opr, rot, rsta; 
Derek Goad; Kenneth Grange, psta; Peter Harle; F. H. K. 
Henrion, mpr, Rpt, PstA; John H. D. Madin; Anthony Maher; 
James Main, sia (cover); Eric Marshall, ria; lan Proctor; 
Ernest Race, ro, sta; Carl Regehr; John and Sylvia Reid, 
A‘ARIBA, Diparch, John Ricks, msia; Martyn Row- 
lands, msta; J. Edward Sander Associates; R. D. Usherwood, 
msia; Robert Welch, pesrca, mata; David White; Lucy Wynne. 


MANUFACTURERS in this issue 
British Executive & General Aviation Lid, 169 Regent St, wl 
Spode) W. T. Copeland & Sons Ltd, Spode Works, 

Stoke-on-Trent, Staffs 

Peter Cuddon, 54-56 Princess Victoria St, Clifton, Bristol 8 

Edward Curran Engineering Lid, Hurman St, Cardiff 

Joseph Gillott & Sons Ltd, Victoria Works, Birmingham Rd, 
Dudley, Worcs 

G. A. Harvey & Co (London) Ltd, Greenwich Metal 
Works, se7 

Heal’s Contracts Ltd, 196 Tottenham Court Rd. wl 

S. Hille & Co Lid, 134A St Albans Rd, Watford, Herts 

Imperial Tobacco Co (of Great Britain & Ireland) Ltd, 
Boundary Lane, Liverpool 6 

Kodak Lid, Victoria Rd, Ruislip, Middlesex 

Newton, Chambers & Co Ltd, Thorncliffe, Nr Sheffield 

James Powell & Sons (Whitefriars) Ltd, Tudor Road, 
Wealdstone, Harrow, Middlesex 

Racasan Ltd, Ellesmere Port, Cheshire 

Race Furniture Ltd, 22 Union Rd, sw4 

Richmond Marine Ltd, 79 Sheen Rd, Richmond, Surrey 

Rotaflex (Great Britain) Ltd, 4-10 Nile St, wl 

Standard Telephones & Cables Ltd, Connaught House, 
Aldwych, we2 

Ultra Radio & Television Ltd, Eastcote, Ruislip, Middlesex 

George Wostenholm & Son Ltd, Washington Works, 
Wellington St, Sheffield 1 
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—construction and decoration. 


IN ONE! 


j ers 


This design is one of the 
Weydec surfaces. 


The We yroc crore 
No wonder Architects, Shop-Fitters and Builders are so enthusiastic : 
about using WEYDEC. These cost-cutting boards—with their colourful 
balancer on reverse face. 
Be plastic surface factory-bonded to a core of famous Weyroc wood 
chipboard—are constructional and decorative at one and the same time! 
A ready-bonded plastic-surfaced material like this costs less than buying 
the board and surface separately, so WEYDEC saves money. And, by 
doing away with complicated gluing, WEY DEC saves on time aor labour, too, 
Whatever plastic-surfaced unit you want to specify or make in 
hard-wearing WEYDEC, you'll find the choice of colours and 
patterns can be considerably varied outside the standard range. 


Ask your WEY Distributor for full details—today! 


CUT COSTS WITH W) et 
Write for free sample to: THE AIRSCREW COMPANY & JICWOOD LTD. DEPT, DN.20 « WEYBRIDGE - SURREY 


MELAMINE 
W.P.S.89 


dec 


SURFACED WEYROC 
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Come along and 

see our stand at 
‘Interplas’ 
(Olympia, June 21 
~July 1) 


A DESIGN CENTRE AWARD 1961 FOR RACASAN 


a striking 
tribute to 


EKCO plastics 


Clean, simple lines . . . sound, practical design . . . correct choice of 
the best plastics material for each part . . . first-class workmanship 
these are the factors which won a Design Centre 
Award for Racasan’s ‘Paragon’ Chemical Toilet. Here indeed 
is a tribute to the Ekco organisation which designed, moulded and 
even packed the ‘Paragon’. 
Racasan are one of the many companies who have found that Ekeo offer 
a comprehensive service that is unrivalled in the plastics industry. 
You are free to avail yourself of all or any of the many aspects 
of this Ekeo service. We have an outstanding team of industrial 
designers backed by toolmaking and moulding facilities comparable 
with the finest in the world. 


@ INJECTION MOULDING 
@ COMPRESSION MOULDING 
@ VACUUM FORMING 


EKCO PLASTICS LTD - SOUTHEND-ON-SEA - ESSEX 
Member of the British Plastica Federation 
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Welded on board for deeper luxury 


aniquil 


Paniquil is not just stuck on to hardboard but permanently 
heat-welded by a special process. This gives the extra depth 
to the plastic foam padding that makes Paniquil the most 


luxurious of all décor surfaces. And, because Paniquil is on 
An interesting ceiling application. 
hardboard, it is fitted quickly and simply to flat, 
4 Hearing aid consulting rooms. 
Westrex Company Lid, W 


curved or uneven areas anyone Can make 


a good job with Paniquil. 


Pamiquil ts washable, hardwearing, padded and quilted 

P.V.C. on hardboard. It comes in a large range of patterns 
and colours and is ideal for interior decoration, shopfitting, caravan, 
ship and aircraft interiors. A wide variety of standard size sheets are available 
ex stock - all with wrapped-round finished edges. Available from stockists 
throughout U.K. and Eire. 


For samples, full details, trade terms and address of nearest stockist, please write to: 


PANIQUIL (SALES) LTD 


40 New Cavendish St, London W1. WELbeck 0846-7-8 


‘Picnic’, a poster designed for London Transport by 
‘Victoria’. It is one of the series of full colour prints 
of famous London Transport posters, which includes 
the work of Edward Bawden, R.A., John Minton, 
E. McKnight Kauffer, and many others. The 
average size of the prints is 6" x 5". They can be 
obtained, price 1s. each (postage 3d.) from the 
Publicity Officer, London Transport, Griffith House, 
280 Marylebone Road, London, N.W.1. 
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Hit the high spots 


The giraffe’s striking colour scheme is typical 

of Nature’s lavish use of pigment . . . always 
employed to achieve a definite effect, without 
the slightest suggestion of conflicting shades. 
Architects in search of the unusual in 

floor coverings find limitless scope for their own 
imaginative ideas in the exceptionally wide 
Ruboleum range of plain and marbled varieties. 
From them, an infinite number of colour 


combinations and exclusive patterns becomes 


possible. Highly dramatic or solely decorative 
effects can be produced at will. Insets and clever 
tonal variations result in bold, original designs. 
Lift your own schemes to new heights by 


specifying colourful, high quality Ruboleum — 


long famed for beauty, economy, durability, 
resilience, quietness and minimum maintenance. 
Barry’s latest Sample Book makes colour selection 


easter than ever. Write for a free copy today. 


Ruboleum is obtainable in 3 gauges 


6.7 mm, 4.5 mm and 3.20 mm. 


BARRYS 


BARRY, OSTLERE & SHEPHERD LTD., KIRKCALDY, SCOTLAND. (4 member of the Barry and Staines Group 
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STELVETITE sonven To stee.) Can Cut production time and costs 


Stelvetite saves a considerable amount of 
money by eliminating an expensive produc- 
tion operation—surface finishing. And the 
P.V.C. surface of Stelvetite is more than 
just decorative. It is durable. It won’t chip 
or deteriorate, it’s weather-proof, an in- 
sulation, and heat resistant. 

And Stelvetite can be worked just like 
ordinary steel. Deep draw it, cut it, bend it, 
fold it, shape it, and weld it. These standard 
production operations will not impair 
Stelvetite’s surface. 


AMONG THE MANY WELL-KNOWN USES OF STELVETITE ARE: 


STANDARD TRIUMPH TR 3 FACIA - SALESMASTER SHOPFITTINGS + BALDWIN AND FRANCIS SWITCH GEAR + LUXFER PARTITIONING 
GOBLIN WASHING MACHINES - SMITHS CLOCKS + BLEND FURNITURE ~- PYE CAR RADIO ° SELFRIDGES COUNTERS 


PRESTCOLD FROZEN FOOD CABINETS . BRITISH RAILWAYS TRAVOLATOR LINING ° L.C.C, EXTERIOR OF FLATS 


As an architect, as a manufacturer, as a builder, asa 
designer, or as an industrialist with curiosity, it would 
be well worth your while writing forfurther particulars 
of this remarkable material to: 


JOHN SUMMERS AND SONS LIMITED 
DEPT. D.N. HAWARDEN BRIDGE STEEL 
WORKS - SHOTTON - CHESTER 


Made in co-operation with 
BX PLASTICS LIMITED 


The Gay-Day washing machine — spin dryer, manufactured from STELVETITE, 
by Gay-Day (Domestics) Ltd., 47 Chorlton St., Manchester, 1 


Colours and textures are available from a 


very wide range, and delivery can be by the 
sheet or coil. Prices are competitive. 
Stelvetite can be used outside (building 
cladding for instance) as well as inside, and 
its overall potentialities are enormous. 
Everything from decorative jewel-boxes to 
office partitioning, from desk tops to the 
Bank Travolator roof, is a subject for 
Stelvetite, and by using it surface finishing 
becomes a thing of the past. 
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Registered Trade Name Registered 
Trade Mark 


Motor cars or television sets, shop fittings or dom- 
estic appliances, lamp shades or suitcases —‘“ Clay- 
lastic’’’ is used to give ‘ the finishing touch’. This 


material manufactured in five standard finishes 


simulating gold, silver, copper, chrome and brass 
is famous for its high lustre finish, which is resistant 


to corrosion under the most arduous conditions. 


** Claylastic ’’ has the additional quality of flexibility 
which facilitates simple, damage free, assembly on 


production lines. 


For further information please send for our Sample Chart 1020 
and our * Claylastic ’’ Brochure 1001 Rev. 


Our Technical Staff are always at your service to give advice 


and information right from the design stage. 


“ Claylastic " is protected by British Patent No. 801934. 


HOWARD CLAYTON-WRIGHT LTD 


WELLESBOURNE WARWICK ENGLAND 


Telephone: WELLESBOURNE 316 Telegrams: ‘CLATONRITE’ WELLESBOURNE 
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lighting 


Lumenated Ceilings offer three systems of practical but 
imaginative lighting—Standard, Module, and the new low- 
cost Westminster ceiling. Our engineers know a great 
deal about every aspect of lighting and welcome oppor- 
tunities of collaborating with the architect in the earliest 
stages of design. Please send for details of the Lumenated 
Ceilings range and services. 


A WESTMINSTER ceiling with one panel removed 


LUMENATED CEILINGS LIMITED 4 Member of the Hall-Thermotank Group ALLIANCE HOUSE, 12 CAXTON STREET, LONDON SW1 ABBEY 7113 
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THE SURGEON 
and the chef ... 


The carefully arranged instruments of the 
Surgeon, and the gleaming utensils of the Chef, 
have the same basic requirements—absolute 
hygiene, rapid cleaning and sterilisation and long 
\ service life. Wherever these needs arise you will 

\ find ‘Staybrite’ and stainless steels. 

Firth-Vickers policy of “forward thinking” 

provides research facilities and technical advisory 
\ services which are available to designers, 

fabricators and all users of stainless and heat- 
resisting steels. 


7 STAINLE | TEELS 


FIRTH-VICKERS STAINLESS STEELS LTD., SHEFFIELD 
== the only Company in Europe to devote its 
activities exclusively to the production and 
development of stainless and heat-resisting steels. 
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THE LIFETIME LAMINATE 


FABLONITE is the new top-quality laminate that introduces over 70 new and 
exclusive stylings. There are 13 exceptionally realistic wood grains (their 
unique long ‘repeats’ defy detection!) ... 18 pure plain colours ... hosts of 
colourful patterns. The glorious ‘Harmony’ stylings (combining two or more 
effects in one distinctive panel) give individuality to built-ins and make 
interesting focal points. FABLONITE costs less to use — list price is only 3/9 per 
square foot in the standard range (including wood grains). Planned nation- 
wide distribution ensures that you get the FABLONITE you want, where and when 
you want it. No costly hold-ups . . . no last-minute changes of plan! 

The Fablon Building Division is ready to assist you with technical 
information. For details of prices, stylings and specifications, post the coupon 
today, to FABLON LTD., 49 PARK LANE, LONDON, W.1. 
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[ To: FABLON LIMITED - 49 Park Lane - London wi 
| Please supply details of FABLONITE prices, stylings and specifications. 


Please arrange for a FABLONITE consultant to call by appointment. 
(TICK WHERE APPLICABLE) 
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VISIT STAND BB 525 
INTERNATIONAL 
PLASTICS FAIR, OLYMPIA 


in-uses-illimitable, 
remarkable 


sprayable 


REGISTERED TRADE MARK 


... abasic material for alimitless variety 
of uses. Light in weight, shock resis- 
tant, non-absorbent, dimensionally 
stable and mechanically tough, 
RALSIN is a polyamide to which 
designers are daily giving new, highly 
functional, immensely advantageous 
forms—as mouldings, as extrusions, 
as machined components and as a 
protective coating. 


Terminal blocks and gear trains, coil 
formers, thread guides, bushes and 
bearings, bottles, brushes and baskets, 
shoes and heel tips, tubes for a variety 
of purposes and food packs —all these 
and innumerably more are at their 
best in RALSIN. 


Informative publications are freely 
available on Ralsin. Let us know your 
particular interests. 


WHIFFENS 


A member of the Fisons Group of Companies 


= Willows Works - Derby Road - Loughborough - Leicestershire 

. pes E : Whiffen & Sons Ltd. are the sole agents for Ralsin in the United 

=| =] aw Kingdom, Canada, Australia and New Zealand. Distribution outside the 


United Kingdom through Fisons Chemicals (Export) Lid. 
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and new ranges of Crittall aluminium windows, designed to match 
the most forward-looking architectural concepts and to meet the 
toughest practical demands. 

Thorough research, advanced design and manufacturing techniques, 
a new factory specialising in aluminium windows and equipped with 
the most up-to-date anodizing plant—these, allied to Crittall’s long 
experience, help to make tomorrow's buildings better to live in and 
work in, less costly to maintain. 


CRITTALL 


Write for leaflet 250J 
THE CRITTALL MANUFACTURING CO. LTD 
BRAINTREE - ESSEX - Branches and 
depots throughout the country 


Barclays Bank Ltd., Croydon. An installation of Crittall Aluminium Casements. 
Architect: H. Hubbard Ford, ¥.8.1.B.A. Builders: Carlton Contractors Ltd. 
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sheeting 
and 
leathercloth 
made 
with 
Geon PVC 


A chapter on the outstanding success 
of durable, light, easy-to-clean Geon 
PVC—most widely used of PVC 
materials—is in “The Geon Story.’ 
Please write for your free copy. 


acknowledgements to 
Mellowhide Products Ltd (B.R. curtaining, luggage). 
Jas. Williamson & Son Ltd (wall covering, ‘Firmback’ chair). 
Bernard Wardle (Everfiex) Ltd 
(Decca Debonaire, ‘Stamford’ dining chairs) 


SALES AND TECHNICAL SERVICE DEVONSHIRE HOUSE PICCADILLY LONDON Wl HYDE PARK 7321 


llo 


Geon is a reg’d trade mark 


British Geon Ltd 
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‘THE 500 GROUP’ is a range of senior executive 
furniture; a harmonious blending of six elegant 
units, offering a variety of different assemblies. 

It was designed to bring a fully fitted working unit 
into the centre of the room, where, the back of 

the desk could be used as a bookshelf 

using model C504; for extra storage area using 
Model C503, or purely for conference use. 

The richness of the Teak or African Mahogany 
woods, combine with the soft luxury tones of the 


leather to create an atmosphere for the senior Photograph shows Model C506 which is the junior executive 
executive, that is both tasteful and imposing. version of Model C501, made in size 5’ » 2'9” » 29” high. 
Designed for Planners, Planned for Designers. Price in Mahogany finish £67 14s 2d. In Teak £72 9s 5d. 


CA V4 AY 0, NS. Write for the new Carson 40 page fully 
: illustrated catalogue of wood office furniture 


CARSON BROS. (PRODUCTIONS) LTD., HONYWOOD ROAD, BASILDON, ESSEX. 
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Photo: John Garner 


Millions of viewers know about the 
DESIGN CENTRE LABEL Is it on YOUR product? 


For details of this label, which is available for goods displayed 
in The Design Centre, write to Major-General J. M. Benoy 
The Design Centre, Haymarket, London SWI 
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TAL FURNITURE 


in tapered tube! 


EG.263 


Du-al metal furniture is styled for appearance 
and comfort combined with sturdy construction, 
finish and durability. 


Du-al have the answer to 


all your seating problems. 


DARE-INGLIS PRODUCTS LIMITED 


Du-al House + Byron Road + Harrow + Middlesex 


Telephone . HARrow 5/4/* Telegrams : DU-AL, HARROW 
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SPLENDID RIB 


Continuous heavy production 
in the U.K. ensures prompt 
delivery in 21 stocked colours 
for covering and curtaining. 


For your contracts over 400- 
yards we will dye your chosen 
colours at standard price, 


48° wide, retailing about 17/11. 
Stable colours and dimensions. 


A substantial cotton 
commanding respect. 


For Architects and 
Interior Designers 


Gayon Cloth Colour Bank © 


© 


Gayon is a registered trademark of Gayonnes Ltd. 
22 GRAFTON STREET, LONDON, W! 
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S. J. STOCKWELI 


Grosvenor 4161 (8 lines) 


Which way does 
the wind blow? 


There’s a fresh breeze blowing through the 
carpet world, continually bringing new 
ideas. It may waft you towards a Stockwell 
plain carpet, from their outstanding collec- 
tion of forward-looking colours . . . it may 
blow towards Stockwell’s patterned carpets, 
in their new and refreshing contemporary 
designs. Imaginative, yet practical, they 
represent the inspired work of several of 


Europe's leading designers and colourists. 


stockuwell carpets 


Mothproofed for life 


& CO. (CARPETS) LTD., 16 GRAFTON ST., LONDON, W.1 
Originators of British Mothproof Carpets 
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industry 
today... 


DRAGONIT 


electro-zinc coated steel 


is 
making things easier 


(all kinds of things!) 


Dragonite is taking the place of uncoated sheet steel in the 
manufacture of a constantly growing range of products... . 
from domestic appliances to farm machinery, from radio and 
af electrical equipment to lifts and office furniture. And there are 
good reasons why. 
ae Dragonite is sheet steel which has been given a skin of zinc 
on both faces. It can be worked and welded just like uncoated 
steel but the surface of pure zinc gives greatly improved 
resistance to corrosion. Much longer periods of storage are 
possible before and after fabrication because the pure zinc 
coating is so ductile that it is not harmed by deep drawing and 
pressing. In fact, it acts as an excellent lubricant and saves 
on tool life. 

Painting is easier, too, with Dragonite. The zinc surface forms 
an excellent base for paint. It reduces finishing costs and can 
increase the life of a painted surface up to five years over 
painted, uncoated steel. 


| 


¢ 


For more detailed information about Dragonite and how it 
might fit in with your production plans, please write for a copy 
of the Dragonite Technical Handbook to: 


K THE STEEL COMPANY OF WALES LIMITED 


Sales Offices: United Kingdom - Abbey Works, Port Talbot, Glamorgan. Overseas - Margam House, 26 St. James's Square, London, 5.W.1 
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Foyle’s Gallery 
June 21-July 15 


Leicester College of Art, The Newarke, Leicester 


Applied 
Sign 


Variety of alphabets and 
materials for internal 

or external use. 
Illuminated letters and 
box signs. 

Literature on request. 


WARD & CO (letters) LTD., 


ens 6-12 WILDER ST., BRISTOL 2. TEL 21536 
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Ten miles 


round Canberra 


Over ten of 
Conran Fabrics have t 
specified for the new P 
Orient liner Canberra. 


Included in this total are te 


specially commissioned 


These fabrics are the result 


ship's interior designers 
and Conran Fabrics design st 
Located in the showroom t 

_ this studio extends Conran ; 
Fabrics service to archite 
producing special designs 
augment the current collec! 


_of over 500 stock fabrics.” 


The entire range, including 


_ Canberra collection can be se 


by Conran Design Group. 
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Showroom—S, Hanway Place, London, W.1. 
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RACE 


cormorant 
Design Centre Award 1961 


strong, 
stable and 
foldable 


The Race Cormorant—a 
handsome new folding chair 
specially designed to be 
firmly at home indoors—and 
out. With solid afrormosia 
frame and afrormosia 
veneered seat and back 
panel—and waterproof 
bonding. For comfort: 
generous width, 
accommodating curves. 
£7.1.0. Detachable cushions 
available as optional extra. 


Race furniture 22 Union Road Clapham sw4 Tel: Macaulay 2215/7 


From all good stores. Or 
write for illustrated list of our 
complete range 


Now available in Great Britain. A light portable 
printing system that will produce quickly and easily 
showcards, notices, display and price tickets, 
in three beautiful types with a tull range of sizes. 
Neoprint means a new 
high standard of 
legibility and elegance 
and will quickly 
pay for itself by the 
money it saves. 
Write for illustrated 
brochure now! 


SOLE DISTRIBUTORS OF NEOPRINT FOR THE U.K. 


E. POLLARD & CO. LTD. 
29 Clerkenwell Rd., London, E.C.1 
Telephone: CLErkenwell 6701 
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JOSEPH FRAY LIMITED 
36 Albion Street, Birmingham 1 
Telephone : CENtral 4114 (p.b.x.) 
Telegrams : FRAY, BIRMINGHAM 


Specialists in Styling and Ornamentation in an infinite variety 
of colours, finishes and materials 
Manufacturers of Vitreous Ename! Namepiates and Badges 
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DECORATIVE TRIMS 


THE MARK OF DISTINCTION 
WHICH MAKES A BRAND NAME 
A HOUSEHOLD WORD 


It’s the name that sells—the name found on a badge or emblem some- 
where on the product. Foseph Fray are the leading makers of name- 
plates, badges, emblems, decorative motifs and trims, co-operating 
with the designer to add that final touch of distinction to the sleek, 
functional lines of present-day styling. Fray badges and trims can be 
found on almost every make of car and commercial vehicle on Britain’s 
roads, and on many domestic appliances in Britain’s homes. So, if it’s 
nameplates, badges or ‘glitter’ that you require, call in Joseph Fray. . . 
a technical representative will be happy to discuss and advise upon 


your needs. 


SPECIAL: We have a large capacity available for zinc alloy 
diecast components to your design and specification. Finished 
machining can also be undertaken if required. 
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Two new and massive links between 


the peoples of the Commonwealth OR IENT 16 COCKSPUR STREET SWI - 130 LEADENHALL STREET EC3 + 
LINES 


PE’S ‘An absolute must’ ; 


HARDWARE 


PRACTICE Fc 
DESIGNERS 
LEVER HANDLE 2524 
ROSE 10698 


30s % 

LEVER HANDLE 2918 

SE 1 2 = 

Concealed fixing A practical handbook E 
available on all for designers ‘ 


Dorothy Gosiett 


new to free-lance 


door knobs and 
lever handles. 


work and design 


office management 


Send for List 360 | = 


HENRY HOPE & SONS LTD | 
Smethwick, Birmingham & 17 Berners St., London W.1 B:A:T-S-F-O- 
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The Grose wernicke range of desks and 
tables has been designed for the 
modern office. 

The standard finish on all desks is 
Sapele Mahogany. The typist desk top 
is faced with dark grey lino. 
DESIGNER: NIGEL V. WALTERS, F.S.1.A. 
Senior Executive Desk, 84” x 30” £58.1.0. 
Junior Executive Desk, 60” x 30° £43.5.4. 
Typist Desk, 48” x 24” £27.14.0. 
Conference Table 78” x 36” £29.11.3. 


brochure from 


LOBE WERNICKE Ltd 


BILLET ROAD - WALTHAMSTOW - LONDON €E.17. 


NEW BINDERS FOR Design 


Attractive binders which wili hold 6 issues are now available. They are covered 
in red rexine, gold blocked on front and spine. Binding is by wires inserted 
vertically through the pages of the magazine and secured in metal pillars. This 
method holds the magazine firmly without damage and permits easyinsertion and 
removal. Instructions are given 
with each binder. Enquiries 
regarding permanent binding in 
volumes with indices may be 
made to the address below. 


12s each or 13s 6d post free in the 
United Kingdom from DESIGN, 
The Council of Industrial Design, 
28 Haymarket, London SW1. 
TRAfalgar 8000. 
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Polypanol-H/F keeps panelling costs on the 
floor—the same area as this page would 
cost about 6d... . It's far and away 
today's most reasonably priced decor- 
ative surfacing material. Polypanol-H/F 
can be used in the same way as hard- 
board—its base material. it's tough, 
durable, does not spread flame, cleans 
easily, and it's simple to work with. The 
attractive surface emboss comes in vivid 
fast colours or realistic woodgrain 
patterns. 

The Plasmarc people make Polypanol- 
H/F by laminating superbly decorative 
P.V.C./foil to a first class hardboard. 
They can deliver it immediately (by the 
acre, if you wish) for as little as 1/- to 1/4 
per so. ft. 

POLYGLIN 

A type 400 Glinex flaxboard surtaced both 


pesion 10 


MAKE A DATE WITH 


POLYPANOL-H/F 


covers everything except the floor! 


Piastics Marketing Company Ltd. Buckhurst Avenue, Sevenoaks, Kent. Sevenoaks 51341 (5 lines) 


PROGRESS 


just sign and return the request form below 


You may already be enjoying the comfort and relaxation of a Tan-Sad 
chair in your own office—if so you will more readily appreciate what Tan- 
Sad scientific seating can do to bring health and efficiency throughout 
your office. Tan-Sad produce a very wide range of chairs to fill every need 
so let us advise you on your seating problems and show how Tan-Sad 
can be a real investment, increasing output and reducing absentecism. 


TAN-SAD 


SCIENTIFIC SEATING FOR THE OFFICE 


- Fill in this form for particulars to be sent. 

NAME 

FIRM 


ADDRESS 
THE TAN-SAD CHAIR CO. (1931) LTD. 


sides with Polypanol-H/F to give a heavy 
duty sound reducing panel—for single or 
double partitions. Find out about POLY- 
GLIN and other Polypanol-H/F modifica- 
tions including POLYCOR, POLYROC 
and POLYPANOL-H/F THERMOPANEL. 
PLASMARC SERVICE 
it will pay you, too, to learn more about 
the most comprehensive plastics service 
outside the U.S. We supply large quanti- 
ties (at minimum notice) of all leading 
makes of plastic surfaced boards and 
sheets. Our fabrication division offers 
the additional service of fabricating these 
plastics to specification and guaranteed 
to PLASMARC quality workmanship 
standards. Come to us for impartial 
advice about plastics. 

WRITE OR "PHONE NOW 


or London CENtral 1465, 


LINCOLN HOUSE, 296-302, HIGH HOLBORN, LONDON, W.C.1, CHAncery 9231-7 
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ACKNOWLEDGMENTS TO MESSAS NEWMAN HENOER & CO LTO 


panelling, screen dividers, furniture and displays 


Originality Letterpress Multiple and : 
¢ amdafresh approach : - clear and crisp individual units: The neatest, most compact and rigid system of its kind in 5/8" sq. 


from an Silk-screen in wood, wire, metal, ye : 
enthusiastic team; - good halftones too! i perspex and rubber, ; 7/8" sq. and 1'/,' sq. Steel couplings and grooved joining members. 
Photography too! Offset vacuum forming. : 


- plenty of colour 


Walkers 


MANCHESTER 


Rophic 


Modular Frame and Panel 


Construction System 


COUPLING UNITS IN SECTION 

es = 


4 | 4 


write for teaflet and samples 


TECHNIGRAPHIC BRISTOL LTD., CREWS HOLE ROAD, ST. GEORGE, BRISTOL 5S Tel. $1504 


CITY OF BIRMINGHAM EDUCATION COMMITTEE 


BIRMINGHAM 
COLLEGE OF ART A hive of industry ... 


Architecture Dress Design Planning te beehive, Can 
Embroidery and Textiles Commercial Art excellence of your product ? Win a honeyed response 
from your clients. If you are really seeking original 
Furniture Painting and Decorating Industrial Design ideas, creative modern design, and outstanding 


colour printing in Letterpress or Litho—a complete 


i Printing Subjects Silversmithing and Jewellery creative printing service at a most reasonable price— 
Bee Teacher Training Photography Theatre Design MAKE A BEELINE FOR 
Sculpture Painting Illustration Pottery KINGS NORTON PRESS LTD 
Kings Norton, Birmingham 30 Tel: KIN 2262 
PRINCIPAL: MEREDITH W HAWES ARCA ARWS NRD London Office 


4 1: Fl t. 
TELEPHONE: CENTRAL 2204 Stuart House, 1 Tudor St., E.C.4 Tel: Fleet S 9 
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Design for Production YOU 
London County Council Technical College U S | N G 
for the Furnishing Trades. SHOREDITCH. 
A new College Diploma course in furniture de- TH E 
Ea sign and production. This advanced sandwich 5 
et course provides pre-industrial experience and re- ( ol D SS 
a lates professional design training to production 
: for the furniture industry and associated fields of SS >? 
practice. The programme includes design re- E RVI E s 
search and prototype making in wood, metals and 


plastics; professional drawing office practice; If you are a manufacturer the industrial 
part drawings and jig design for machine pro- division will consider your products for 
duction; factory organisation and management inclusion in ‘Design Index’ - a step towards 
studies. Students will undertake furniture pro- inclusion in The Design Centre - and will 
jects in various fields of production in liaison 


with manufacturers in the industry. On "here 
liaison officer for the engineering industries, 

Application forms and further information from and an officer who can offer specialist 

The Principal, Jack Kape, ARCA advice in the bulk purchasing field. If you 

Technical College for the Furnishing Trades, want a designer, the Record of Designers 


Pitfield Street, Shoreditch, London, N1. can help you. Your requirements should be 


described in detail to enable the staff to 
supply a short, specially chosen list. A 


You are invited to visit an exhibition of designs for 


production, which includes furniture designed for a charge of three guineas is made to trading 
| London County Council housing project, to be held concerns in Great Britain for each list of 


| in the College from 3rd July to 8th July, 1961. names with short biographical notes. 


If you are a qualified designer the Record 
of Designers is a useful place to have your 
name recorded (free of charge). Last year 
the Council received over 600 requests for 
designers. 


If you are a retailer the retail section can 
LONDON COUNTY COUNCIL give you a monthly list of new products in 
‘Design Index’, and let you know about any 


ST. MARTIN’S SCHOOL OF ART shape 


conferences and courses for management 


This school has been established over one hundred years and sales staff. Parties of retail staff are 
welcomed at The Design Centre. 
109 CHARING CROSS ROAD, LONDON, W.C.2 If you are a journalist the Council's press 
(Telephone: GERrard 0058/9) office will help you to find out anything you 


want to know about design in Britain and 
will also keep you in touch with the work of 
the Council. 


If you are a teacher there are many ways 


the education section can help you. It 
supplies information and material to schools, 


OF Advertising Design education authorities and other bodies 
ee interested in design. It offers advice on 
sf Drawing and Painting careers and training in industrial design, runs 
short courses for engineers and arranges 
en x group visits to The Design Centre for 
Dress Desi and Fashion schools and other organizations. 
Modelling and Carving If you want a lecturer you should consult 
the lecture panel, which recommends 
MINISTRY OF EDUCATION speakers and offers advice on visual aids 
he planning of courses. 


Council of industrial Design, The Design Centre, 
28 Haymarket, London SW1. Tel: TRAfaigar 8000. 
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Britain’s 
Top lighting 
Designer 


For the most important job in the lighting industry. He will 
be expected to develop quickly fluorescent lighting fittings of 
all types and with the materials they incorporate, the tech- 
niques they employ and the sales appeal they enjoy, lead the 
lighting industry in this country for many years to come. 

He will be capable of complete liaison with both market- 
ing, research and production resources and will develop and 
control his own design and engineering unit. 

He will be working for a company whose technical, pro- 
duction, sales and development organisations are known 
throughout the world. 


WRITE TO BOX No. 510 


DESIGNER 


An Industrial Designer is required to create and maintain 
the high standards of BEA's corporate identity, not only in 
graphic work and conventional advertising but also in Sales 
Offices, Town Terminals, aircraft, vehicles and all the facets 
of the airline's activities which are seen by the public. He 
will report to the Advertising Manager who is responsible 
for the maintenance of the Corporation’s house style 


Experience of, and versatility in, a wide range of industrial 
design work is required and suitable professional qualifi- 
cations, such as MSIA, ARCA or ARIBA, are essential. 
Some experience of, although not necessarily full qualifi- 
cations in, architectural work is highly desirable. He should 
be able to run a small office 


Salary range : £1237 — £1567 


Apply to: Personne! Officer (Central London), BEA 
Dorland House, 14-20 Regent Street, London, SW1 


Problems of Progress 
in Industry 


The object of this series is to present briefly and simply 
the results of new research into the social, economic, 
and technical problems of industrial progress — prob- 
lems arising from automation and other advances in 
techniques, and problems of management and human 
relations. The booklets are either industrial versions of 
academic reports published elsewhere, or short reviews 
of research done independently by several teams. The 
series is planned in the belief that responsible officials 
on both sides of industry feel the need to digest and 
use new research material but have not the time to 
tackle full length volumes. 


1. Men, Steel, and Technical Change 
by the Industrial Research Section, Department 
of Social Science, University of Liverpool. 
2s. (post 2d.) 


2. Managers for Tomorrow 


by Rosemary Stewart 2s. 6d. (post 4d.) 
3. Management and Technology 

by Joan Woodward 2s. 6d. (post 4d.) 
4. What they read and why 

by Nigel Calder 2s. (post 2d.) 
5. Human Problems of Innovation 

by Honor Croome 2s. 6d. (post 2d.) 
6. Training Made Easier 2s. (post 2d.) 
7. The Older Worker and His Job 

by Hilary M. Clay Is. 3d. (post 2d.) 


8. Ergonomics of Automation 
by A. T. Welford 3s. 6d. (post 4d.) 


9, Automation and Skill 
by E. R. F. W. Crossman 3s. 6d. (post 4d.) 


10. Woman, Wife and Worker 
by the Social Science Department, London 
School of Economics and Political Science 


2s. (post 2d.) 


From the Government Bookshops 
or through any bookseller 
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DESIGN 


Classified advertisements 


Rates: 1s 6d per word (minimum 21s). Box numbers 1s extra. Copy: Last date for copy is 10th of month preceding date of issue 


Situations vacant 


Council of Industrial Design 


AN EXHIBITION ASSISTANT, man or woman, 1S 
required by the Council of Industrial Design, to 
work on displays and exhibitions in The Design 
Centre. The qualifications required are GCE and 
a recognised display or design training. Some pre- 
vious experience preferred. Starting salary £600 to 
£740 according to age and experience, rising to 
£1070. 34 weeks annual holiday. Apply for further 
details and an application form to the Establish- 
ment Officer, (quoting No. 147), CoID, 28 Hay- 


market, sw. 


ROYAL COLLEGE OF ART 

School of Industrial Design (Engineering 
Modelmaker required to demonstrate techniques 
and to make models and prototypes of students’ 
designs. Industrial experience desirable. Salary 
according to qualifications and experience. Pen- 
sionable. Further particulars and application form 
from Registrar, Royal College of Art, Exhibition 
Road, London, sw7. 


DUNDEE COLLEGE OF ART 

Principal: H. Adam Crawford, RSA, DA (Glos. 
School of Design. 

The Governors of the Dundee Institute of Art and 
Technology invite applications for the position of 
Head of the School of Design. The College conducts 
a four years Diploma Course in Design which is 
recognised by the Scottish Education Department. 
The Head is expected to organise classes throughout 
the School and undertake some studio instruction. 
Some teaching experience, a knowledge of Indus- 
trial and Graphic Design, and Cabinetmaking 
would be an advantage. Salary Scale — £1,860 
rising by annual increments of £60 to £2,100 per 
annum. Applications on the prescribed form 
should be sent not later than two weeks from the 
appearance of this advertisement, and should be 
addressed to the Principal, College of Art, Perth 
Road, Dundee. Application forms, with full par- 
ticulars, may be obtained from that address. 


City of Leicester Education Committee 

LEICESTER COLLEGE OF ART 

Principal: E. E. Pullee, ARCA, FRSA 
Applications are invited from suitably qualified 
persons for the following posts at the above College; 
in all cases duties would commence on Ist Septem- 
ber, 1961. 1. Lecturer to be responsible for the 
promotion of standards in all aspects of design in 
relation to the work of the School of Building and 
also to act as liaison consultant with the School of 
Industrial Design. 2. Assistant, Grade B, in the 
School of Industrial Design, Department of Cera- 
mics. Salaries, in accordance with the Burnham 
Scale, are as follows: 

1. £1,370 — £1,550 p.a. 

2. £700 — £1,150 p.a. with additions for graduate- 
ship, training, and appropriate industrial experi- 
ence. Further particulars and application forms 
may be obtained from the Registrar at the College 
The Newarke, Leicester. 


pesicn 150 


DESIGN RESEARCH UNIT requires a really first-class 
lettering artist for presentation and finished work; 
and an experienced and accurate finished-working- 
drawing artist. Both these are senior positions. 
DRU operates a pension scheme and the posts offer 
a wide variety of interesting work. Apply in writing 
with details of experience and salary to Business 
Manager, 37 Duke Street, London, wl. 


SCANDINAVIAN TEXTILE GROUP wants experienced 
and energetic salesman to organise and promote the 
marketing of their furnishing fabrics in the UK. 
Must be well connected and appreciative of modern 
design. Applications in writing, with present salary, 
to Box No. 513, Design, 28 Haymarket, 
swl. 


London 


A VERSATILE artist required to join a team con- 
cerned with the design of point of sale display, 
packaging and exhibitions. A lively creative ability 
together with sound commercial experience are the 
first essentials. Finished artwork will not be required 
but a high standard of visual presentation is import- 
ant. Write giving full details to: Director of Creative 
Services, LPE Design Services Ltd, 101 St Martin’s 
Lane, London we?2. 


INTERIOR designers required by free-lance group of 
associates shortly to operate on a full-time basis. 
Write, giving details of experience, existing con- 
nections etc. Box No. 519, Design, 28 Haymarket, 
London 


CONRAN Design Group are rapidly increasing their 
capacity in the graphic field. They would like to 
hear from imaginative graphic designers with a 
very sound knowledge of typography. There is an 
important position to be filled. There is also an 
opening for a young typographer who will be able 
to gain experience and also work on his own on a 
number of interesting projects. Brief particulars 
first please to John Stephenson — Conran Design 


Group ~ 5 Hanway Place, wl. 


AE! Hotpoint Limited, invites applications for an 
Industrial Designer — age range 25-35 years. The 


successful applicant will work with a team of 


Designers responsible for the appearance design of 


the Company’s products, at the Appearance Design 
Unit at West Kensington. Applicants should be 
qualified Industrial Designers, able to interpret 
design problems and create imaginative practical 
solutions. Please write giving full details of education 
and experience to: J. Chapman (Ref. 27/6/Des), 
Personnel Officer, AEI — Hotpoint Ltd, 33 Gros- 
venor Place, sw 1. 


DESIGNERS, preferably with Architectural training, 
required to specialise in Department Store design. 
Able to produce working drawings and visual 
sketches, and willing to travel to contracts through- 
out England. Box No. 515, Design, 28 Haymarket, 
London 


DESIGNER for technical exhibitions and interiors 
wanted urgently. Write or phone Charles Kenrick 
Associates, 20 Fitzroy Square, wl. euston 7116- 
7369. 


ASSISTANT required by Design Group concentrating 
on interiors and furniture. State age, experience 
and indication of salary. Box No. 514, Design, 28 
Haymarket, London swl. 


Situations wanted 


HOLDER of BSc (Physics and mathematics) and 
NDD (painting) wishes to enter design department. 
Box No. 516, Design, 28 Haymarket, London sw. 


FURNITURE Design post with progressive company, 
in London area, required by young qualified de- 
signer. Box No. 518, Design, 28 Haymarket, 
London 


VERSATILE designer age 22, ND D seeks progressive 
position in industry. All offers considered. Box No. 
520, Design, 28 Haymarket, London sw. 


MECHANICAL Design Engineer, wide experience and 
interests, seeks change. Contract work considered, 
willing travel. Box No. 517, Design, 28 Haymarket, 
London sw]. 


GLASSFIBRE Reinforced Plastics. Cullom & Rice Ltd, 
for prototype development moulds and mouldings. 
Westhorpe Road, Newtown Road, Marlow, Bucks. 
MARIow 774. 


Prototypes and model making 


POR EXHIBITION STANDS and animated light displays, 
architectural and visual planning models, prototype 
design and development ~ consult: John Evans and 
Associates, East Gate House, Chenyne Walk, North- 


ampton. 


Commissions and contracts wanted 


ESTABLISHED furniture and interior designer, FSITA, 
with sound knowledge of furniture industry is seek- 
ing full or part time design consultancy work with 
progressive furniture firm. Box No. 496, Design, 28 
Haymarket, London sw! 


Printing and publications 


H. Pp. poREY & co LTp, Colour printers and de- 
signers of Eastern Avenue, Romford, have appoin- 
ted R. H. Clements FCA a Director of the Com- 
pany. Stephen Dorey and F. J. 
Directors — Peter Dorey becomes Managing Direc- 


Wallis remain 


tor. After 40 years as letterpress colour printers H. P. 
Dorey extended their premises a year ago and set up 
a Studio and 
Studio has been most successful under the direction 
of Walter Bloor, recently joined by Ronald Shew. 
Peter Dorey is well pleased with the progress in 


Lithographic Department. The 


lithography and anticipates major expansion in this 
sphere during the next two years. To maintain the 
volume of work at a constantly increasing level of 
production Roy Flynn and 
represent Doreys in London. 
classified advertisements continued on page 132 
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CLASSIPIED 


advertisements continued from page 131 


INTERNATIONAL Size Stationery. Paper, Envelopes, 
Ring Binders, PVC Files, etc, stocked by 
Thompson (Stationers) Lid, 
Road. Wembley 7711. 


Stuart 
33 Wembley Hill 


Shipping and packing 

INTENDING EXHIBITORS at European Fairs should con- 
tact Davies Turner & Co Lid, 4 Lower Belgrave 
Street, 3455, 
direct road service. 


London swl, sLoane 


for details of 


Miscellaneous 
College of Technology : Oxford 
SCHOOL OF ART 
Book and Magazine Publishing Course. Applica- 
tions are invited for entry to a three-year Sandwich 
Publishing which 


The course will be con- 


course in Book and Magazine 
begins in September, 1961. 
ducted in the new premises of the printing Section 
of the School of Art and arrangements are made for 
practical experience in a publishing house. There is 


a recently established students’ residence. Entry 


requirements: a minimum of five passes in the 
General Certificate of 


subjects studied to “A” 


Education including two 
level with a pass in one. 
Further information and forms of application may 
be obtained from The Registrar, College of Tech- 
nology, Headington Road, Oxford. 


PICTURE FRAMING Of all types undertaken. A large 
stock is maintained in London for immediate use 
and frames are made to specification without delay. 
Rowley, 86-87 Campden Street, w8. park 4349. 


ADVERTISERS this issue 


Airscrew Co & Jicwood Ltd (Hardec 
Allom Heffer & Co Ltd. . 

Arborite Co 

Barry, Ostlere & Shepher rd Lid 
Batsford, B. T., Ltd 
Birmingham College of : Arts & ‘rafts 
Bowater Sales Co Ltd 
British Aluminium Co Ltd, The 
British European Airways 

British Geon Lid 

Brookes & Adams Ltd 

Carson Bros (Productions) Ltd 
Cinnamon, J., Ltd — Cintique 
Clayton-Wright, Howard, Ltd. . 
Conran & Co Ltd 

Cosmocord Ltd . : 
Crittall CoL td 
Dare Inglis Ltd .. 

Edinburgh Weavers 

Ekco Plastics Ltd 

Esavian Ltd 

Expanded Metal Co L td 

Fablon Ltd 

Falk Stadelmann & Co 1 td 

Fibre Form Ltd . 

Firth Vickers Stainle ss Steels L td 


1S YOUR FIRM'S NAME HERE ? 


France,C.W.F.,& Son Ltd .. 
GEC Ltd 18 19 38 39 
Gayonnes Ltd 120 
HM Stationery Office .. 
Harvey, G. A., & Co Ltd 
Heals Contracts Ltd... 
Hille of London Ltd... 
Holland & Hannen & Subitts L td 
Hope, Henry, & Sons Ltd 
Humphries, A. V., Ltd . . 
ICI Ltd . a 15 98 
Jensen & Nicholson L 
Keystone Paint & Varnish Co Ltd - 36 37 
Kings Norton Press .. 128 
LCC Education Dept. . . 
LCC St Martins School of Act. 
Leicester College of Art. . 
Line, John, & Sons Ltd. . ' 

Linoleum Manufacturers Association . . 

London Transport Executive 

Lucas of London Ltd 

Lumenated Ceilings Ltd 

Merchant Adventurers Ltd 

Monotype Corporation Ltd 

Newton, Chambers & Co Ltd 


COVER IU 


North British Rubber Co Ltd 

P. & O. Orient Lines 

Paniquil (Sales) Ltd 

Perring, John, Ltd (Contracts 

Pirelli Ltd aie 

Plastics Marketing Co Ltd 

Pollard, E., & Co Ltd 

Race, Ernest, Lid 

Reeves & Sons Ltd 

Rivington Carpets Lid 
Ryman, H. J., Ltd 
Shell Chemical Co Ltd .. 
Stee] Co of Wales Ltd. 121 
Stockwell, S. J., Ltd 120 
Summers, John & Sons Ltd e 109 
Tan-Sad Chair Co (1951) Ltd .. i 
Technigraphic Bristol Ltd 
Troughton & Young Ltd 
United Ebonite & Lorival Ltd ; 102 
Vanson Lid 12 2/13 
Walkers (Showcards) L td 128 
Wallpaper Manufacturers Ltd. . COVER IV 
Ward & Co (Letters) Ltd S22 
Whiffen & Sons Ltd 114 
Winsor & Newton Ltd 
Wostenholm, George, & Sons Ltd 
Wrighton, F., & Sons Ltd 


£70 a page (and pro rata) will put you in touch with the discriminating 


manufacturer, distributor and commercial user who read DesiGn. Rate folder 


and circulation details from the Advertisement Manager, DEsIGN, Council of 


Industrial Design, 28 Haymarket, sw1. Trafalgar 8000. 


DESIGN 1s published for the — of Industrial Design. The Design Centre, 28 Haymarket, London sw! (Scottish Committee: 46 West George Street, Glasgow c2) by Her Majesty's Stationery Office 


K136 SO Code No 88-1266-61 


Printed in England by Tillotsons (Bolton) Ltd, Bolton and London 
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well designed things made in Britain 


at The Design Centre, 28 Haymarket, Sw1, TRA 8000 
nearest underground Piccadilly Circus 
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A new collection of machine printed wallpapers has just been compiled by the London Office of 
The Wall Paper Manufacturers Limited 19/21 Mortimer Street, W.1. 
and is now available through wallpaper suppliers. Many prominent designers are associated with this collection 
among them Lucienne Day, Jacqueline Groag, Terence Conran, Joyce Storey and William Gear. 
Modus wallpapers, because machine printed, are moderate in price, 
and in order to increase their usefulness to Architects and Interior Designers 
: all these papers have been treated with a special protective coating. 


“Adagio” designed by Jacqueline Groag. M 1026 shown to scale. 
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